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Many minds, many hands, and many things influence the VULCAN CORPORATION 
style, fit and quality of a best-selling shoe. General Offices: Portsmouth, Ohio 

E, SALES AND MODEL ROOM 
But, in the eyes of Vulcan's skilled lastmakers, the major _ 19 W. 3th St., New York 


influence must always be the last. To them the fit is in LAST PLANTS—Portsmouth, O., St. Lowis, Mo., Johnson City, N. Y., 
Brockton, Mass. 


the last — the style is in the last — their responsibility. HEEL PLANTS—Portsmouth, ©., Johnson City, N. Y., Effingham, Ill. 
Anna, Ill. 


Vulcan's position of leadership in service to the industry 
is a growing monument to their constant recognition of 
that responsibility. 
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This patented feature is made to 
cup and cradle the heel and to 
give the arch natural support and 
maintain the natural fleshy cushion 
of the heel . . . instead of forcing 
and flattening the heel to fit the 
flat innersole used in ordinary 
shoes, that make every step ashock. 


The foot-health story of this fea- 
ture will be easy to sell because 
your customers will appreciate 
and understand it, and your sales- 
men will find it convincingly easy 
to explain. We are sure you will 
increase your sales and build a 
profitable repeat business by fea- 
turing this quality footwear. . . 
that's far ahead in styling and 
scientific construction. 





ANEW FINI 
IN FOOTWEAITH 


J.A.Jung of Rochester, Minnesota 
for 20 years designer and builder 
of special shoes at that famous 
medical center, is credited with 
the discovery of this revolutionary 
principle which permits feet to 
utilize means provided by nature 
for support. Like most inventions 
contributing to man’s comfort, this 
utterly new kind of shoe is a prac- 
tical application of common sense. 
It is so simple, so instantly recog- 
nizable, that practically all who 
see it say Why didn’t someone 
think of that before? 


Send for our catalog now 





CRADLE HEEL /,,/4/,.. 


MANUFACTURED BY 


CRADLE REST SHOE CO 


F RicE-O°NEULE 
STON AVE sT 














NO 





the Garrison Oxford 


with a Spaulding Counter 


A salute to the new shoe especially designed for the United States Army. Experts have been 
working on its details for months — studying materials, choosing and rejecting. All for the 
purpose of producing the ideal dress shoe for service men. 


Quoting from the specifications: 


“The counters shall be cut from the best quality fibreboard and fully 
moulded to conform to the lasts on which these shoes are made.”’ 


The rigid requirements on breakage and tensile strength are well within the standard which 
Spaulding has always used in providing counters for many successful lines of civilian shoes. 


We appreciate the opportunity of supplying Spaulding Counters for use by the armed 
forces of our country. Spaulding Fibre Company, Inc., North Rochester, N. H. 


SEAULDINGY 


Counters 


NO OTHER PART OF THE SHOE MEANS SO MUCH... AND COSTS SO LITTLE 
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IN YOUR STOR 


Because American men are shrewd buyers, and 


because Johnsonian has set a new high in Per- 
formance Value (what your customer gets for 
his shoe dollar), more of them are swinging to 
Johnsonian Shoes every day. That is where you, 
the merchant, come in. Sales this Fall are easier 


and more profitable, thanks to Johnsonian’s 
new high in Performance Value and faster styl- 
ing. And, you can demonstrate them at your 
own fitting stool with added profit this Fall. A 
letter or wire will bring the Johnsonian man to 


show you how. 


ENDICOTT-JOHNSON - + NEW YORK CITY 
* ENDICOTT, N.Y. + ST. LOUIS, MO. 


SOHNSONIAN DIVISION 





THE IRVING DREW CORPORATION HAVE 


“*. ‘ADDED 6,000 SQUARE FEET OF FLOOR 
<4 SPACE TO THEIR FACTORY BUILDING, 
«INCREASING PRODUCTION 500 PAIRS PER 

DAY ON WOMEN’S FINE WELT SHOES. 


TO OUR CUSTOMERS: 


We greatly appreciate the increased volume of business you have 
favored us with, making it possible for the Drew factory expansion. 
We hope to merit your continued patronage and we promise to 
maintain the Drew’s high standard of quality on PERFECT FIT- 
TING SHOES—made over Drew's famous SEVEN BASIC LASTS— 
free-fitting foreparts—snug-fitting insteps—and cupped narrow 
heel fitting. 


Please accept our sincerest thanks. 





Yours very truly 
THE IRVING DREW CORP. 


3 GEORGE P. UTLEY, PRESIDENT 


ARCH REST AND FOOT FRIEND SHOES TO . spice , . 

RETAIL AT $6.95 AND $7.95 Added production facilities have increased production so that within a short 

DR. HISS BALANCED SHOES TO RETAIL time our factory will be able to keep up with the ever-increasing orders for 
AT $8.95 Drew ARCH REST, FOOT FRIEND and DR. HISS SHOES. 


Daw toch f2th tots 


THE IRVING DREW CORP., LANCASTER, OHIO—30 minutes from Columbus 
New York: 746 Marbridge Bldg. 





T AND SHOE RECORDER, published every Saturday by Chilton Company (Ine.). Entered as second class matter November 23, 1932 at the Post Office in Philadelphia under 
. Subscription price $3.00 per year. Printed in U. 8. A. (Canadian rate $3.00 plus $0.59 for Canadian War Exchange tax—meking total of $3.50.) 
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she loves it. She wants to show off her favorite clothes. Her Stetson 
derby swiped direct from father, rolled up over her ears to spout off 
the rain. Her middle-cinched raincoat, reversible, wool plaid one side, 
cotton gabardine the other. And her new Strato Boot for sunshine and 
rain made by the Cambridge Rubber Co., cozy and cotton-fleece-lined 
inside, dashing and Cossack outside. Derby, 6.75; boots, 3.50; coat, 
red and green or blue and green plaid, 16.95. 


all in our college shop, third floor B. ALTMAN & co. 


*more of our good-advice clothes collection for young smoothies FIFTH AVENUE NEW YORK 
rae 


'STRATO BOOT 





















Rubbertoots. for Sunshine 7 
ASKS SUSAN / 


During the last 20 years there was no radical change in 
the usual type of rubber footwear. Merchandisers all 
over the country have for years been looking for some- 
thing revolutionary. Here it is—the Strato Boot of the 
Cambridge Rubber Company — why is it revolutionary? 








I It is the first time in the history of rubber footwear that 
the most successful play shoe construction is combined with the 
most wanted Fall style of booties. 


Il It is the first time in the history of rubber footwear that 
a rubber shoe will be worn for its appearance, its style appeal 
and its lightness in sunshine and on rainy days. 


ll It is the first time in the history of rubber footwear a 
bootie worn not over the shoe but just over the foot, is not only 
appealing to college girls but is suitable for young and old alike. 


It will be the outstanding Fall shoe as it combines the military 
boot trend and the cowboy influence. 


Sold by the most outstanding stores all over the country for $3.50 
in jet black, cordovan brown, fire red and white. Nationally 
advertised. 





AT STYLE SHOW SEPT. 15-16 * WALDORF-ASTORIA 


ROOMS 894-895 


Cambridge 


RUBBER CO: 











FACTORIES 
CAMBRIDGE, MASS. TANEYTOWN, MD. ST. REMI, QUEBEC 
SALES MGR. OFFICE: BRANCH OFFICES Chicago Los Angeles 
Room 213 Keyser Bidg., Baltimore, Md. with Warehouses: 317 W. Monroe St. 542 S. Broadway 


NEW YORK SALES OFFICE: ROOMS 830-843 MARBRIDGE BLDG., 47 W. 34TH ST. 


MADE ON 


The pullovers illustrated 
on these pages are ad- 
vance styles showing the 
increasing amount of 
decorative stitching 
used. All pullovers 
shown were furnished 
by the Holland Manu- 
facturing Company. 
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_ SPEED SINGER MACHINES. 


Fashion decrees an increased use of dec- 


























orative stitching on shoes for the coming 
season. 

You will want to be in a position to add 
sales appeal to your line by taking advan- 
tage of this trend. 

Singer for years has been the leading 
producer of shoe upper stitching equip- 
ment. Talk over your shoe stitching re- 
quirements with a trained Singer Man. | 
He will make suggestions which will in- 
crease your production and reduce costs. 

To insure the highest quality decorative 
stitching at minimum cost, equip your 
plant with modern Singer machines, indi- 
vidual tables and electric transmitters. 

* * * 


FREE DECORATIVE STITCH SWATCH BOOK 


Write today for your free copy of a helpful 
booklet containing actual leather swatches 
showing several varieties of decorative stitching 


made on Singer machines. Use coupon below: 







: SINGER aQ =ee= 
4 SEWING MACHINE COMPANY 
F MANUFACTURING TRADE DEPT. 


149 Broadway New York, N. Y. 


Copyright 1941 by the Singer Manufacturing Company. All rights reserved for all countries. 






September 6, 1941 
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UNITED PRODUCTS 
INCLUDE... 
ABRASIVES 
ADHESIVES 
CUTTING BOARDS 
AND BLOCES 
EYELETS 
SHOE LACES 
FINISHING LIQUIDS 
NAILS, AND TACKS 
NEEDLES AND AWLS 
SHANKS 
“TEXON”: 
INSOLE, MIDSOLE. 
SOCE LINING 
and a wide range of other 
supplies and equipment 
for the shoe manufacturer. 


“CELASTIC” BOX TOES 
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IN NEW YORK 


OCTOBER 26” 27” 28" 


One again exhibitors are invited 
to participate in the October Shoe 
Show at the Hotel McAlpin in 
New York. 

We urge you to make EARLY 
RESERVATIONS. Present indica- 
tions point to an unusually suc- 
cessful exhibit. 

The McAlpin’s location is ideal for 
the shoe industry. Just across the 
street from the Marbridge Build- 
ing. One block to Pennsylvania 
Station. Both the B.M.T. and 6th 
Avenue subways at our door. 


% 


HOTEL 
MCALPIN 
DAILY RATES 


A GREAT HOTEL smile Washi 
BROADWAY AT 34th ST., NEW YORK Double from $4.95 


Under KNOTT Management JOHN J. WOELFLE, Manager Sample rooms from $5.50 
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For 1942 


BALL-BAND Salesmen 
are now showing 


samples of 


Fabric Summerettes 
Smart, colorful, fabric play shoes — 





a completely restyled line. 


Canvas Sport Shoes 


High-grade "Tennis'' Shoes and Ox- 
fords with special trading-up features. 


Leather Work Shoes 
Ball-Band Quality in both material and 


workmanship. 





Considering present market conditions it will pay you to see 
these lines and get full information regarding the very advan- 
tageous terms on which you can cover your future require- 
ments. A Ball-Band salesman will see you in due season... 


If you want to see samples at once, please write us direct. 


ee ee, ee ee ee a 
280 WATER STREET, MISHAWAKA, INDIANA 


September 6, 194! 
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being carried on in thei + 


to serve the needs of our 
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products scientifically designed for wines” of the future—to keep pace with the 
int-day requirements demands of @ changi world. And they art 
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This was our philosophy six years ago, and it hasn’t changed. The aim of 
our research has always been to develop new materials to do old jobs better, 


| 
| 
to open new markets; to produce products more uniform, more dependable, | 
better suited to the complex needs of today than were the unpredictable 

| 


materials of yesterday; to give greater value for the buyer’s dollar. 
That’s why so many more manufacturers today are turning to modern 


synthetic products and finding in them new and unexpected values. 


to meet the changing needs of the shoe industry and the unprecedented 


5 Oe ROR 


| 
And this same research is always going on, to develop still newer products | 
. 


stringencies of world conditions. Tomorrow’s products may not be the same 
as today’s —just as today’s are not those of yesterday. These modern synthetics 


Dewey will not be “ERSATZ” but true SYNTHETICS, building a product that . 
~— incorporates the physical properties the shoemaker is looking for, and supply- | 
“a ing it in units that lend themselves to manufacturing economies. And, with 

shoes their ever-increasing experience in meeting shoemaking needs and their 

oael constantly enlarging man-power and scope, the Dewey and Almy laboratories | 
mais feel confident that new problems will be successfully solved—that there'll 
yories always be a Darex product to do your job—and to do it better. 
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RESEARCH KEEPS DAREX PRODUCTS YEARS AHEAD 


*Reg. U.S. Pat. Off. 
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THE NEW . STRETCH ABLE 2eVE CLOTHS 


* ROCKMORE 


Through the development of so many stretchable fabrics that 
are high fashion as well as highly functional—from box-pleat- 
ings to fine pin-tuckings—Rockmore broadens the scope of the 
elasticized shoe picture! This creative skill in fabric designing 
makes possible an exciting variety in shoes which are suave, 
smooth-fitting and practical. Shoes that reflect not only the 
ingenuity of Rockmore designers but testify to the UNIFORM- 
ITY OF “DARLEEN” ELASTIC, for modern styling requires a 
yarn so thoroughly vulcanized that its texture is consistent, 
free of porous sponginess—with even stretch-back and unvary- 


ing qualities of elasticity. 


elasticized with 


“Darleen”-elasticized shoe cloths distributed by 
CHAS. |. ROCKMORE, 176 JOHNSON STREET, BROOKLYN, N. Y. 


WILLIAM TAGGART & CO., ST. LOUIS, MO. + DAVID I. CALISH, LYNN, MASS. 
F. GEORGE MOHR, CINCINNATI, OHIO + HERBERT A. COHEN, SAN FRANCISCO, CALIF, 
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A SLOGAN THAT'S 
BECOME AN ACCEPTED 
BUSINESS CREED 


September 6, 1941 

















For Rent 


IN CHICAGO 


To Manufacturers: 


Sample rooms in The Republic Building, State at 
Adams, one-half block south of the Palmer House. 


To Jobbers and Wholesalers: 


Large spaces in the wholesale district and in the 
“Loop” District. 








To Retailers: 





Well-located store locations in several outlying 
shopping districts and a number of splendid “loop” 
locations. 


For complete information please consult 


LOUIS HALLER 
GORDON STRONG AND COMPANY 


209 S. State Street Harrison 8191 


























GABARDINE 


(abardine will be immensely popular 


this coming season. 


Quality 1460—beautiful to look at, 


pleasant to fit and feel and durable to 


wear will be the important number. 


Readily cleansed 


Samples on request 


J. Einstein, Inc. 


1 PARK AVENUE NEW YORK CITY 
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Avcy Suogs, INc...... 
ALLIED Nove_ty SHOE Corp.. . Springvale, Me. 
ANSIN SHOE Mec. Co 

ATHLETIC SHoe Co. 


B. & B. Shor Company Chicago, Ill. 
B. & C. SHow Co. ......... Manchester, N. H. 


Barr & BLOOMFIELD SHoe Mrc. Co. 
Seabrook, N. H. 


Becxerson Suoe Co. Inc. .... Methuen, Mass. 


Bexer & FRIEDMAN SHoE Co. INc. 
Brooklyn, N. Y. 


Benenati, INC 

Beveriy SHoe Co.............. Lowell, Mass. 
BicxFrorp Suor Co. ..... Jamaica Plain, Mass. 
Bon-Teit Footwear Corp. .New York, N. Y. 


Brown Sxoe Co., Inc. 
Buriincton County SHok Co. 


CENTRAL Hicu SCHOOL OF NEEDLE TRADES 
New York, N. Y. 


.......Everett, Mass... 


QOMP 


TRADE MARK 


CLAREMONT SANDAL Co...... Claremont, N. H, 
CLARK SHOE Co. 


Ciement & Batt SHoe Merc. Co. Inc. 
Baltimore, Md. 


Coie Company, B. E 
Conrap SHoE Co. 
Cop.ey SHor Corp 
Coronet SHoe Corp. 


DARTMOUTH SHOE Co. ....... Campello, Mass. 
DEBUTANTE Footwear, Inc. .. New York, N. Y. 
Devsey SHoe Corp. 


Dickerson Co., THE WALKER T. 
Columbus, Ohio 


Dunn & McCartey, Inc 


EMERSON Sok Co., Inc., A. E., Haverhill, Mass. 


Fatcon SuHog Co, Inc. ........ St. Louis, Mo. 
Faceck & Lam«Kay, INC 

Fei & Grass, INc. 

Fern SHoe Co. 

Fisuer SHoe Co 

FLorsHem Suoe Co., THe (Men) . Chicago, Ill. 
FLorsHem Soe Co., THE Ts 


Fox SHogr Mrc. Corp. ...... New York, N. Y. 


GARDINER SHOE Co., THE Gardiner, Me. 
GAROFALO Mrc. Corp., E... . . Brooklyn, N. Y. 


GeLBURN SHOE Mpc. Co. INc. 
New York, N. Y. 


GENERAL SHOE CorP. 

Geraer SHoe Co. 

Groria SHos Co. Inc, New York, N. Y. 
Gramercy Footwear, Inc... . Brooklyn, N. ¥. 


HALLOWELL SHok Co. 
Hami.ton, Scueu & WALSH SHoeE Co. 

St. Louis, Mo. 
HARTMAN SHOE Mrs. Co. . .. . Haverhill, Mass. 
Hotz Suos Co., Inc., Hersert. Haverhill, Mass. 
Howarp Suos Co. Inc. ..... Haverhill, Mass. 


Kang, Dunnam & Kraus, INc. 
Washington, Mo. 


Haverhill, Mass. 

Kennebunk, Me. 

Keystone Suipper Co....... Philadelphia, Pa. 
Claremont, N. H. 





COMPO MAKI 


TECHNIQUE .. . Standard practice for 


the manufacture of cement sole shoes. 


Volume of Compo production reaches ‘an all-time high. More than 42 million 
pairs were produced by our licensees during the first eight months of this year, 
bringing the total number made since the start of our business to over 400,000,000 
pairs. 

Proof of Compo supremacy in all grades of cement shoe manufacture is 
established by this list of leading manufacturers using Compo Equipment and 


Adhesive. Compo Shoe Machinery Corporation, Boston, Massachusetts. 


MACHINERY THAT 


LaBELLE Footwear, Inc... ..New York, N. Y. Pacirig SHok Co., Inc... .San Francisco, Calif. SomeRswortH SHOE Co., INc. 
New York, N. Y. - ¥. Somersworth, N. H. 


Srerm-Suikts SHor Co. ...... Haverhill, Mass. 
Sreriinc Soe Co., INc...... .Auburn, N. Y. 
Srrasssurcer, Inc., E. H....New York, N. Y. 


Premiser Soe Mec. Co. Inc... Brooklyn, N.Y. TatLorcraFt SHoke Co., Inc. . .New York, N. Y. 


Lucey Sos Co., Joun E.... Middleboro, Mass, Tuprse Pas-Visw, Inc New York, N. Y. 


L NDEPENDENT INDUSTRIAL Princess SHor Mrs. Co., Inc. 
‘Suoumaxiea ScHOOL New York, N.Y. = Unique Suogs, Inc Brooklyn, N. Y. 


Unrrep States SHor Corp., Tue 
Chillicothe, Ohio 


MACKEY-STARR INC. 
Unrrep States SHoe Corp., THe 
Majestic SHogs, INc..... .¥. Cincinnati, Ohio 


Untrep States SHor Corp., Tue 
Greenfield, Ohio 
Haverhill, Mass. 


Muutus SHoe Co., (O'Fallon St.) . St. Louis, Mo. 
Mitier, Heemer, Inc... ..Salmon Falls, N. H. 
Mitier & Sons, Inc., I... Long Island City, N. Y. 


Watson Co., Inc., C. V. 

WAVERLY Suosgs, Inc 

Wesster Suor Corp. Webster, Mass. 
Wevenserc SHor Mec. Co.. . Milwaukee, Wis. 
Wo.rr-Toser Sor Mrc. Co.. .St. Louis, Mo. 


Nove ty SHOE Co........... Haverhill, Mass. we Je » TH. ZUCKERMAN & Fox Inc New York, N. Y. 





This decidedly collegienne sports-strapper 
fairly shouts “smart”! Busy young school- 
going feet find ample stretch with weil- 
groomed fitting, by reason of concealed 
SHUGOR beneath the strap. 





For early ’teeners who still 
need sensible beel-beight. 
Black patent leather with 
black kid SHUGOR correct- 
ly placed for proper flex and 
firm fit. A shoe that goes 
dancing and first-dating most 


successfully. 


njoy GROWING SALES 





IRIS’ SHOES 


Adolescents are just as style-wise as adults—sometimes 
more so! Their desire for fashion extends more to foot::~ 
wear today than ever before. These patterns designed 
by SHUGOR with proper heel-heights and adequate com- 
fort and flexibility for active, growing feet meet the 
particular style needs of eager young things. SHUGOR 
happily performs the essential function of making smart 
low-heel styles fit without lacings, ties, or other fussy ad- 
justments usually not in favor with youngsters. Shoes for 
growing girls comfort-conditioned and fashion-fitted by 
SHUGOR bridge the often difficult sizing period between 


grammar-school and academy years. 


THOMAS TAYLOR & SONS 


HUDSON 


See the SHUGOR Exhibit at the Belmont Plaza, Rooms 


INCORPORATED MASS 
1003 and 1024, September 15-16. 
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D & W is proud of its great accom- 
plishment in giving to the nation 
at this time—the right shoe for 
every woman to wear. In fact, 
every woman is entitled to at least 
one pair of “walking shoes” that 
are Baby Lasted right—all ways— 
in style, in fit for active usage. 


The first last that combines the chic 
of fashion—youthful in appearance 
—and “good for feet” as well. 


We also announce at this time the 
D & W system of Calibration—a sci- 
entific method of rectifying gradua- 
tions to the progressive dimensions 
of lasts. We retain the style feeling 
and improve fitting in sizes 1 to 12 
and widths AAAAA to EE. Exclu- 
sive in D & W wood. 


Important to shoe manufacturers and 
shoe buyers attending the Allied Show 

. Visit Rooms 812-814 Hotel Belmont 
Plaza September 14, 15, 16. 


Daetscu @ Woopwanrp, in _ 


ONE MAIN STREET “Designed in the Wood" 
Mississippi Valley Last Co., 5505 Margaretta Ave., St. Louis, Mo. 


589 Essex St., Lynn, Mass. 


September 6, 1941 


BROOKLYN, N. Y. 
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REWARD—FOR CHAMPIONSHIP PERFORMANCE 


Consistently a winner — Celastic’s top performance as a 
box toe in all types of footwear is recognized by maker, 
merchant and wearer, 


Old enough to have established proof of its many fine 
features, yet so modern in idea and application that an 
increasing number of manufacturers are using Celastic 
to make Matched Pairs. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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says SUMNER KEITH... 
"Outstanding nelailers in industrial centers tell me 


Mr. Sumner Keith has called on 11,353 shoe retailers and 
wholesalers within the past three yeors. He will be glad 
to call on you to explain the advantages of Barbour 
Stormwelt, and how you can capitalize them in your mer- 
chandising to get your just profit, as well as increase. your 
business, in this rising market. Just drop us a line. 





CAPITALIZE 
This EXTRA Value 


that every workman knows AND 
CAN SEE .. . to protect your profit 
margin in the rising market. Be sure 
that your manufacturers use only 
GENUINE Barbour STORMWELT. . . 
and identify your shoes with 

the emblem of quality that 
workers recognize . . . the 
BARBOUR STORMWELT 

TAG. (Furnished free 





of charge to Stormwelt 
Manufacturers. ) 


Dest ae : 
Goodyear Welt Construc~ 
tion is the proven sound 


construction for good shoes 


Barbour Specialty Weltin 
are modern improvements 
Goodyear Welting 











LGA, 
YOUR STRETCHABLE SHOES CURL AT THE TOE < ei 
| Vee G Me 


THE LASTING WAS WRONG 


BRAID AND BINDING ARE ROUGH... 
THE MATERIAL IS WRONG 


WRONG SHOE CLEANERS ARE 
FREQUENT TROUBLE BREEDERS 


Stretchable fabric shoes are often re- 
turned by customers with the complaint 
that the surface material has parted from 
the backing. This trouble is always due 
to the use of some cleaner containing 
alcohol, gasolene or tetrachloride. It will 
never happen when Vamos Elasticleaner 
is used. This cleaner, costing no more 
than any ordinary commercial cleaner, 
contains no ingredient which can soften 
cement or iniure rubber. 


tt ““ 


Retailers all over the country keep sending us returned stretchable shoes 
asking us to analyze the causes of the trouble. 


Of course, as every shoeman knows, there are a hundred things which can 
go wrong with any type of shoe, but in ninety percent of all the returned 
stretchable shoes we have examined the cause of the trouble was one of 
these things: 


ins of horizontal. Where this is done the stretch of the shoe is 
r d beneath the minimum required, with the frequent result of 
pinchigg .and burning. 


1) na at materials wrongly applied so that the stretch was vertical 


2) Poor materials, with either too long or too short a stretch or too coarse 
a surface.” 

3) Too heavy a reinforcing braid on top line brings complaints of 
damaged stockings. 

4) Faulty lasting, the elasticized materials being permitted to stretch 


on the last. When this happens the shoe naturally contracts when off 
the last and an ill-fitting shoe is the:sure result. 


Stretchable shoes, made with “Lastex” yarn, were invented by Alfred 
Vamos only after long months of experimentation and, even after the first 


Visit “with Vamos in Rooms 


- 


8 
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fon ELASTIC THREAD INN? RUNS UP AND DOWN 


THE CUTTING WAS WRONG bic 


Z 
When tHe THREAD RWS — SSS 1) IN THE DIRECTION, 


j= — 


OF THE STRETCH, THEN THE F ABRIC WAS CUT RIGHT , 


Z 
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successful shoes were launched on the market, much more had to be done to 
make them fool-proof. 


The phenomenal success of the first shoe, I. Miller’s now famous Zephyr, 
brought immediate demands for more and more styles and patterns. Every 
new pattern brought a new shoemaking problem. The sins mated used STRETCHABLE SMOOTH KID 
in making an all-over “Lastex” step-in did not apply to a pump or an 
oxford type where the stretchable material was used only in the quarter or NOW HAS THE SPOTLICHT 
vamp. Each problem was solved in turn, until today there is no type of 
shoe which is not being successfully elasticized. The recent introduction by Alfred 


But two things remain permanent: No stretchable shoe can be successful V. tretchabl h kid w 
if it is not lasted right and made from the right materials, rightly applied. mee of. Sree eee id wen 

The retailer can take certain precautions against making a bad buy: If 
he is offered a shoe with a curling toe, it is a sure bet it was stretched in facturers and retailers. Plan for a spot- 
the lasting. If he examines the lining, it is quite simple to notice whether light ti . 
the “Lastex” threads are running in the right direction or not. If there is ot position for Mile Semntifal leather 
any doubt about the coarseness of the reinforcing braid, it is a simple matter 
to compare it with the braid in some shoe in stock which has proven patel Gs cur chavstntens te Gt Delnent 


successful. 
Stretchable shoes made right cut down returns and mark-downs, and Plaza Hotel during the Spring Leather 
spell contented customers. In your own interest insist on seeing they are 


made right. 


the immediate approval of shoe manu- 


in your spring line-up and see the latest 





Openings, September 15-16. 


831-32.33-34, Belmont Plaza Hotel 


‘ 














HOW “LASTEX” YARN SIMPLIFIES 












For models, samples and prices on 
all types of shoe materials, fabric or 
leather, made with “Lastex” yarn, 
apply to Alfred Vamos, 406 Mar- 
bridge Building, New York City. 
Alfred Vamos is the inventor and 
patenteet of Vamos stretchable shoes, 
the authorized manufacturer of 
stretchable materials for shoes, and 
the selected consultant for shoe man- 
ufacturers using materials made with 
“Lastex” yarn. 

















REG. U.S. PAT. OFF. 


THE MIRACLE YARN 
THAT MAKES THINGS FIT 


* REG. U. S. PAT. OFF. + PATENTS ASSIGNED To 
I, MILLER @ SONS, INC, UNITED STATES RUBBER COMPANY 
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STYLE PROBLEM 


AND SAVES MONEY FOR RETAILER 


Stretchable shoes made with “Lastex’ yarn have, as 
every retailer knows, revolutionized footwear in the four 
years of their ever-growing popularity. The primary ob- 
jective was to create a type of shoe that would give better 
fit and greater comfort than could be obtained by the use 
of rigid materials. Millions of women today know how 
well that objective was reached. But, almost unforeseen, 
these stretchable shoes have brought equally great bene- 
fits to shoe retailers. They simplified styles by eliminat- 
ing the need for hidden gores with the accompanying 
buckles, bows, ornaments and gadgets of all kinds used 
to hide the gores. Season after season these gadgets had 
enormously complicated the style picture. It was almost 
impossible for a new style to survive more than one sea- 


An elastic yarn manufactured exclusively by United States Rubber Company, makers of “Laton”’ yarn, 
1230 Sixth Avenue, Rockefeller Center, New York City 
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son, with the consequent headache of recurring sales and 
their profit-eating mark-downs. Then came the stretch- 
able shoes made possible by “Lastex”’ yarn, with simple 
lines and silhouettes that could and did remain un- 
changed season after season. The illustrations tell the 
story. This reduction of styles means that the retailer can 
afford tp carry larger stocks without fear of being stuck 
the following season. How this works out in practice was 
emphatically shown by an extended survey recently made 
among key retailers in a score of key cities. This survey 
showed that on sales stretchable shoes had from 70 to 85 
percent less mark-downs than other types! The moral of 
this story is that the greater the proportion of stretchable 
shoes in stock, the smaller the proportion of costly mark- 
downs. The constantly growing consumer demand for 
stretchable shoes made with “Lastex” would cause the 
retailer to stock them in any case. But in so doing the 
retailer is also promoting his own profits—thanks to sim- 
plified styles, longer style life and smaller mark-downs. 





When in New York City be 
sure to visit “Lastex” and 
“Laton” Yarn Headquar- 
ters, 12th Floor, UNITED 
STATES RUBBER 
COMPANY BUILDING, 
in famous Rockefeller Cen- 
ter, the new capital of the 
fashion world. 












Nettleton Shoes 














An American Tradition 


















FOR MORE THAN 63 YEARS, Nettleton has held the leadership in 
the fine shoe field. Its quality is known and acknowledged the world 
over. It is the standard by which America gauges its styles, craftsman- 
ship and consumer values. 

To our neighbors to the South—Nettleton offers that standard in five 
distinctive grades of men’s shoes and the best-selling group of women’s 


town and country shoes in America. 130 styles ready for immediate 


export. 

Consult your broker or write direct for full data on the most profitable lines 
of quality shoes in the Americas. A. E. NETTLETON COMPANY, 
Syracuse, New York, U.S. A. 








Traditionally fine 
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Today's modes, light, smart, and trim on the foot 


— flexible and comfortable as well. 


Made The Dependable Way with UNISHANK 
INSOLES, rigid heel and shank support is com- 
bined with proper forepart flexibility. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 


UNISHANK 
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WHAT is the outlook from the 
Recorper window, overlooking 
42nd Street and across from the Air- 
line Terminal and Grand Central? 
Well, today it’s sharp and clear and 
cool and we see more men in blue. 

That would be something signifi- 
cant as a style change—if men 
rushed into blue clothes as a change 
from the greys, coverts and the 
lighter Summer clothes. It really is 
very conspicuous—this wave of 
blue, among the smart dressers who 
rush by this traffic corner. They 





look like men of importance, men of 
means, men of accomplishment and 
the blue looks trim, alert and slim. 

My, how many shades of blue you 
can find in men’s clothing. Blue hats 
to match, believe it or not. Remem- 
ber the days, not so many years ago, 
when men stood up at styles con- 
ferences and said that brown shoes 
had no place with a blue suit. It’s 
not so today. The greater number 
are wearing tan shoes and not so 
much antiquing, at that. Shoe don’t 
look to be so heavy and maybe 
that’s of the same piece of thinking 
—men should be trim and neat, alert 
and serious. 
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Here and there you spot a man 
with new black shoes, high lustre 
polish, straight bals and straight 
cap; and by this same token, we are 
not implying that they are men in 
the upper age brackets. The execu- 
tive begins to hit his stride in his 





thirties, in this new and tougher 
world. When he’s in town, it’s busi- 
ness first. Out in the suburbs he 
may be in sloppy slacks, tweeds or 
any weird and wonderful combina- 
tion of coat and trousers. But-right 
here, in the heart of the city, it’s a 
new sort of a business man, dressed 
for the part. 

So, if your store is one that gets 
good money for men’s shoes, it 
wouldn’t hurt to look around, talk to 
the clothing men and find out 
whether blue is rising and whether 
it means more blacks in shoes as 
time progresses. 

a * 
QNE of the advertising experts in 
the marketing of Pyraheels and 
other products going into footwear 
is Bernard Jennings. He has been 
with Batten, Barton, Durstine & 
Osborne for a number of years and 
now jumps to Bogota, Colombia, 





5 he 
sailed for Barranquilla aboard the 


South America. On Sept. 
S. S. Carillo. From there, he will 
take a plane to Bogota and on Sept. 
15 you will find him in the office of 
a Colombian advertising agency 
called Propaganda Epoca Limitada. 
The agency services both American 
and Colombian concerns and . is 
thoroughly familiar with the sales 
problems in that Latin-American 
market. 

Mr. Jennings plans to grow up 
with the country and its advertising 





possibilities. He will be able to con- 
tribute certain angles of American 
thinking, American experience and 
American advertising and selling 
methods. It should be tremendously 
interesting because he plans to make 
himself part and parcel of the coun- 
try and its progress. 

His association with shoes and 
shoe manufacturing may open an 
avenue of Pan-American trade and 
accord and he would be pleased to 
be of service to anyone desiring it. 
He expects to keep posted on what’s 
going on in the shoe industry in the 
United States through weekly read- 
ing of Boot anp SHOE REcoRDER. 
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GEORGE E. MUSEBECK of the 
Musebeck Shoe Company, Danville, 
lil., says: 

“The editorial captioned ‘NOT 
NEEDED NOW’ in the Aug. 16 
issue of the RECORDER, is interesting. 
We are not only keeping all of our 
salesmen but where we cannot take 
on any new dealers, we are having 
our salesmen spend all the time they 
can in Health Spot Shoe Shops to 
study and improve the methods of 
selling, getting ready for the zero 
hour or, as we sometimes call it, 
‘the war after the war.’ 

“Another reason we are inter- 
ested in finding good, experienced 
men is that we have had enough ex- 
perience with life and business to 
understand what can happen in the 
future and these types of men in 
charge of Health Spot Shops will 
not be so easily discouraged or put 
out of balance when this reaction 


 f 
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starts to set in. They will know they 
have the best thing they can find 
with the experience they have had 
and they will be able to help us find 
ways and means of holding up sales 
when most others may be having 
trouble in getting enough sales. 
“It is not some big plan that’s 
going to keep sales up—it is the 
little things men in charge of stores 
can do to build up customer fol- 
lowing, that will help to hold up 


sales.” 
* ” * 


“THE real ‘shakes’ in the art of 
shakedown are some mail order 
houses—and do they know how to 
conceal the ‘extra-extra discount,’ ” 
says a leather man—certainly some 
distance removed from catalog 
shoes. 
* % * 

AN executive in the Service-O-Sup- 
plies says: 

“The shakedown was a timely 
punch in the middle, where it hurts. 
Suppose the manufacturers further 
down the line followed the same 
‘shakedown’ policies and in turn de- 
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SOLD UP! 
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—For some time now we've been 
experiencing a seller's market, 
but there are signs that it is be- 
ginning to taper off.’ 

—The reverse of a "seller's market" 
is a “buyer's market,” both of 
which are abnormal and invar- 
iably have seiious effects upon 
industry as a whole. 

—There's the story of the traveling 
salesman who was turned down 
by an officious buyer. 

—Said the traveler: "Please may | 
open my samples, anyhow? | 
haven't looked at them for two 
weeks,” 

—That was during a “buyer's mar- 
ket." 

—Sometime we may have a nor- 
mal market again—sometime. 


a 


President 








manded a ‘cut’ from their material 
suppliers and they in turn from the 
cattle men or miners, etc., etc. 

“If it is true that present systems 
of advertising and distribution are 
having pot-shots fired at them, let 
the investigators iron out things like 
retail ‘shakedowns’ before they make 
pretzels out of sound economic 


methods.” 


* + 2 
THE British War Relief Society 
says: 

“The Boot anp SHoe REcoRDER 
has been instrumental in the collec- 
tion of more than 1000 barrels of 
footwear through the generosity of 
dealers and their customers through- 
out the country for British civilian 
war relief. 

“These shipments to Britain have 
proved most acceptable to the needy 
recipients there and have repre- 
sented a material proportion of the 
$2,500,000 in supplies sent abroad 
by the British War Relief Society. 
In addition there has been raised in 


cash the total of more than $10,- 
000,000 which the Society, under 
the presidency of Winthrop W. Ald- 
rich (Chairman of Chase National 
Bank of New York) has collected 
to date. Frederick W. Gehle (also 
of Chase National Bank) is Direc- 
tor of the Commerce and Industry 
Division of the Society. Contribu- 
tions are allocated especially for 
civilian relief.” 

MAURICE STERN, salesman in the 
Nassau Bootery in Great Neck, L. I., 
is an agile diplomat. While we were 
seated in the store, waiting for 
owner I. Lader to return from lunch, 
we watched Mr. Stern handle two 
problems. 

First case: Two women purchas- 
ing new Fall shoes. One pair for 
two! In other words, Customer No. 
1 was buying the shoes for herself 
but they were to be worn during the 
break-in period by Customer No. 2. 
So the shoes were fitted to Lady No. 
1 and worn out by Lady No. 2. 


Salesman Stern had to please Cus- 
tomer No. 1 with the eye and price 
and satisfy Customer No. 2 with the 
feel and fit. He did it! 

Second case: Woman enters store 
barelegged. Wants to buy a pair of 
new Fall shoes. Salesman Stern 
says: “These new shoes can be fitted 
only on stockinged feet.” Whether 
he was trying to get the customer to 
buy a pair of hose or not, is beside 
the point. His next step was to hand 
the customer a nifty pair of sole and 
heel socks, to be worn inside the 
shoe and not visible. She was re- 
luctant to put them on because she 
said somebody else had them on be- 
fore. But the salesman replied: “We 
wash them after each try.” 

The result—a sale without the pos- 
sibility of athlete’s foot, etc. 

Says Salesman Stern: “If you 
think this isn’t going to be a prob- 
lem in shoe stores throughout the 
country, you've got another guess 
coming.” 
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APPRECIATING a friend and 
leader, the third annual George F. 
Johnson Appreciation Day was cele- 
brated recently at West Endicott, 
N. Y., with a parade of Endicott 
Johnson workers, addresses and a 
series of sports events. It was con- 
cluded with a street dance. The chief 
speaker was Gilbert Tybring of In- 
ternational Business Machines, and 
prayer was offered by the Rev. Wil- 
liam E. Bishop. 

The famous shoe manufacturer is 
considerably improved in health, 
following a long illness. 
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L. R. ELLWOOD of Riverhead, 
N. Y., wrote to Miss Harriet Elliott, 
Associate Administrator of Price 
Administration & Civilian Supply, 
Washington, D. C., as follows: 


“I have just read an article in the 
Boot anp SHoe Recorper dated August 
23, written by you with regard to the 
silk stocking situation over the country; 
that complaints are coming to you due 
to certain retailers increasing the price 
of hosiery because of a condition cre- 
ated by the need of silk for the Govern- 
ment defense program. 

“In view of hosiery playing a minor 
part in my setup I feel justified in criti- 
cizing your article from a business view- 
point. 

“Who takes the licking when prices 
drop? Is it the retailer or consumer? Do 
you recall what happened after the last 
war, when women’s high shoes were in 
vogue and over night there was a demand 
for the low type oxford and pump? It 
wasn’t the consumer who came in and 
was willing to take the high shoes off 
the shelf. It was the retailer who had to 
absorb the loss. 

“Stockings have been far too cheap to 
begin with. In most cases they have been 
used as a leader, similar to cigarettes in 
a drug store, and the prices retailers are 
getting today, as outlined in your article, 
probably give them the first legitimate 
markup they have ever made on hosiery. 

“Isn't it just like the American public 
to squawk over a small increase in price 
on something like this, or perhaps some 
other essential item and in the next 
breath, so to speak, think nothing about 
buying a high-priced car with exorbitant 
financial charges attached to it; or throw 
a few dollars down on the ponies, with 
no guarantee of a return. 

“Your advice to the consumer not to 
pay higher prices for silk hose may be 
all well and good, but what will the price 
be on the substitute? To date no hosiery 
company has advised us of any substitute 
and unless I miss my guess, when it does 


September 6, 194! 


get here the price will be just as hi 
as silk hosiery was, and if 
case, retailers certainly are j 
asking more for silk. The 59-cent hosi 
of the past is now being quoted from a 
reliable manufacturer at $7.50 per dozen. 
“Let me say in closing, prices are 
usually based on the demand for an 
item. When there is an over-production— 
be it wearing apparel, foodstuffs, or any 
other item, prices usually decline. When 
there is a shortage prices are bound to 
increase. Therefore, from a business view- 
point, I don’t think you are justified in 
questioning the patriotism of hosiery re- 
tailers, when this condition has existed in 
other lines continually, throughout the 
ages.” 


* 7 . 


E. B. WARD of Morse & Haynes Co., 

Springfield, Mass., says: 

“To complete the ‘CREED’ (B. & S. R., 

8-23-41) with a shoeman’s ending. . . . 

Via are only as old as your God-given 
eet 

“They will stand either sunshine, damp 
weather or heat 

“Whether youthful or elderly, give them 


care 
“They will serve till you die; and take 


you everywhere.” 
* * * 


SOME more comments on the 
Shakedown: 

“About two years ago we were 
one of the victims of this so-called 
‘racket? and it not only cost us 
money but we lost the respect of 
some of our customers. We quickly 
gave it up and found, much to our 
surprise, the trade had more re- 


spect for us when we definitely de- 
cided we were not giving any adver- 
tising aids to any of our trade.” 


EIGHTY-FOUR pair, Astaire—the 
best customer a shoe store could 
wish for—was featured in the Aug. 
25 issue of Life on the front cover, 
dancing with his son and on a num- 
ber of pages within. We, of course, 
want to put special emphasis on the 
full-page close-up, showing Fred 
Astaire filing the toe plates of his 
dancing shoes—34 pair of which 
are on the floor in front of him. They 
represent all materials from patent 
to buck and all patterns from laces 
to buckle. 


WiiCH PA - TODAY? 





“Astaire’s dancing shoes are spe- 
cially made for him at $16.00 to 
$20.00 a pair. They are light, very 
snug ahd generally last no longer 
than six shooting sessions. As a 
rule, Astaire keeps 70-100 pairs on 
hand, and he trusts no one but him- 
self to hammer their aluminum taps 
to toes and heels.” 
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“Hush, woman—Lem Scrabbins is back from the city an’ he sez it's plumb stylish up 
there for women folk to have their toes bustin’ out of their shoes!” 
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CREAM COLOR. Country Cream they are calling it 
and using it for everything from hat straws and felts 
to slack suits to shoe leathers. Country Cream is news 
as an all-over color for casual and resort shoes in suede, 
reverse calf, crushed kid and calfskin and creased and 
boarded softie leathers. Combined with Town Brown 
for new spectator and town shoes. Starting as a high 
style idea last year, it has gained impetus with the piac- 
ing of bleaching agents on priority lists. It blends with 
new colors in woolens and print backgrounds; is par- 
ticularly attractive with the new bright colors and pastels 
in resort and sports wear; makes an interesting con- 
trast with colored or dark stockings. 

On white resort shoes, Airway Blue and Turftan con- 
tinue as the important contrast trimming colors. With 
Country Cream spectator shoes . . . also with chamois 
. . . Airway Blue, Golden Tobacco and Town Brown, 
will be the leading contrast colors. 



























OLIVE DRAB. Continuing the popular trend to an- 
tiquing and bootmaker finishes of the past two seasons, 
two new light color military polishes will be tried out in 
resort shoes, both tailored and casual. Olive Drab will 
be used on leathers in neutral and medium tans. It 
gives a slightly olive or greenish tone and harmonizes 
with the olive drab and khaki tones of important suit- 
ings and with the new Army tans. As a contrast color, 
it will be a smart new note with beige, navy and black 
costumes. Olive drab stockings are available. 



















R.A.F. BLUE. Second of the new military polishes for 
resort and Spring is R.A.F. Blue. It has a blue grey 
tone and will be used on grey or military blue leathers. 
In either case, the stitches and detailing on the shoe 
take a dark tone and a slightly mottled effect is given to 
the leather. These colors will be worn with the new 
versions of naturals and greys . . . very important for 
Spring . . . in woolens and mixtures; also with R.A.F. 


blue, beige, reds and pastels. R.A.F. blue hosiery also. 


Hints for the Winter Resort Season 


Cream color and rose are the Big News for the Coming Resort Season Are Three New Ideas in 
fashion-right colors in this patio 
dress of handblocked linen worn 
by Gene Tierney, feminine lead 
in 20th Century-Fox “Belle Starr.” 
















Color. First Is Country Cream, Slated as an Important New Color 





in Ready-to-Wear and Accessories as Well as in Shoes. Second and 










Third Are the Two Military Polishes . . . Olive Drab and R. A. F. 


Blue. These Will Add Spice to Resort Lines and Make Extra Sales. 
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RETAILERS who have expressed concern lest the pro- 
posed simplification of shoe box sizes disturb their 
shelving may not have to worry after all. Best guess is 
that despite OPM and OPACS meetings on the matter, 
shoe box sizes and designs will stay right where they are. 

Separate meetings called by OPM and OPACS pro- 
duced these developments: (1) OPACS will issue an 
order freezing shoe boxes at present sizes; (2) OPM 
will name a sub-committee of manufacturers to explore 
the subject further. Likely upshot: The Bureau of 
Standards, which scheduled the first meeting on the 
proposed standardization program, then suddenly post- 
poned the session to let OPM and OPACS take over, 
will be stymied in its efforts to secure simplified practice 
recommendations for shoe boxes. 

As a means of eliminating possible increases in carton 
costs and conserving paper and cardboard, the stand- 
ardization proposal was first made by the New England 
Shoe & Leather Association. Retailers took alarm and 
protests poured in. Now it appears tempest may quiet 
down, at least for the present. 


| NTERSTATE retailers can now prohibit their em- 
ployees from discussing union activities on company 
time without fear of being held in violation of the Wag- 
ner Act. Under a ruling issued by the NLRB, the board 
holds that retailers are in a class by themselves because 
their employees are constantly engaged in meeting the 
public. Hence NLRB relaxed its previous interpretation 
and held the prohibition against union talk among 
retail clerks to be reasonable. 


* 7 * 


WHEN Leon Henderson was named OPACS head obser- 
vers familiar with the Henderson technique knew that 
OPACS would be a one-man show. Their hunch was 
good though the job has been burdensome for the for- 
mer Russel Sage Foundation economist who first gained 
entre to the New Deal in 1933 when he criticized the 
NRA regime of General Hugh S. Johnson. 

While Henderson was director of the Foundation’s 
consumer credit studies, his assistant was Rolf Nugent, 
Amherst graduate who has since authored “Consumer 
Credit and Business Stability.” When the OPACS ad- 
ministrator was designated a member of the three-man 
committee to work with the Federal Reserve Board on 
the new credit curb on installment selling, Nugent was 
named to fill Henderson’s shoes. 


o * * 


A NEW chief for the clothing section and a consultant 
on wool have been added to OPM’S purchasing division 
headed by Donald M. Nelson. Robert J. Dillon of New 
York, president of the Blue Ridge Overalls Co., of Roa- 
noke, Va., has been named chief of the clothing section, 
clothing equipage and textiles branch. Wool consultant 
is Kenneth W. Marriner of Boston, director and general 
manager of Winslow Bros. & Smith Co. 
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DRASTIC reduction of supplies of chrome because of 
the heavy demand by the steel industry has prompted 
OPM to launch a study of the subject. It is expected 
to show the need for restricting chrome for non-defense 
products. Derivatives of chrome ore are used in the 
preparation of mineral tannage, which affects 50 per 
cent of American leather production. Commerce De- 
partment shoe experts have advised OPM that chrome 
derivatives while not essential enable a more rapid 
tanning than by the vegetable process. 


* o * 


COMMERCE DEPARTMENT reports show that it is 
becoming increasingly difficult to obtain deliveries of 
foreign crude vegetable tanning materials particularly 
sicilian sumac. Defense officials concede that serious 
shortages of chrome and vegetable tannings may be- 
come serious enough to warrant some priority action 
favoring the acquisition of leather and products for 
the defense effort. 

















Fashion Faces The Facts... 


WHAT ARE WE DOING IN MATERIALS? 


THERE is plenty of talk these days about government 
restrictions and priorities. How have these restrictions 
affected the shoe business? How, specifically have they 
affected the supply of materials—from leather sole to 
thread? First, as to leathers. Our tanners are constantly 
putting new and improved tannages on the market. 
Today, we have the same fine quality suedes, the same 
calfskins and kidskins, the same grained, crushed and 
soft textures leathers as in normal times. The past six 
months have seen a well-ordered business in the leather 
trades with tanners able to supply enough leather for 
both army and civilian needs. During June and July of 
this year, in fact, the leather business has had one of the 
biggest production seasons ever known in the industry. 
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Out of the laboratory are coming 
colors, tannages, and new materials 
for fashion’s workshop. 


In. this smart fall costume, we 
suggest trends that will carry 
on into the new season .. . 
simple styles, slim silhouettes, 
continued popularity of suits. 
Photograph from Sawyer-Regan. 


Government requirements have included many other 
types besides service shoe leather. There has been a big 
demand for leather for linings, for gloves, caps and belts, 
and for industrial purposes. As defense production 
speeds up and as more men go into the service, more 
and more leather will be needed. And the tanners are 
organized and ready to meet all these growing needs 
provided their business can proceed in an orderly way. 

From the style viewpoint there is no serious lack of 
material in leathers. Nor is there any lack of dyes. It 
has been incorrectly assumed by some that a dye short- 
age . .. which actually does not exist . . . would reduce 
the shoe leather colors to basic black and brown. Actual- 
ly, these two colors require more dye material than any 
other colors, so the shortage, if it existed, would have 
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This Year Fashion Gets Down to Business, But Not Busi- 
ness As Usual. Gone Are the Freakish Novelties of Past 
Seasons. Instead, Shoes Are Simple with Clean Cut 
Outlines, Beautiful in Leather, Fabric, Color and 
Workmanship, But Never Fussy or Extreme. On 

These Pages We Consider the Two Paramount 
Questions Affecting Spring Shoe Styles. 


the opposite effect of encouraging the increased use of 
the brighter, lighter colors. 

There is no lack of other shce materials, either. In 
their laboratories, shoe men are finding substitutes for 
materials in which there is a growing scarcity, or the 
possibility of one. A wonderful Nylon thread, for in- 
stance, has been developed which is even more satisfac- 
tory than silk. At presenit, there is still plenty of silk. 
but Nylon will probably be preferred because of its 
longer wearing qualities and the fact that it is moisture- 
proof. It is very satisfactory with elasticized shoes be- 
cause it doesn’t cut. It is also being used with good re- 
sults with vinyon mesh. 

Rayon faille linings are being used, in addition to 
leather linings. (This new development was noted in 
the Recorper as far back as the Nov. 2, 1940, issue in 
an article entitled, “ ‘Soft’ Describes the New Casual 
Shoe,” and again in the Nov. 9 issue in an article on 
“What’s Happening to Spectators?”) In the shoe itself, 
simplification of silhouettes and trimmings is solving 
problems in the use of leather. And so we come to the 
second important question relating to Spring shoes. 


WHAT ARE WE DOING IN PATTERNS? 


IN other words, how is the styling of Spring shoes being 
dealt with in view of the existing conditions in the shoe 
materials market? Experimental fashions . . . requiring 
new lasts, unusual soles and bottom treatments, new 
metal dyes or tubes, rubber . . . will necessarily be some- 
what curtailed. The use of metal ornaments, studs, 
buckles, etc., may have to be limited. There may be 
fewer yarns of certain types available for linings and 
fabrics for play and tailored shoes. Large orders for 
new lasts has made seasoned last wood a precious com- 
modity. All these factors suggest certain necessary 
trends in styles and offer opportunity for creative work 
which will adapt the new styles to the prevailing condi- 
tions. Suppliers of shoe materials generally are anxious 
to maintain style prestige as far as possible. 
Another strong influence on shoe styles should be 
noted. The new hosiery styles, which have come about 
through the stoppage of imports of silk from Japan, ' 
will have much to do with determining whether shoes \ esis wands ta the shee 
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Style Conference 


To Study 


HAROLD FLORSHEIM 
Special Advisor on Shoes and Leather, 


THE National Shoe Retailers Association has decided to 
give the shoe merchants and representatives of other 
branches of the shoe and leather industries who will 
attend the semi-annual Style Conference at the Waldorf- 
Astoria Hotel, New York, Sept. 15 and 16, a broad pic- 
ture of the conditions and developments that will influ- 
ence shoe styles in the Spring and Summer of 1942 
in order that the trade may have a better understanding 
of the styles themselves. The Style Conference will, as 
usual, be held in conjunction with the Opening of 
American Leathers for Spring, 1942, under the auspices 
of the Tanners Council. 

The list of speakers on the program for the opening 


CARMEL SNOW 


EARL CONSTANTINE 


Division of Purchases, OPM 


session to be held Monday morning, Sept. 15, on the 
Starlight Roof of the Waldorf, reflects this new approach 
to the problem of formulating a shoe style program. 
Among the speakers will be Harold Florsheim, special 
advisor on shoes and leather in the Division of Pur- 
chases of the Office of Production Management; Earl 
Constantine, president of the National Association of 
Hosiery Manufacturers and Merrill A. Watson, execu- 
tive vice-president of the Tanners Council of America. 
These men, from the nature of the work that they are 
doing, are familiar with the problems and conditions 
caused by the emergency and th: manner in which they 
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Harold Florsheim, OPM's Special Advisor on Shoe and Leather Purchases, 


to Present Washington Picture When Shoe Men Gather in Semi-Annual 


Meeting at the Waldorf-Astoria Hotel, in New York, September 15-16, 


RS KRFROTS ON FASHION 


CARL BURGSTAHLER MERRILL A, WATSON L. E. LANGSTON 





N.S.R.A. STYLE CONFERENCE PROGRAM 
Opening Session, Starlight Roof, Waldorf-Astoria Hotel 
10:30 A.M., Monday, September 15 


WELCOME—Car! Burgstahler, President, N.S.R.A. 


INTRODUCTION OF SPEAKERS—L. E. Langston, Executive 
Vice-President, N.S.R.A. and General Chairman. 


TRENDS IN SHOES AND LEATHER—Merrill A. Watson, 
Executive Vice-President, Tanners Council. 


NATIONAL DEFENSE AND THE SHOE INDUSTRY—Heroild 
Florsheim, Special Advisor on Shoes and Leather in 
the Division of Purchases, O.P.M. 


THE WAR AND THE HOSIERY INDUSTRY—Eari Constan- 
tine, President of the National Association of Hosiery 
Manufacturers. 


FASHIONS ON A FIRM FOOTING—Janet Taylor, Fashion 
Co-ordinator for Marshall Field & Company. 


FASHION TRENDS LOOKING TOWARD SPRING (illus- 
trated by Models)—Carmel Snow, Editor of Harper's 
Bazaar. 


September 6, 194! 


MEN'S SHOE STYLE COMMITTEE MEETING 
Astor Gallery, Third Floor, Waldorf-Astoria Hotel 
2:30 P.M., Monday, September 15 
Steven J. Jay, R. H. Fyfe & Company, Detroit, chairman; 
George B. Hess, N. Hess Sons Company, Baltimore, 
co-chairman 
CHILDREN'S STYLE COMMITTEE MEETING 
Astor Gallery, Third Floor, Waldorf-Astoria Hotel 
10 A.M., Tuesday, September 16 
George N. Geuting, A. H. Geuting Company, 
Philadelphia, chairman 
WOMEN'S STYLE COMMITTEE MEETING 
Astor Gallery, Third Fioor, Waldorf-Astoria Hotel 
2:30 P.M., Tuesday, September 16 


Albert Wachenheim, Jr., Imperial Shoe Store, New Or- 
leans, chairman; Edward C. Orr, Potter Shoe Company, 
Cincinnati, co-chairman 
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WOOL LABELING ACT AS APPLIED TO SHOES 


Federal Trade Commission's Ruling with Reference 
to Gabardine Clarifies Situation That Had Caused 
Confusion Among Shoe Manufacturers and Merchants 


EXPRESSIONS of satisfaction have been reported from 
shoe manufacturers and shoe retailers following the de- 
cision of the Federal Trade Commission relative to ex- 
emptions in the application of the Wool Products Label- 
ing Act to shoes, as published in the Aug. 30 issue of 
Boot AND SHOE RECORDER. 

The National Boot and Shoe Manufacturers Associa- 
tion has devoted a great deal of time and effort to the 
presentation of its case on behalf of the shoe industry 
for several months; and last April, submitted the first 
preliminary draft of its petition asking for exemption 
of shoes from the provisions of the Wool Products 
Labeling Act, as discussed with the Commission. Follow- 
ing further discussion and amendment, so as to separate 
the original petition into two separate and distinct peti- 
tions covering gabardine shoes and felt slippers, the 
amended petition relating to gabardine footwear was 
formally filed May 28. Thereafter an oral hearing and 
several conferences were held, at which the National 
Boot and Shoe Manufacturers Association and the Na- 
tional Shoe Retailers Association worked closely to- 
gether in support of the petition for the exemption of 
shoes. 


| N his letter to Mr. Ball dated Aug. 23, in which he 
announces the Commission’s ruling, Henry Miller, Di- 
rector of Trade Practice Conferences for the Commis- 
sion, says in part: 

“I wish to advise that the Commission has now con- 
cluded its consideration and has ruled that, unless and 
until further action is taken as may hereafter be neces- 
sary in the public interest, the Commission will not 
undertake to require marking under the Act of so-called 
gabardine shoes in which the gabardine or other mate- 
rial containing woolen fiber covers not more than one- 
third of the outer area of the shoe above the sole and 
heel or where it is present only as decorative material, 
piping, edging. or as elasticized gore, and in marketing 
such product no deception is practiced or representa- 
tions made as to the woolen fiber content. 

“It is deemed necessary under the law and for the 
protection of the consuming public and fair competition 
that the shoes be properly marked where the cloth or 
material containing woolen fiber is not specifically ex- 
empt but forms an essential or substantial part of the 
article, such as when used in the product in place of 
leather, or otherwise, to an extent beyond its merely 
being present as elasticized gore, piping, edging or 
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superimposed decoration, or to an extent of more than 
one-third of the total outer area of the shoe above the 
sole and heel. Of course, as provided in the Act, proper 
marking will necessarily be required in all cases where, 
in selling or reselling the product, representations as to 
the fiber content are used or where deception in respect 
of the material content is practiced. 

“With the foregoing exemption, | am sure the com- 
paratively small number of shoes required to be marked 
will involve no undue burden upon the industry or trade, 
while at the same time such limited marking required by 
law will afford the consuming public and fair com- 
petition in business a substantial measure of required 
protection.” 


SHOE manufacturers who have taken the time to 
analyze and digest the foregoing paragraphs of the Com- 
mission’s decision interpret the ruling as indicating a 
favorable attitude on the part of the Commission to the 
industry, not only because of the fact that it specifically 
exempts shoes “in which the gabardine or other mate- 
rial containing woolen fiber covers not more than one- 
third of the outer area of the shoe above the sole and 
heel,” but in that it allows the use of gabardine as 
decorative material, piping, edging, or “as elasticized 
gore” provided no deception is practiced in the market- 
ing of such product or representations made as to the 
woolen fiber content. In this connection it is deemed 
noteworthy and significant that the Commission does 
not limit or define the area which gabardine used as 
elasticized gore may cover, although it is presumably to 
be implied from the language that such elasticized gore 
must be introduced for the purpose for which it is com- 
monly used in shoes, namely to contribute to their fitting 
qualities and in its elastic properties to help hold the 
shoe on the foot. The Commission probably does not 
mean to imply that it would be permissible to construct 
a shoe upper entirely out of elasticized gabardine and 
expect to escape the labeling requirement by calling it 
goring. 

In general it is the feeling among shoe manufacturers 
that the Federal Trade Commission is disposed to take a 
liberal view in the application of the act to shoes, and 
that the decision in this respect supports the contention 
of the National Boot and Shoe Manufacturers Associa- 
tion and the National Shoe Retailers Association that 
the act was intended to apply to products in which the 

[TURN TO PAGE 66, PLEASE] 
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AMERICAN INGENUITY MEETS Ze 
PROBLEM o/ SHOE MATERIALS 


FILLED as the American people have been with tales of 
ship shortages, impending rationing and even severe cur- 
tailment in some consumer industries, it may come as 
an agreeable surprise to many in the shoe industry to 
learn that ships of one kind or another continue to sail 
the ocean blue, bringing to this country, in larger than 
normal quantities, skins and hides of many kinds for 
many varieties of leather. 

This doesn’t mean that the industry has not been 
affected by the widespread dislocation of international 


trade and the effect of our own defense program on 
industry at home. But, fortunately for the shoe trade 
and those engaged in it, the ingenuity of its suppliers, 
including tanners of leather and manufacturers of other 
shoemaking materials, have, with the aid of intelligent 
planning, supplemented by research and invention, been 
able to avoid acute problems of supply shortages, such 

as those that have perplexed many other industries. 
During the five months ended May 31 of this year 
[TURN TO PAGE 56, PLEASE] 
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Industry Experiences Little Difficulty in Obtaining imports of 
Hides and Skins, Though Some Sources Are Cut Off—Rubber 
Manufacturers Adopt Program of Simplification—Science Aids 


by Adapting Products of Research to Shoe Trade Requirements 


How the Shoe and Leather Industries Are. 
Rich New Sources for important Materials in 
Countries of North, Central and South Amer 
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|MPORT figures gathered from various reliable sources, 
including the Bureau of Foreign and Domestic Com- 
merce, show that the Good Neighbor policy became ef- 
fective in the shoe industry more than a year ago, since 
which time imports of everything which the industry 
can possibly buy from those sources have increased 
tremendously. 

Argentina, to cite an outstanding example of what is 
happening, has always exported to this country large 
quantities of steer hides from which sole leather is 
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made, and kips, as well. Now we are also importing 
calfskins from the same country 
quantities, it is true, but in ever increasing lots. In April, 
1940, the United States bought only 2747 pieces from 
During April, 1941, we bought nearly 


-not in tremendous 


that country. 
nine times as many—23,380 pieces, to be exact. 
Imports of Argentine hides, which amounted to 4,- 
668,149 pounds in April, 1940, had increased to more 
than 17,000,000 in April of this year. 
[TURN TO PAGE 58, PLEASE] 
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MAKE A MAN'S SHOE... 


AND WHAT ADVANCING COSTS OF MATERIALS AND LABOR ARE DOING TO 
PRODUCTION COSTS—A CHALLENGE TO EXISTING RETAIL PRICE BRACKETS 


“SPEAKING of men’s shoes,” said a manufacturer 
recently, “I wonder if anyone realizes that costs have 
advanced since the Fall of 1940 to such an extent that 
the old $3 retailer should really sell for $4, and will 
probably be retailed at $3.50; the old $4 retailer should 
really be advanced one dollar at retail, but will actually 
advance, probably, not more than 50 cents; and the 
in-between grade, which formerly retailed at $3.50, 
should also be upped one dollar if regular retail mark- 
ups are to prevail.” 

Whereupon he started to prove it, and took as a hor- 
rible example a Goodyear welt oxford made of kip 
leather which for a number of seasons had been retailing 
profitably at $3. It’s total factory cost, including ovet- 
head and selling expense, was just under $1.95 as the 
Fall run of 1940 got under way. Today the cost of that 
same shoe, with no changes in specifications, is $2.4549, 
an increase of more than fifty cents or about twenty- 
seven per cent in one year. 

Here is his analysis: 

Kip upper stock of the grade he uses has advanced 
during the twelve-month period from 20 to 26 cents per 
square foot. As he uses 2.1 feet for each pair made, the 
cost of his upper stock has increased from 40.2 cents 
to 54.6 cents. It might be noted in passing that this 
increase of 14.4 cents would have been closer to 20 
cents had he been using calf leather which, although 
increases vary widely, has staged an average advance of 
between nine and ten cents a foot during this same 
period. 

Split stock, which this manufacturer uses for quarter 
linings, has advanced in price more than 70 per cent 
in the last year and his cost per pair has jumped from 
5.95 cents to 10.2 cents. Cotton fabric of the type used 
in doublers and for lining the forepart has increased a 
mere 85 per cent—from ten cents a yard to 18.5 cents, 
so these two items now cost 6.34 cents per pair as com- 
pared with 1940 costs of 3.5 cents. 

Bottom stock, in which this manufacturer includes 
outer sole and innersole, heel and heel lift, fiber heel 
base, welting, counter and box toe, have advanced from 
a 1940 price of 44.6 cents per pair to 64.1 cents; and 
all findings—eyelets, laces, tacks, shanks, nails, etc.— 
are up fifteen per cent, from 10 cents to 11.5 cents. 

Labor received an increase of ten per cent during this 


period and the labor cost figured in this shoe, therefore, 
has advanced from 50 cents to 55 cents. Taxes and gen- 
eral overhead, which were 21.5 cents, are now 25.75 
cents; and cartons have gone up enough to make the 
cost of each one-half cent higher than they were—from 
4.5 cents to 5 cents. Three cost items are unchanged— 
royalties at 9 cents; lasts, dies and patterns at two cents; 
and selling also at two cents per pair. 

“Where,” he said, “do we go from here?” 

For more than a year now, the trade has been watch- 
ing the prices paid by the United States Army for service 
shoes. It is safe to say that the majority use them as an 
index indicating the trend of prices in all men’s lines. 
Therefore, it is pertinent to note that, dramatic as has 
been the increase in the price of the shoe we have been 
discussing, the advance in the price of service shoes 
between July of last year and July of this year has been 
even more so. Here the increase in a twelve-month 
period has been close to $1 per pair, a boost of nearly 
forty per cent. 


IN mid-Summer of 1940, the army awarded a con- 
tract to manufacture about 450,000 pairs at $2.48 per 
pair. A little more than one year later, contracts were 
let to make 250,000 pairs at prices ranging from $3.35 
to $3.55 per pair—an average price of approximately 
$3.45. With one exception, the bidding between July, 
1940, and July, 1941, resulted in steadily rising prices. 
In September, 1940, when 1,000,000 pairs were 
bought, while the low bidder received a contract at a 
somewhat lower price—$2.41—the prices paid ranged 
from that figure to $2.58—an increase of ten cents per 

pair over the low of $2.48 less than sixty days before. 
One month later, in October, 2,000,000 pairs were 
bought and the price range at this time was $2.65 to 
$2.97. The next big lot—approximately 1,800,000 pairs 
—was not bought until December of 1940 at prices 
ranging from $3.10 to $3.45 per pair. It was at this 
point that the Procurement Division of the army decided 
to ask for alternate bids on shoes with composition soles 
with the result that when the next bid day rolled around, 
in March, 1941, the range of prices at which another 
lot of about 1,800,000 pairs was bought was $3.05 to 
$3.39, five cents less than the December low and six 
[TURN TO PAGE 58, PLEASE] 





FOR SEVERAL YEARS Boor np SHor 
Recorper has kept a record of the cost of 
manufacturing and selling a staple style 
Goodyear welt oxford for women. The 
upper is a good quality of black kid. Bot- 

‘ tom stock and other materials going into 
this shoe are of the quality a discriminating 
buyer would expect to find in shoes retail- 
OusLeR ing between $6 and $8, and workmanship 
INSOLE is of the best. The total cost to the manu- 

BOx TOE facturer of this shoe, as made to retail 
during the Spring and Summer of 1940, 

was $3.9952. The total cost at today’s 

market, including all the advances which 

weer . occurred on or shortly after July 1, is 
$4.2898—an increase of between seven and 
eight per cent in the period of one year. 


WNNERSOLES. 


i , \ ae STAY STITCHING 
COVERED WOOD =—s \ “ , axe LINING 
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SHANK 


HEEL LIFTS ——o 


TOP LIFT— 


OUTSOLE CHANNEL CORK FITTING 


OUTSOLE STITCHING INSOLE LIP 


STITCH JOINING INSOLE AND WELT 


WHAT GOES INTO A WOMAN'S SHOE 


and a few miscellaneous items, which has been un- 
changed for about two and one-half years, however, has 
shot up from 18.5 cents to 20.35 cents, another ten per 
cent jump. 

It is apparent, as these figures are studied, that the 


THE cost of the upper stock in this typical women’s 
welt oxford has advanced from 70 cents to 75 cents; 
cloth linings and doublers are up one and one-half cents, 
making 11 cents for these items; and leather linings and 
trimmings have gone from 22 cents to 23 cents. 


Bottom stock has advanced proportionately more than 
any other single item—between 10 and 11 per cent— 
from 66 cents to 73 cents. Percentage-wise, this cost in- 
crease is greater even than the increase in labor cost 
which has advanced from $1.15 to $1.265—exactly 10 
per cent. Shortages in raw materials plus increases in 
manufacturing costs have combined to boost the price 
of cartons and cases from 7.14 cents to 8.6 cents and 
this increase, it will be noted, is the first which has 
occurred since our compilation of costs as of March 
1, 1938. 

Several items remain unchanged. These are 
royalties at 9 cents; lasts, dies and patterns at 10 
cents; and factory selling and administrative costs 
at 44.03 cents. This last item includes salesmen’s 
commissions, reserves for bad debts, etc., but does 
not include the cost of advertising. 

The price paid by the factory for findings, laces 


over-all increase is not attributable to any one or two 
cost items, but rather to a steady increase in the cost of 
a large number of items, none of which, viewed singly, 
seems alarming but which, totaled, make for an impres- 
sive increase, portending higher prices at retail in <hoes 

of this grade. 
This shoe, it must be remembered, is in the price 
range which, in terms of actual increase as measured in 
[TURN TO PAGE 58, PLEASE] 


Impact of increased costs of labor and mate- 
rials bears most heavily on lower price grades, 


although most of the items entering into shoe 


production have shown increases and promise to 


increase further as conditions become more acute. 





hoe Sales 
SOAR 


with this Cord Sole! 


EN can see at a glance that 

Goodyear’s All-Weather Cord 
Sole has all the qualities they’re 
looking for—that’s why it’s so much 
easier to sell shoes fitted with it. 


They can see that it’s tough and 
durable—that it will stand up 
under the roughest punishment. 


They can see that its non-skid sur- 
face means better footing on slip- 
pery ground. 


And it’s easy for them to under- 
stand how its cross-lamination will 
prevent the shoe from getting out 
of shape because this sole won't 
buckle, stretch or warp. 


They know, too, that the name 
Goodyear is their best assurance of 
a top-quality product — one they 
can buy with confidence. 


September 6, 194! 


Manufacturers are quick to learn 


that it costs no more to give their [ 


shoes all these features. 


So they use the All-Weather Cord 
Sole — because they’re sure it will 
help the sale of their shoes! 


TIP TO RETAILERS! 


Specify Goodyear heels when you have 
leather heels on new shoes replaced with 
rubber. And for maximum customer-satis- 
faction use Goodyear heels in your own 
repair shop. 


THE GREATEST NAME 








NEW SALES BOOSTER. Protect 

, party slippers and other f 
shoes against scu and soiling wi 
transparent Plio; shoe hes... 
These attractive envelopes have special 
customer appeal . . . The customer can re- 
use them as shoe bags, too. 


All-Weather, Plicfilm, Wingfoot — T.M.'s 
The Goodyear Tire & Rubber Company 


- 
YW ALL-WEATHER 
CORD SOLE 
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The Busy Ant Will Ante Up 


THE government in Washington has been feverishly 
building and making for deferfse and it has been a 
pretty expensive undertaking. But that’s what you get 
when you try to do in a year what should have been 
done in ten. Haste makes waste. 

You just can’t raise an army, fully equipped, by 
sowing dollars over the land; hoping that armed men 
would pop out. When you're in a helluva hurry, you 
can hardly stop to think that money is not inexhaustible 
—even to America. But, we, as Americans, can excuse 
a great deal if the final results are achieved successfully. 

Shoe men who have traveled widely and extensively 
sense tremendous effort, now under way, for defense 
work. The United States are really doing a big job in 
spite of the cost. 

Isn’t it time that we give a little bit of thought to 
the men and businesses who are going to be called 
upon to pay for this defense work. You can’t saddle it 
all on to the far distant future. Some of it has got to 
be paid for:right here and now. The outgo is in bil- 
lions; thevinfake is in “yours-and mine” dollars and 
cents in tigxes. Up till now: men in Washington have 
been too busy: with defense work to give much thought 
to where the money is coming from. 

In a way, they do things differently in England for 
while there is an “all out” for war, there is some thought 
to the “come-in” of cash. There is cooperation between 
the two. We must learn that measure of cooperation. 

Business men over here fully realize that taxes are 
going to be heavy. They are willing to pay them if 
they are equitable. We are one nation, indivisibit, when 
it comes to doing this defense job and not two divi- 
sions—The “Haves” and the “Have-Nots.” Nor are 
we two divisions—Washington vs. Business. 

We can sense the responsibility of the business man 
to the burden of today’s and tomorrow’s taxation in 
the little ways that he has tried to tighten up, to make 
his business profitable. I think it’s a grand thing for 
a store to tell its customers that exchanges and returns 
add to the cost of doing business. “Higher costs mean 
higher price tags and we are doing everything we can 
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to keep prices low.” In back of that thought is also the 
idea: “If I waste less, the business will profit more.” 

There is nothing wrong about present profits. In 
fact, there is something very, very right because profits 
are savings. out“ef work. They are the result of good 
busin anagement. 

The gey ment needs money and will need a lot 
more of: ity The only way it can get money is to get it 
from business’ and income of workers or borrowing 
against the future. 

Sure, there will be a lot of grousing and beefing and 
protesting; but that’s part of the behavior of Man— 
even in the army. When the time comes to pay, the 
business man and the worker pays and pays and pays. 


A shoe manufacturer wrote me as follows: 

“BEAUTIFUL WORDS— 

‘I LOVE AMERICA’ 

‘’'M PROUD TO BE AN AMERICAN’ 

‘GOD BLESS AMERICA’ 
but Uncle Sam needs real support—MONEY not 
words. 

“You are not a good American unless your books 
show a profit and you pay in ‘hard cash’ income and 
defense taxes. 

“The way to make money to help Uncle Sam is 
to handle good merchandise, manufactured by eth- 
ical concerns who pay income and defense taxes to 
the Good Old U.S. A. 

“Now love your country in a tax-paying way.” 
Believe it or not, but he actually wanted to pay for 

an ad containing that sentiment and signing it “anony- 
mously.” Somehow we much prefer to run it in type, as 
a typical expression of the attitude of business men on 
the tremendous problem of defense—its cost and its 
payment. 

Washington might well heed an opinion so expressed 
because business, large and small (be sure to include 
the small), wants to do its part. 

What is needed to make possible more money for 
ammunitions, army and navy, is a little more coopera- 
tion between men in authority in Washington who have 
been too busy to think of anything other than heroic 
spending—and business men who perhaps may need 
to think “Defense First.” 


The busy ant is now important . . . he has to ante up. 
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JANICE — Dressy elasti- 
cized step-in with all the 
designing tricks that flat- 
ter a feminine foot. All- 
black suede, with open- 
toe and bow trim,7 54 last 
20/8 heel . (Stock 
number T-3392) $550 
AAAA—6 to 9 
AAA—5% 10 9... AA—S 009 


THAYNE — The clever- . 
est “shortenin’ shoe” that 
ever moved off your shelf! 
Elasticized for easy fit, 765 
walled last, 16/8 square 
cuban heel. Stocked in 
black suede with calf lac- 
ing (T-3396 ); black softex 
calf (T-3296); wine 
softex calf (T-3596) $600 
AAAA—6 00 9 
AAA—5% to 9... AA—5 009 
A—4% to 9 


Mark our words, these two Tru-Poise patterns will write up many 


a round number on the profit side of your department ledger. Classic 
styling, finest workmanship and the superb fit of their “cradle-cup” heel all spell QUALITY, which is, as you 
know, the keynote of this season’s shoe business. Janice and Thayne are in-stock patterns, available for immediate 
delivery. Be sure to size them often, for record selling. THE SELBY SHOE COMPANY, PORTSMOUTH, OHIO. 
IN CANADA, Murray - Selby, Ltd., London, Ont. . . . IN ENGLAND, Selby Shoes, Ltd., London . . . IN AUSTRALIA, Selby Shoes (Aust.) Led., Sydney 
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OTHER PEOPLE’S 


Hanging Out the Old Shingle! 


Bloomingdale’s, New York Depart- 
ment Store, has a window display idea 
that warrants attention if you are 
going to swing in on the BACK-TO- 
SCHOOL movement. 

Two-thirds of one window display is 
taken up with the reproduction of the 
shingled roof of a house. Boys’ school 
shoes in all styles are carefully ar- 
ranged on the roof in neat vertical 
and horizontal rows. Prices, descrip- 
tions, etc., are copied on school slates 
with white chalk. 


* * * 


Back-To-School 


If you can’t catch new customers 
when they’re babies, the next time to 
try is when they are ready to begin 
school. Once you get them at this 
tender age, says one retailer, don’t let 
"em go until they can vote. 

One Pennsylvanian visits the local 
schools the day after Fall registration, 
and, in various ways, obtains the 
names and addresses of those who 
have registered for the first time. That 
evening he begins to call the mothers 
of the children on the telephone for 
personal solicitation of back-to-school 
shoe business. 

* * * 


School Shoe Special 


Abraham & Straus, Brooklyn, New 
York, department store, can usually 
be relied upon to have some of the 
best promotional ideas at any season 
of the year. Here is one on back-to- 
school: 

Several large school blackboards 


are set up on the floor of their chil- 
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IDEAS 


by JOHN F. W. ANDERSON 


dren’s shoe department. But instead of 
having just a selling slogan on each, 
the blackboards have small, twelve- 
inch long, shelves fastened on them— 
each shelf supporting a child’s shoe. 
Caption on top of one board is, 
SLATED FOR SCHOOL, on the 
other, BACK TO SCHOOL. 


* * * 


Feel a Tang in the Air? 


Well, it’s the beginning of Fall 
weather and the football season. And 
that reminds us of the football dis- 
play we saw in one of the better New 
York men’s shoe departments last 
Fall. 





8! FLOOR 


ALON 
211 MAIN ST. E. 











New emphasis on speed lines 
of design. 


A large oval mahogany table that 
stands permanently at the entrance of 
the shoe department was covered with 
a bright plaid blanket. Heavy socks, 
mufflers, rich leather shoes in sporty 
styles, and several footballs were all 
arranged on the table in casual fash- 
ion. Scores of major college games 
were kept up to date on a center score 
board and schedule booklets were 
placed on the table for the customer’s 


convenience. 
* * + 


Shoe Store Whirligig 


Here is a compact display stand we 
saw in a neighborhood shoe store: A 
circular center column about six 
inches in diameter and six feet high, 
with round circular steps, six inches 
in diameter spiraling up (or down) 
the column in a series of regular steps. 
Shoes, slippers, and handbags dis- 
played on the steps. 

ADVANTAGES—shows a lot of 
shoes in a small space. Display can 
be used in any part of the window and 
in numerous window display arrange- 
ments. Cheap to build. Can alse be 
used in the store. A coat of quick 
drying paint will adapt it to many 


more uses. 
o +: 2 


Shoe and Leather Shop 


We recently visited the Leather and 
Tweed shop, specializing on women’s 
sports clothes, Madison Avenue, New 
York City, and picked up an idea that 
should be of interest to the shoe trade. 

The whole outside of the store has 
a natural wood finish. The same idea 
is carried to the floor of the window 
and a large part of the interior of the 
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BEST IDEA 
-OF THE WEEK. 


BY GUM I'LL PAY 


The following collection letter is sent out by a 
western shoe merchant who believes that the best 
way to get a delinquent customer to pay is to get 
the person into a feeling of good will that will make 
him repent his ways. The letter was written on 
bright raspberry-colored paper. Beneath the printed 
letterhead of the firm appeared the following cap- 
tion in inch-high letters: 


“A SHORT STORY ENTITLED ‘BY GUM’” 


There is the famous story of the Ver- 
monter who was fishing by an open draw- 
bridge when he saw a local blind man ap- 
proaching, “By Gum!” he said, “If somebody 


doesn’t tell him that the bridge is open, he’ll 
fall in.” 

A little later he said to himself, “By Gum! 
If somebody doesn’t tell that fellow that the 
bridge is open, he'll fall in sure.” 

. . » There was a long pause and then he 
nodded and said to himself, “By Gum! He 
has fallen in!” 

Now, some customers react to notices of 
overdue payment much like the Vermonter 
. .. Then, By Gum! Something has to hap- 
pen! We don’t want to turn this account over 
to the credit bureau, thus causing you em- 
barrassment and impairing your credit stand- 
ing in the community, but if check is not re- 
ceived from you within five days, By Gum, 
we'll have to do it! 





store. 


It seemed to us that such a 


Across the front of the window are 





2. Showing condition of shoe when 


motif would be extremely effective for 
a masculine men’s shoe shop or de- 
partment. Natural wood goes well 
with rich leather shoes and calf skins 
would form an ideal wall and window 
trim. The leathers could be embossed 
in gold letters to broadcast your mes- 
sage to the trade. Carpeting of deep 
green in the store would be ideal with 
leather and natural wood furniture. 
* * * 


“Don’t Throw "Em Away” 


The Coward Shoe Store, corner of 
Greenwich and Murray Streets, New 
York City, has devoted a complete 
window display to the explanation to 
the public of what can be done in 
the repairing of old shoes. And when 
we say old—we mean it! For some 
of the shoes shown in the window are 
so worn that you wonder how they 
hold together at all. But Coward 
proves that shoes, well made, can 
usually be restored to service no mat- 
ter how badly worn they may be. 

A large photograph appears in the 
back of the window of a Coward shoe- 
maker repairing a pair of shoes. A 
large sign explains: 

“Many people fail to realize the im- 
portance of having their shoes repair- 
ed by factory methods. 

“COWARD shows here how your 
shoes are completely rebuilt with new 
essential materials over original lasts 
in our own plant. 

“It will’ be worth your while to have 
COWARD repair your shoes.” 
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a group of shoes showing the progres- 
sive steps in the rebuilding of a pair 
of shoes. Window cards explain each 
step, as follows: 

1. Showing condition of shoe when 
received for a re-built job. 





PLEASE READ THIS 


NOTICE 


it is impertant te yeu! 


Exchanges and returns odd to the cost of 
doing business. Higher costs mean higher 
price tags, and we are doing everything we 
can to keep prices low. 


Noturally, merchandise cannot be returned 
it it hos been specially ordered, mono- 
, mode to order, altered, worn, or 
sold “subject to final sale”; or if it is no 
longer salable or no longer in stock. 
SHOULD IT BE NECESSARY FOR YOU TO 
RETURN THIS PURCHASE WITHIN 10 
DAYS, we'd apprecicte your doing it in per- 
. If the return is “ by the 


IF YOU RETURN THE PURCHASE AFTER 
OUR STATED “10-DAY RETURN” PERIOD. 
OR WITHOUT A SALESCHECK, we will 
be glad to accept it in exchange for other 
merchandise, at current prices. 


RH Macy v 60, Inc. 


menace vovant new rOee 











3% by 6 inch “Notice to Cus- 

tomers” placed in packages by 

Macy’s. Of special significance 
these days. 


taken apart. 

3. Showing new vamp lining and 
heel lining. 

4. Relasted over original lasts, with 
new insoles, new welts and hand sew- 
ed inseam. 

5. Showing cork 
new steel shank 
and protection. 

6. Showing outsole sewed to welt, 
before leveling and finishing. 

7. Showing leveled bottom and rub- 
ber heel before finishing. 

8. Showing finished work after 
polishing, leveling and heel balance. 

“An excellent idea for the higher 
priced shoe store,” said one shoe re- 
tailer, after he heard of this window, 
“he can sell more higher priced shoes 
to the public if he can prove that they 
will outlive cheaper shoes four to 
one!” 


interlining and 
piece for support 


7 + 
A New Form of Retailing 


In recent years the automobile has 
had a significant effect on retailing. 
People live further out from the cen- 
ter of the city and like to drive to 
shopping areas. They pick shops 
where it is convenient to park nearby. 
For this reason, there has been a 
considerable increase in the number 
of specialty shops in the outskirts of 
the city. Most of these stores carry 
the same stock as down-town stores. 
The two important factors about this 
form of retailing are—low overhead 
and later hours. 





Doing Big Things 


‘ith Little Space 


THE Modern Youth Store in University City, Mo., is an 
establishment novel in design and one which marks a 
new era in the retailing of juvenile footwear. It is owned 
by Braham-Deitsch Shoe Co., Inc., and was designed by 
Luke Collins, advertising manager of the Red Goose 
Division, International Shoe Co. 
manager. 

The store features shoes for boys and girls from crib 
through college, and presents them in a dramatic and 
appealing way. Correct fitting is the keynote of the 
store with a firm resolve on the part of the management 
that it is better to miss a sale than to misfit a foot. 

The response to the presentation of this specialty store 
has been remarkably enthusiastic. It may be of interest 
to mention that University City, commonly known as a 
suburb of St. Louis, is within its own corporate rights 
the fifth largest city in the state of Missouri. 

Immediately upon entering this store, there is space 
provided for an X-Ray Shoe Fitter, which is used to 
check each fitting carefully. This entrance opens into a 
room known as a Ranch House, which adheres strictly 
in its Western ruggedness to the typical ranch house, 
with mural paintings depicting the romance of the Pony 
Express and interesting episodes in stage coach lore. 


Justus Schwensen is 
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The front window of the store with its ap- 
pealing “outdoor” display opens right into 
the Ranch House section. 


A corner of the Ranch House section with its 
stagecoach mural and Western flavor with a 
bit of the Swank Shoppe in the background. 


The walls contain shadow-box displays with angled 
mirror backs and indirect fluorescent lighting, designed 
appropriately for the presentation of the season’s foot- 
wear favorites, and handbags which are carried as com- 
plementary .accessories. Provision is made in a space 
approximately 5 by 5 feet for the fitting of soft soles 
and first steps on an elevated dais. 

The floor covering of natural hemp harmonizes with 
the knotty pine walls which reach from the floor to a 
wainscoting about 5 feet above the floor. The win- 
dows which appear in the front of the Ranch House, 
beneath the genuine wood shingle roof, are in fact dis- 
plays, containing in addition to Western footwear, such 
interesting curios as Indian war bonnets, cartridge belt, 
and holster. The room is lighted overhead by a chan- 

[TURN TO PAGE 57, PLEASE] 


HOW THE MODERN YOUTH SHOE STORE, UNI- 
VERSITY CITY, MO., APPEALS TO ITS SPECIAL- 
IZED YOUNGER TRADE THROUGH DRAMATIZED 
PRESENTATION OF DISPLAY AND STORE 
DESIGN — A REAL SHOE SUCCESS STORY. 
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. . © pe ‘ Rs, 
A cordial tnvttation is extended 


to you to visit our rooms 1044-45-46 at the 


Belmont Plaza and our Style Studio at the 
Marbridge Building, during your attendance at the 
National Styles Conference, the American Leathers 
Opening and the Allied Products Show—on 
‘September 14, 15, 16. A pre-view of the Lasts of 
Tomorrow in our displays will be well worth your 
time and attention. 


Representatives of the United Last Company 
in attendance are prepared to give you valuable information 
and timely style suggestions: 


A. C. BENTLEY 
L. W. BROWN 
W. H. BURGER 
J. A. HERBIN 
Cc. D. HOLMES 
R. J. HOLMES 
E. W. HOWARD 
G. O. JOHNSON 
E. C. KARTMAN 
F. S. KEMP 
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H. F. LOEWER 
F. J. PUERLING 
Cc. F. SCHIEBER 
L. A. WHEELER 
W. J. WREN 

M. P. ZENT 





AMERICAN INGENUITY MEETS THE PROBLEM 
OF SHOE MATERIALS 


[CONTINUED FROM PAGE 42] 


there came into this country 2,929,000 
cattlehides of all kinds. During the 
same period in 1940 imports were con- 
siderably less than one-half of that— 
1,217,000 to be exact. During May, 
1941, imports were 820,000 as compared 
with 169,000 during May, 1940—an in- 
crease of approximately 390 per cent. 
Calf and kipskins, of which 90,000 were 
brought in during May of last year, in- 
creased during May of this year to 
249,000. The five-month comparison 
used above in the case of cattlehides, 
shows, in the case of calf and kipskins, 
an increase of from 663,000 to 1,352,000. 
Sheep and lamb skins, leather from 
which is used in the shoe trade for lin- 
ings, for whole vamps in babies’ shoes, 
and for some other types of shoes, also 
increased, although here the increase 
has not been so great. The five-month 
comparison shows an increase of from 
1,031,000 to 1,779,100, and the May com- 
parisons show an increase of from 2,- 
991,000 in 1940 to 3,613,000 in 1941. 

The only raw stock showing a de- 
crease in this five-month comparison is 
goat and kidskin which dropped from 
19,795,000 in 1940 to 17,527,000 in 1941, 
but which, nevertheless, showed an in- 
crease in May of this year over May 
of last year of from 3,474,000 to 4,- 
149,000. 

It is true that delayed deliveries are 
rather frequent occurrences and that 
tanners, in a few cases on record, have 
been badly worried by seeing their raw 
stock inventories dwindle until the van- 
ishing point was uncomfortably close. 
Kid tanners are a case in point, but they 
took action. The Kid Group of the 
Tanners’ Council, unable to get their 
raw material through regular shipping 
channels, merely scouted around until 
they found a ship which they chartered 
and sent to the Far East. There, a por- 
tion of the cargo space was sub-let, the 
remainder of the boat filled with raw 
skins which subsequently were landed 
in this country at a freight cost which 
compared favorably with the rates paid 
under more normal circumstances. 

The trade might be excused for jump- 
ing to the conclusion that English tan- 
ners of calf leather are no longer mak- 
ing shipments to this country, but the 
fact remains that they are. 


Supplies of Some Raw 
Materials Cut Off 


But Hitler’s war machine has man- 
aged to put a full stop to the entrance 
into this country of some shoe materials 
in their raw state. No calfskins, of 
course, can now be had from either 
France or Germany, both of which coun- 
tries formerly exported large quantities 
for use,in making some types of high- 
grade calf leather; and the importation 


of pigskins from all European sources 
has been cut off. Czechoslovakia (re- 
member it?) used to be one of these 
sources, as were Yugo-Slavia, Holland, 
Belgium and France. When the Czechs 
were forced to surrender, buyers of pig- 
skins retreated into Yugo-Slavia and 
found themselves at least as well off 
as they had been. But with the fall of 
France, Belgium and Holland and the 
subsequent sweep of the German armies 
into the Balkans, they were forced to 
give up. Pig leather now being tanned 
in this country is made largely from the 
skins of animals raised in the United 
States and in Brazil. And kangaroo 
skins continue to find their way, some- 
times by routes that are devious, from 
their home country of Australia to the 
ports of the United States. 

No one in the leather industry seems 
unduly worried. Some even point to the 
fact that, if worst comes to worst and 
the Japanese nation goes on a rampage, 
there still is the Pacific fleet of the 
United States Navy which can be de- 
pended on to convoy vessels loaded 
mostly, it is true, with critical and stra- 
tegic materials, but with enough space 
left for the raw stock of which leather 
is made; and coastwise shipping be- 
tween Atlantic ports of North and South 
America is not apt to be interrupted. 


What might be termed the “leather 
map of the world” has not been changed 
greatly by the war. 


Gabardine for Upper Stock 


The best known of all shoe materials 
which have come to be associated with 
leather as an upper stock is, of course, 
gabardine. This material, as is well 
known, is a combination of cotton and 
wool—sometimes a combination of cot-' 
ton and wool plus rayon. It can be had 
either elasticized or non-elasticized, and 
its popularity may be measured roughly 
by noting the decrease in the sale of 
light-weight upper leathers during that 
season of the year devoted by women’s 
shoe factories to the manufacture of 
gabardine footwear. : 

Now that wool labeling is a fact and 
not a threat, gabardine manufacturers 
are warning that you can tell very little 
about the real quality of the fabric by 
noting the total wool content. The wear 
and even the appearance of a gabardine, 
they say, may be more to the liking of 
women in the case of a fabric with 60 
per cent wool than in that of another 
gabardine with 70 per cent wool. The 
test is not the amount of wool but the 
quality and degree of fineness of the 
wool yarn used in making the thread 

[TURN TO PAGE 62, PLEASE] 


“Come, come, madam—please try to get into the spirit of the sale!" 
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Style Conference to Study War’s Effects 


[CONTINUED FROM PAGE 38] 


are being met. They will be able to give 
clear-cut and informative answers to 
the questions that arise in the minds 
of shoe manufacturers and merchants. 
Besides appearing on the regular pro- 
gram at the Monday morning opening 
session of the style conference, Mr. 
Florsheim will attend the session of the 
Men’s Style Committee, to be held in 
the Astor Gallery on the third floor of 
the Waldorf Monday afternoon. There 
he will answer questions from the floor. 
Steven J. Jay, of R. H. Fyfe & Com- 
pany, Detroit, will preside as chairman 
of the Men’s Shoe Style Committee. 
Mrs. Carmel Snow, editor of Harper’s 
Bazaar, will discuss: “Fashion Trends 
Looking Toward Spring” at the Mon- 
day morning meeting. Models will be 
used to illustrate the important points. 
Janet Taylor, fashion co-ordinator for 
Marshall Field & Company, will discuss 
the all-important subject of “Fashion 


Co-ordination.” L. E. Langston, execu- 


tive vice-president of the National Shoe | 


Retailers Association, will be chairman 


at the opening meeting and the Presi- | 


dent of the Association, Carl Burg- 
stahler, of Chicago, will give the ad- 
dress of welcome. 


One important change will character- | 
ize the meetings of the style committees | 


on Tuesday. The order of women’s and 
children’s style committee meetings as 


followed heretofore, will be reversed. | 


The Children’s Style Committee, of 
which George N. Geuting is chairman, 


will hold its meeting Tuesday morning | 


at 10:30 in the Astor Gallery, third 
floor of the Waldorf, instead of in the 
afternoon as heretofore. The Women’s 
Style Committee, presided over by 
Chairman Albert Wachenheim will meet 
in the same place at 2 o’clock Tuesday 
afternoon. 





Fashion Faces the Facts 
[CONTINUED FROM PAGE 37] 


shoes will be opened or closed and where 
the openings ... if any ... will be 
placed. (For detailed discussion of this 
subject, we refer you to our story in 
the Aug. 16 issue “New Hosiery Styles 
Demand New Shoe Styles.’’) 

To meet all these conditions, de- 
signers have created simple, restrained 
styles and clean-cut silhouettes with 
sometimes the suggestion of a flare or a 
fullness which serves as a good balance 
for the slimmer clothes which will be 
in vogue. Center of interest is the 
vamp, and the closed toe shoes give 
more opportunity for ornamentation in 
that area. Classic sandals on very low 
heels; pumps with very simple treat- 
ments; a whole family of new strap 
shoes; a strap and a pump made as 
“companion” shoes; very soft vamp 
casual shoes .. . these are leading trends 
in the new shoes. The accompanying 
sketches serve to illustrate these points. 

1. The classic sandal with wide band- 
ings and closed toe on a 13%/8 to 14/8 
heel, suitable for casual, play and 
tailored town wear. 

2. and 3. “Companion” shoes ... a 
strap and a pump with the same closed 
toe, open back, 21/8 heel and vamp 
ornament. The strap shoe, as already 
noted, plays an important part in the 
Spring lines. It has been made slightly 
more closed which takes it out of the 
sandal, and puts it in the town, class. 

4. The casual shoe, very soft in front. 
A drawstring makes it possible to ad- 
just the size of the vamp to the indi- 
vidual foot. 

Shoes with buckle adiustments, please 
note, have sold, regardless of the re- 
tailers’ belief that the average woman 
dislikes the bother of fastening them. 
In slipon types, a stretchable gore top 
is providing a satisfactory adjustment. 

In heels there is great emphasis on 
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the 16/8 height, especially for tailored 
shoes. Factories are finding that they 
must have more lasts for 13%/8 and 





14/8 heels. Many of the new sandals 


are now built on these instead of on the 
16/8 heights. 


Doing Big Things 
[CONTINUED FROM PAGE 54] 


delier made of a genuine old wagon 


wheel. Benches trimmed in hemp rope | 
and carrying reproductions of famous | 


American cattle ranch brands provide 
ample space for fitting. 

A most interesting glamor room is 
the modern Swank Shoppe for the fit- 


ting of sophisticated big misses and | 


growing girls. This room opens im- 


mediately off the Ranch House room and | 
stands in striking contrast. It is done | 
in pastel shades of Air Hostess blues | 
and greys and is tastefully trimmed in | 
bright chromium and walled with mir- | 
rors of imposing size, including a full | 
length mirror to assist the young ladies | 
in visualizing the adaptability of their | 


footwear choice to their ensemble. The 
fitting units are of comfortable spring 
construction, with pastel 


, 


leatherette | 


covering. All stock, though in concealed | 


shelving, is readily accessible. 

Red Goose Shoes are featured 
throughout the store. This novel type 
of store, so attractively designed 
throughtout, is significant in its devar- 
ture from the usual juvenile shoe shop. 


Warr Named Chandler 
Manager in Houston 


Houston, TExAS.—Clayton Warr has 
returned to Houston a 
Chandler’s shoe store. Mr. Warr be- 
gan his career as a shoe man in Hous- 
ton 12 years ago as a salesman. 


Since | 


manager of | 


that time he has advanced until now he | 


is manager of one of Chandler’s most 
important shoe centers. 








Mr. Clyde F. Keesee 


MANAGER 


HEALTH SPOT SHOE SHOP 


1701 LIVE OAK ST. 
DALLAS 


Mr. Keesee is an “old-timer” in 
the Health Spot organization, 
as he has been with the Health 
Spot Shoe Shop in Dallas since 
it started several years ago. 


He has proven himself a capa- 
ble manager and a good sales- 
man, for the store has made 
continuous progress, enjoying 
an ever-growing clientele. 


In a Health Spot Shoe Shop, 
a steadily growing volume 
means not only greater profits 
for the store, but greater earn- 
ings for the manager who re- 
ceives a regular salary and a 
liberal share of the profits, with 
no investment. 


MEN WANTED 


There are many men in Health 
Spot Shoe Shops, over 40 years 
of age, who are earning more 
money than they ever earned 
before. 


We want men who have had a 
great variety of shoe experi- 
ence—men who are good sales- 
men — men who know how to 
make friends and inspire confi- 
dence. 


In a Health Spot Shoe Shop, 
you are limited only by your 
ability! 


New shops are being opened 
continually. There may be one 
in your locality. Send for an 
application blank today! 


HEALTH SPOT SHOE SHOPS, INC. 
INDUSTRIAL AVENUE 
DANVILLE, ILLINOIS 











Trading with Good Neighbors 


[CONTINUED FROM PAGE 45] 


Other countries now beginning to ap- 
pear in the picture as sources of hides 
and skins are Brazil, Bolivia, Colum- 
bia, Ecuador, Paraguay and Uruguay. 
Imports from these various countries, 
taking into consideration all types of 
hides and skins are currently reported 
to be running 300 per cent ahead of one 
year ago. One small country alone— 
Uruguay—which reported no exports 
of calfskins in April, 1940, sent to this 
country alone nearly 200,000 during 
April, 1941. 

India and China are usually thought 
of as the chief sources of goat and 
kidskin. They still are but it may 
come as a surprise to many to know 
that seven South American countries 
last April sent to this country more 
than 1,000,000 of these skins, a gain of 
nearly 25 per cent over April of 1940. 

Horse, colt and donkey skins also 
find their place in the leather industry. 
Again Argentina looms up as one of 
our chief suppliers since the stoppage 
of imports from other sources. In this 
category of skins the import increase 
has been most dramatic—844,000 in 
April, 1941, as compared with fewer 
than 85,000 in April, 1940. This is a 
neat gain of approximately 890 per 
cent. 

Brazil has always been one of the 
largest exporters of reptile skins in the 
world. She maintains her lead, the in- 
crease shown in our now familiar April 
and April comparison being about 700 
per cent—from approximately 22,000 
skins in 1940 to about 176,000 this 
year. Argentina and Venezuela come 
next, with increases of from 300 to 350 
per cent. The total number of reptile 
skins entering this country from the 
three above-mentioned South American 
states was 34,194 in April, 1940. This 
had jumped to 277,620 skins in April, 
1941. Furthermore, more than three 
times as many sharkskins have come 
into the United States from Venezuela 
this year as compared with last. 


How about rubber? Of course, the 
biggest quantities of this material still 
come from the Dutch East Indies, but 
South America offers hope at some 
time of becoming a competitor. So does 
Mexico from which we imported nearly 
1,000,000 Ib. in April of this year. 
Closest to that figure in South America 
is Brazil which, in the same month, sent 
us 790,000 Ib., or an increase over the 
- same month of the previous year of 
about 16 per cent. 

Despite the fact that import figures 
give no clue as to the amount of this 
raw material which is being and can be 
used to make American shoe leather— 
soles as well as uppers—it is abun- 
dantly clear that the Good Neighbor 
policy is doing well and getting better 
by the minute. 

Someone became worried about cork 
not very long ago, cork of the type 


used in sole filler and in insulating 
sheets of one kind or another. Prior to 
the war most of this came from Spain, 
Portugal and Algeria. The first two 
seem to have dried up under the influ- 
ence of the Battle of the Mediterra- 
nean and the Spanish civil war which 
preceded it. Portugal is still shipping 
cork to this country and Brazil has re- 
cently discovered that one of the best 
cork substitutes in existence is the bark 
of a species of tree growing in huge 
numbers in that country. 

Now being used successfully in the 
manufacture of insulating boards, fur- 
ther experiments are being conducted 
to see in what other ways it can be 
used in place of the familiar cork. With 
all cork available—or most of it—going 
into defense production, this is some- 
thing to look into. 

- In the meantime—to paraphrase— 
God bless South America. 


St. Louis Firms Hit 
New Production Peak 


St. Louis, Mo.—With the arrival of 
Labor Day, the St. Louis manufactur- 
ing district reached the peak of the 
most active production season in its 
history. Since last March practically 
all of the 54 shoe factories of this sec- 
tion have been making shoes at full ca- 
pacity. Occasional slow-downs have oc- 
curred only when delivery on materials 
has been late, and generally speaking, 
the period has been almost entirely free 
of labor troubles. Wage adjustments 
were put into force last April. 

The manufacturers reporting on 
sales for the season indicate gains over 
a year ago, ranging from 20 to 50 per 
cent. Some concern is expressed by top 
executives over the heavy dealer buy- 
ing, the feeling being that unless sales 
at retail show a very decided improve- 
ment over those of the Summer months, 
merchants will be forced to restrict 
purchases when the new Spring lines 
comes out. 

The mid-season specialty lines that 
went out Aug. 15 have been well re- 
ceived, and in some instances factories 
report sizable orders for cutting, from 
Sept. 15 on. Size-up orders have been 
healthy, however, sales managers admit 
that the time has come to drive a little 
harder fer business. 


Dickinson with Huth & James 
In Michigan 

_ GRAND Rapips, Micu.—E. H. Dickin- 
son, who for the past seven years has 
represented the James Shoe Co., Mil- 
waukee, in Michigan and Indiana, is 
now traveling for the Huth & James 
Shoe Co., of Milwaukee, in the state 
of Michigan. 


What It Takes 
To Make a Man’s Shoe 
[CONTINUED FROM PAGE 47] 


cents lower than the December high. At 
this time, however, no composition soled 
shoes were bought. ~* 

Then came the bidding in April of 
this year, at which time the army was 
in the market for more than 2,000,000 
pairs. Leather-soled shoes at that time 
were bought at from $3.12 to $3.40, and 
composition-soled shoes, representing 
about 30 per cent of the total, sold for 
from $3.13 to $3.171. In June, nearly 
one-half of a million-pair lot were or- 
dered made with composition soles, the 
price range on which was from $3.225 
to $3.226. The price of the leather- 
soled shoes had by that time advanced 
to a range of from $3.29 to $3.51. 

In July, bids again were opened— 
another million-pair lot—and seventy- 
five per cent were ordered with compo- 
sition soles at prices ranging from $3.35 
to $3.45. Curiously, and despite the 
difference in price between composition 
soling material and sole leather, the 
low bid on the leather-soled shoes was 
the same as the low bid on those shoes 
made with composition soles—$3.35. The 
range on these latter shoes was from 
that figure to $3.55. 

Soon after the opening of these bids, 
the army entered the open market for 
a comparatively small lot (103,000 
pairs) of leather-soled shoes and paid 
from $3.70 to $3.725. This, however, 
cannot be taken as indicative of an im- 
pending further increase since in this 
case the sizes wanted were large—9 to 
12—and unusually quick delivery was 
asked. 


What Goes Into a 
Woman’s Shoe 
[CONTINUED FROM PAGE 48] 


terms of percentage, has suffered least. 
Lower grades, particularly the so- 
called volume shoes, have had their 
costs upped much more than that be- 
cause it was in these grades that the 
impact of increased materials and la- 
bor costs was felt most heavily. In- 
creases of from 15 to 25 per cent in the 
volume grades have been noted in sev- 
eral lines over the period under discus- 
sion, despite which fact prices have not 
advanced as much as was expected, 
largely because of over-production. 


Chicago Store Modernized 


Cuicaco, ILt.—The A. Borman Shoe 
Store, at 4806 Milwaukee Avenue, one 
of the oldest shoe stores in the city and 
also one of the largest independent re- 
tail establishments, has been completely 
remodeled. The new store is twice as 
large as formerly, has a new front, new 
furnishings and distinctive new win- 
dows. Arthur Borman, son of August 
Borman, the founder, is now owner of 
the store. 
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Shoe Men Look for 
Increasing Brown Acceptance 


INDIANAPOLIS, IND.—Fall and early 
Winter styles in women’s footwear are 
now making their appearance in all 
stores, here. Despite the fact that most 
of the display windows are blazing with 
the somber shades of brown, it appears 
that black suedes are the most popular 
at this time. The rich colors in brown 
are intricately styled, and shoe men say 
these beautiful leathers are in better 
demand than they have been in many 
years past. Most of the styles regard- 
less of leathers are toeless, with heels 
not extremely high and more to the 
moderate style. Sport styles are popu- 
lar and very active. It is obvious that 
all styles have a military trend, and 
most of the shoes are bedecked with 
military buckles and insignias, a de- 
cided military atmosphere. It has been 
predicted by some of the leading retail- 
ers that browns will become more and 
more popular as the season goes no. 

In men’s shoes, browns in antique 
leathers are by far the most popular 
with a decided absence of black leath- 
ers. Moccasin styles for the student 
and college boy are in demand. Hard 
leather heels and hard rubber soles, in 
broguish types, even for the more con- 
servative, are unusually popular. Mod- 
erate toes in the dress shoe are being 
shown, and there is little grumbling 
about price. In fact, there is a decided 
tendency to buy two pairs instead of 
one. It is obvious that quality, once 
again, is on the ascendancy. Customers 
are buying the better merchandise. 
Lines of shoes for Fall and early Win- 
ter wear are being accepted readily by 
the public, and there is every prospect 
of a good profitable season ahead. 


Black Suedes Predominate 
Fall Selling 


CLEVELAND, OHIO—Calf skins are 
selling earlier and better than antici- 
pated by the retailers, according to 
Floyd Page, women’s shoe buyer of the 
May Company, Cleveland. Calf will 
carry through into Spring. Suedes, he 
says, are number one in sales at the 
May Company with black predominat- 
ing. Other colors in the order of their 
demand are browns (which are stronger 
than a year ago), wine, green, and blue. 
Medium heels are much stronger than 
a year ago because there are more 
styles to sell in low heels than there 
was last year. 

Alligator trims and all-over alligator 
shoes stand out in the reptile field, 
principally in brown. 

Pumps are way out front in the de- 
mand. Step-ins and suede sandals are 
good, while oxfords in suede and suede 
with reptile trim are going well. 

About 65 per cent of the total de- 
mand is for open -toes. But while 
people want open toes in dress shoes, 
there has been a tremendous interest 
generally in wall toes and other closed 
toes this season. 
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y woes Room of C. A. Eaton Company's 
Army Footwear plant anere, any 1,000,000 
pairs bm been made to date. 


C. A. Eaton Company, veteran 
army shoemaker of the last war, 
has already made nearly 1,000,000 
pairs for the present National Emer- 
gency. 

In order to meet our country’s 
needs without disappointing or in- 
conveniencing our hundreds of re- 
tailer customers who have relied 
upon the famous “‘Crawford”’ line— 
some for nearly three-quarters of a 
century—as the back-bone of their 
sales, C. A. Eaton Company has set 
up a complete new and separate fac- 
tory for Defense production exclusive- 
ly. Capitalizing our long and valuable 
experience in the first world conflict, 
we have equipped and staffed an- 
other complete shoemaking plant in 
an incredibly short time. 

The value of this experience is 
best emphasized by the fact that 
every army contract placed with 
C. A. Eaton Company has been de- 
livered in less time than that which 
the contracts specified, without bur- 
dening our civilian shoe deliveries. 


CHARLES A. 


BROCKTON, 





According to Mr. Page, August busi- 
ness is up about 30 per cent over last 
year. People are asking for better 
grade shoes and there are more double 
and triple sales than heretofore. The 
available shoe offerings this year favor 
such multiple sales. 


Remodel for Fall Season 


GRAND Rapips, Micu.—The Orlo L. 
Yeiter shoe store, 1217 Madison Ave., 
has recently been completely remodeled 
for the Fall season. New furnishings 
and fixtures have been installed. 


| C. A. EATON COMPANY MEETS THE EMERGENCY! 


Two complete plants produce Eaton’s 
HIGH STANDARD FOOTWEAR for the U.S. ARMY 
and CIVILIAN CONSUMERS separately 


Stitching Room of C. A. Eaton Company's 
Civilian Footwear plant . Capacity bas 
been increased 68% in past year. 


Since 1876, Crawford Shoes, proa- 
uct of C. A. Eaton Shoe Company, 
have been the preference of millions 
of America’s well-groomed men. Re- 
tailers and consumers are assured of 
full and prompt production of their 
rapidly increasing requirements in 
Crawford Shoes, despite the expand- 
ing defense footwear demands on 
Eaton’s capacity. In our separate 
plant devoted exclusively to civilian 
shoes, production has increased 68% 
in the past year and will rise an- 
other 50% by Fall. 

- aad of our confidence in the 
future, and co-operating with the 
expressed desire of our government, 
we are cleaving to a long-term policy 
of keeping prices down to established 
popular levels. In the face of gener- 
ous wage increases to Eaton workers, 
and sharp rises in leather and ma- 
terial costs, we rely on increased 
volume—due to the outstanding 
value in Crawford Shoes—to yield 
modest earnings through the present 
emergency period 
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Moves to Larger Quarters 


ToLepo, On10—Charles F. Hanck, 
who operates Hanck’s Juvenile Bootery, 
at 1856 W. Bancroft Street, this city, 
has moved to new and larger quarters 
at 1844 W. Bancroft St. 

Mr. Hanck opened his store four 
years ago and the steady increase in 
his trade necessitated this move. 

Previous to his operating his own 
store, Mr. Hanck was buyer for The 
Lamson Bros. Store, in Toledo and The 
James McCreery Company, New York 
City, for eleven years. 








NOW YOU CAN BE SURE 


This fact-finding survey will help you determine your buying policy. 


Kansas City Shoe Buyers* say: ““Give Us an Added Sales Feature”’ 


*Questioned in nation-wide survey. Full details available on request. 








ADDED SALES FEATURE 











BETTER SALES MANUALS 








BETTER STOCK CONTROL 





BETTER DISPLAYS 








BETTER MATERIAL FOR MAILING 








As a result of England Walton’s fact-finding sur- — more even wearing characteristics for your 
vey among shoe buyers throughout the United shoes. 
States, one fact is apparent: an added sales feature — consistently matched flexibility, arch-support 
in the shoes is considered most helpful. and strength. 

— all sales points that you can use in your selling. 
Here’s a hint that will increase your sales! You And it costs no more! 
can build just such an added sales feature into “MANUFACTURERS! Identi- 
your shoes at no extra cost to you — by buying SAA «i matching of E-W fibre- 
and featuring “England Walton’s fibre-sorted sorted soles has saved up to an 
soles for more even wear.” hour a day in the sole room!” 


ee eee ree England Walton Division A.C. Lawrence Leather Co. 


— accurate matching of soles by sorters with Boston, Camden, Peabody, New York, St. Louis, Columbus, 


U ° s s . Milwaukee. Los Angeles, San Francisco, Ashiand, Ky., 
Many years experience in this precise work. Newport, Tenn., Hazelwood, N. C. 


ENGLAND WALTON; SOLES 


QUICKER TO SOLE...EASIER TO SELL 
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To Hold Hearing on 40-Cent Wage Minimum 





Administrator Philip B. Fleming Announces Public Hearing 
at Department of Labor Building, Washington, 
September 12 


WASHINGTON, D. C.—A public hear- 
ing on the 40-cent minimum wage rec- 
ommended by the Shoe Manufacturing 
and Allied Industries Committee will 
be held on Sept. 12, 1941, at 10 a.m. in 
Room 3229, Department of Labor 
Building, Washington, D. C., with 
Thomas Holland, director of the Re- 
search and Statistics Branch of the 
division, presiding, it was announced 
by General Philip B. Fleming, admin- 
istrator of the Wage and Hour Divi- 
sion, U. S. Department of Labor. 

The new minimum, if approved, will 
increase the wages of about 96,000 
workers, the majority of whom are wo- 
men. 

The committee advised that the 40- 
cent minimum be made effective Nov. 1. 

The industry is defined as: 

“(a) The manufacture or partial 
manufacture of footwear from any ma- 
terial and by any process except knit- 
ting, vulcanizing of the entire article 
or vulcanizing (as distinct from 
cementing) of the sole to the upper. 

“(b) The manufacture .or partial 
manufacture of the following types of 
footwear, subject to the limitations of 
paragraph (a) but without prejudice 
to the generality of that paragraph: 

Athletic shoes, boots, boot tops, 
burial shoes, custom-made boots or 
shoes, moccasins, puttees, except spiral 
puttees, sandals, shoes completely re- 
built in a shoe factory and slippers. 

“(c) The manufacture from leather 
or from any shoe-upper material of all 
cut stock and findings for footwear, in- 
cluding bows, ornaments and trim- 
mings. ’ 

“(d) The manufacture of the fol- 
lowing types of cut stock and findings 
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for footwear from any material except 
from rubber or composition of rubber, 
molded to shape: 

Outsoles, midsoles, insoles, taps, lifts, 
rands, toplifts, bases, shanks, boxtoes, 
counters, stays, stripping, sock linings 
and heel pads. 

“(e) The manufacture of heels of 
any material except molded rubber, 
but not including the manufacture of 
wood-heel blocks. 

“(f) The manufacture of cut upper 
parts for footwear, including linings, 
vamps and quarters. 

“(g) The manufacture of pasted 
shoe stock. 

“(h) The manufacture of boot and 
shoe patterns.” 

Any person interested in appearing 
at the Sept. 12 hearing in support of 
or in opposition to the recommendation 
may do so by filing with the Adminis- 
trator before Sept. 8 a notice of his in- 
tention to appear, stating his name, 
whom he represents, whether he is ap- 
pearing in support of or against the 
recommendation, and the approximate 
length of time required for his presen- 
tation. 


H. B. Ross Elected 
A. H. Ross Head 


Cuicaco, ILtL.—Harold B. Ross was 
elected president of the A. H. Ross & 
Sons Co., tanners in Chicago for such 
brands as Kleenette and Cheveaux, suc- 
ceeding his father, A. H. Ross, who be- 
comes chairman of the board. 

The company is expanding its plant 
capacity some 30 per cent with the 
addition of 12,000 sq. ft. to take care 
of their increased demand. 








SATURDAY * 


Bids Higher for Army 
Shoe Lace Contracts 


Boston Mass.— Prices somewhat 
higher than those at which previous 
contracts have been let were evident 
at the opening of bids at the local Army 
Base here, on Aug. 26, on two lots of 
shoe laces totaling 5,535,000 pairs of 
shoe laces for use by the regular army. 
Bidders explained the increase by 
pointing to an increase in the cost of 
the combed cotton yarn specified by the 
army for use in these laces and to its 
current scarcity. One bidder offered a 
price on carded cotton, saying that he 
would be unable to procure the needed 
quantity of the combed variety. 

In bidding on knee-length rubber 
boots on the same day, one bid was re- 
ceived from a Canadian company, War 
Industries, Ltd., of Ottawa, and it was 
announced that the bid would be ac- 
cepted pending a decision in Washing- 
ton as to whether bidders located in 
countries other than the United States 
will be permitted to submit prices at 
these openings. In this case the ques- 
tion is purely academic as the Canadian 
bidder was high, but the same company, 
it was said, had submitted a possible 
low bid a few days before on other 
army equipment. 

Bidding on the rubber boots, 25,000 
pairs of which are to be purchased, was 
as follows: 

Hood Rubber Co., 5000 pairs at $2.63 
—ten cents per pair lower than the 
price at which the last contract was 
let; United States Rubber Co., 25,000 
pairs at $2.70; Goodyear Footwear 
Corporation, 5000 pairs at $2.73; War 
Supplies, Ltd., 25,000 at $2.80. 

Prices quoted on one lot of 5,000,000 
pairs of non-mercerized laces for use 
with army service shoes ranged from 
1.89 to 2 cents per pair; and on 535,- 
000 pairs of mercerized laces for use 
in boots worn by mounted enlisted men, 
from 3.2 cents to 3.8 cents. 
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vonelles highlight suede with Scuffless Heels 


& 


@ NO RAIN OR SNOW STAIN 
@ NO STREAKS OR RUBS 
@ NO SCUFFS OR GASHES 


There, in a nutshell, is the kind of 
hard-headed reasoning that makes the 
young crowd go for Scuffless “Pyra- 
heel” plastic heel covering. It starts 
smart and stays smart! This means 
everything to clothes-conscious 
women. ***Specify “Pyraheel” on 
your orders. Then make it work for 
you—in windows and sales talk. 


realy dofflte 


E. | DUPONT DE NEMOURS & CO. (INC.), PLASTICS DEPARTMENT, ARLINGTON, NEW JERSEY 
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American Ingenuity Meets the Problem 


[CONTINUED FROM PAGE 56] 


which later is combined with cotton in 
the finished cloth. 

The gabardines containing rayon 
were viewed with suspicion in the 
earlier days of this fabric because, not 
infrequently in dyeing, rayon and the 
wool with which it was mixed did not 
come out exactly the same color; and 
there was a difference in their appear- 
ance due to imperfections in the finish- 
ing. process. Today, however, these so- 
called rayon blends have had all the 
“bugs” removed and gabardines con- 
taining rayon are not only uniform in 
coloring throughout, but also, in a well- 
balanced cloth, are extremely durable. 


Shortage in Supplies of Rubber 


Rubber, of which large quantities are 
used in the shoe industry, seems to be 
the only raw material in which a widely- 
advertised shortage exists, and this not 
so much because of lack of shipping 
facilities, as because tremendous quanti- 
ties are being used by defense indus- 
tries. By December, it is understood, 
companies whose products involve the 
use of rubber will be rationed, possibly 
to 80 per cent of their normal needs as 
based on past production figures. 

Without reference to the use of rub- 
ber in the shoe industry, it is entirely 
probable that rubber manufacturers in 


62 


the so-called consumer industries will 
get around this apparent impasse by 
standardizing their. products and by 
eliminating the least profitable of their 
lines—many of which they never de- 
sired to make anyway. There should be 
no shortage of really necessary products. 

With specific reference to the shoe 
industry, it was pointed out in Boor 
AND SHOE RECORDER, issue of Aug. 9, 
that the Rubber Footwear Division of 
the Rubber Manufacturers’ Association 
“has adopted a program for the simpli- 
fication of waterproof footwear lines 
which it believes will be an important 
contribution in the conservation of 
crude rubber. Among the changes 
adopted are discontinuance of colored 
goods, such as red, white and miscel- 
laneous colors, confining production to 
such colors as black, various brown 
shades and olive drab.” Unnecessary 
parts are to be eliminated, and cloth 
tops may replace rubber in the overshoe 
types. Industrial chemists will make 
individual studies of more effective com- 
pounding methods. 


Substitute Materials 


This reference to industrial chemists 
is timely since talk of shipping short- 
ages, whether justified or unjustified, 
brings instantly to one’s mind the sub- 





ject of substitutes, many of which have 
been used in the shoe industry for sev- 
eral years and some of which might 
conceivably be adapted for use. 

Most revolutionary is the develop- 
ment of spun thread glass which, mere- 
ly to advertise and dramatize its pos- 
sibilities, has actually been woven into 
a durable fabric and made into gar- 
ments. The industrial chemist who 
turned this trick has only to go one step 
farther and prove that his glass fabric 
can be lasted before some shoe manu- 
facturer decides to try it out. This is 
a remote possibility at the moment, 
but even more seemingly impossible 
things have been done with plastics. 


Plastics in General Use 


We now use plastics in the shoe indus- 
try to cover wood heels which formerly 
were never covered with materials 
other than leather or fabric. This par- 
ticular plastic can be rolled into a paper- 
thin sheet of high tensile strength and 
can be given any solid color or any pat- 
terning desired. 

Mention should also be made of the 
so-called “glass” heels which were used 
to decorate high-style shoes for the first 
time about three years ago. This is a 
plastic of which there are several types 
—some known as the phenol formalde- 
hyde resins and some by such highly 


‘technical names as acryate and meth- 


acryate resins, the names deriving in 
every case from the raw materials put 
together to form the finished product. 

se can be rolled into thin sheets, 
they can be liquified and poured into a 
moid, they can be given a remarkable 
degree of hardness and, better still from 
the viewpoint of the stylist, they can be 
had in any color and in almost any de- 
gree of either transparency or opaque- 
ness. 

Plastics are now being used in shoe 
uppers in small quantities. Everyone is 
familiar with the open-toed models, 
with the “open toes” covered with 
transparent plastic; and this same 
plastic has even been used in whole 
vamp effects. 

Plastics are used for making eyelets. 
If metals of the kind used in eyelets— 
aluminum for instance— become too 
scarce, there is little reason to antici- 
pate an eyelet shortage, unless, of 
course, supplies of plastics now going 
into consumer merchandise are requisi- 
tioned for defense purposes. This ten- 
dency already is noted in plastics of 
the so-called “phenol formaldehyde” 
tyne. 

Plastics. too, can be combined with 
fabrics. This combination fabric-plas- 
tic material now is being used in one 
well-known line of box toes, and re- 
search mav show other and very sur- 
prising uses for it in the future. 


Imitation Leather 


Then, too, we have as substitutes for 
leather, the various “imitation leathers,” 
most of which are simply rubber-im- 
pregnated fabrics of ‘tonsiderable 
strength to which the appearance of 
leather has been imparted, first by color- 
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ing, and, second, by giving them a grain 
similar to that of the leather imitated. 

There are innersoles, box toes, coun- 
ters and even an upper stock made of 
a cellulose base derived from wood pulp 
which have all proved their worth and 
which are used by many manufacturers. 

Wool fiber and latex are combined to 
make box toes, counters and even outer 
sole material which has enjoyed a vogue 
in this country. Cotton fibers are simi- 
larly treated and result in an innersole, 
for one, which is light, flexible and 
porous. 

To these should also be added the 
familiar thermoplastic types. The name 
is derived from the fact that they can 
be conditioned, sometimes by dry heat 
and sometimes by heated vapor, during 
which process they become soft and 
pliable and mold themselves to the exact 
shape of the last. Some of these are 
made of cork in combination with a 
binding material—some of fibers such 
as those of hemp and flax impregnated 
with specially developed waxes and 
gums. 

The day of the industrial chemist is 
still young. If and when we have a 
leather shortage he will be ready. 


Pittelf Leases Gordon 
Shoe Department 


HUTCHINSON, KAN. — Dave Pittell, 
owner of David’s, women’s and chil- 
dren’s ready-to-wear store, 213 East 
2ist Street, Wichita, has leased the 
shoe department in Gordon’s, ready-to- 
wear store, in this city. 

Mr. Pittell is formerly of Edison 
Bros. Stores, Inc., St. Louis, managing 
stores in Des Moines, Minneapolis and 
Pasadena and Hollywood, Calif. He also 


managed shoe departments for the | 


Wohl Shoe Co., in Klines, Kansas City, 
Mo., and the Klein Store, Peoria, Ill. 

Mr. Pittell is managing the Gordon 
department himself and has put Brad- 
ley Shear, also formerly of the Wohl 
Shoe Co., in charge of his Wichita 
store. He plans to open two more shoe 
departments this Fall. 


Back-to-School Promotions 
In Full Swing 


ROCHESTER, N. Y.—Retail shoe stores 
of this city have gone collegiate in a 
big way as the time approaches for 


opening of the schools and colleges | 


throughout the country. 

Some of them have boards of college 
students which give approval to styles 
which are likely to find favor in dif- 
ferent colleges; others merely aim 
their advertising at young men and 
women who are enrolled in different 
educational institutions. 

“Go back to school in these lovely 
‘date-makers,’ . . . from Eastwood’s 
Sub-Deb Shop,” that store suggests, 
with “sleek, sophisticated suedes—some 
combined with alligator and reptile 
grains—for big moments!” and they 
are illustratéd on the page, along with 
others. 
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FOR EFFECTIVE DISPLAYS 
THAT REALLY DO SELL SHOES 


Shoppers generally overlook the true appearance of their own 
footwear until they face an attractive display of new shoes. At 
this point, the quality of that display often determines whether 
or not a sale is made. 


Here is where the Fairy Form display wins, because Fairy 
Forms add so much beauty and allure to shoes; emphasize style 
lines so effectively and form shoes so perfectly, they create an 
irresistible sales appeal. 


Fairy Forms are giving an essential service to the shoe indus- 
try. They are selling shoes with compelling, colorful displays 
made possible only because of the many colors and beautiful 
pearlescent effects in which these forms are available. 


Yes, Fairy Forms are truly serving the shoe industry—and 
they can help you. They will help you to maintain and increase 
your sales. Let us tell you how. 


Write Dept. B-9 for the beautiful new Fairy Form catalog— 
just off the press. 


Shoe —Arem Co. eer, Auburn, VL, 
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IN STOLK PRE WELT S 


Sizes 


/ 6%/98 
Style 772—-White with Brown Elk Saddle 
Style 774—Brown with Smoke Elk Saddle 


quickly and accurately. 
ELAM shoes are pleasurable 
to the juvenile customer and 
table for merchants. 
izes and. widths are in- 
stantly available through 
rapid instock. 
Write for ELAM booklet— 
the guide to more sales and 
more customers. 





The Fall season brings the children back into your shoe department 
for leather shoes—new shoes in proven patterns and natural lasts. 
Stand by the fitting chair with a stock of ELAM Pre-Welts to serve 


we 1 LO) a OP 


Children walk, run and 
play the livelong day 
in ELAM shoes. 


540—Patent Leather 


542—White Elk Sizes 2/9 














College Display Creates Extra Sales 


A clever merchandising idea developed by Al Pauly, women's shoe buyer at Stix- 

Baer-Fuller, St. Louis, is the display pictured herewith which enabled the shoe de- 

partment personnel to, in many cases, sell not two but five pairs of shoes at a 

single purchase to college students = _— to their various universities for the 
41 term. 


St. Louis, Mo.—During the back-to- 
school season for this year, Stix-Baer- 
Fuller played the wardrobe theme heavi- 
ly, with an emphasis on practical foot- 
wear never before carried out. This 
display, located at the head of the third 
floor escalator and prominently con- 
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nected with the accessory shop, is illus- 
trative of that theme. It contains, in 
addition to three pieces of rawhide lug- 
gage, a complete wardrobe of collegiate 
footwear designed to meet each require- 
ment during the year following, with 
every shoe style shown chosen by six 


prominent St. Louis college girls em- 
ployed by the store during August as 
the “College Advisory Board.” 

Footwear on display includes a 
Swedish calf ramp heel knockabout 
with pierced design, black suede ramps 
for the campus and afternoon dates, 
and a square-toe midnight blue pump 
with ribbon trim for parties, dinner 
dancing and social events. For sport 
there is shown an English platform- 
sole brogue for walking, football games, 
etc., and a heavy tie brogue for the 
school room, spectator sports, and 
strolling. 

Matched with these shoes were a 
suede bag, antique leather envelope bag, 
suede gloves, calf gloves and pigskin 
sport gloves. The display was com- 
pleted with university banners—and 
was visited by scores of students sent 
to examine it by the College Board. 


N. Y. Shoe Retailers Join 
In Defense Stamp Drive 


ROCHESTER, N. Y.—Members of the 
New York State Shoe Retailers Asso- 
ciation will have an active part in 
selling Defense Savings Stamps from 
September 15 to September 20 which 
has been designated as Retailers-for- 
Defense Week when there is to be an 
intensive selling drive. 

With posters that will be reminiscent 
of World War days, the necessity for 
raising money to aid the government 
in national defense efforts will be em- 
phasized. Radio programs, meetings 
and other events will aid in arousing 
public interest in the drive. 

Assurance of complete cooperation 
was given by John A. Beaumont, presi- 
dent of the Association, following a 
request which was made by Major Ben- 
jamin H. Nann, chairman of the Trea- 
sury Retail Advisory Committee. 

Harry A. Chase, secretary of the 
association, will send letters to its mem- 
bers asking their support in the pro- 
gram. 


McBride Opens New Store 


MONTROSE, CALIF.—F. A. McBride 
has opened a new shoe store here, 
which is known as McBride’s Shoe 
Store. This is a modern store in every 
way and is located in this fine residen- 
tial section of Glendale. 

McBride is former shoe manager at 
Sears, Roebuck Glendale store, where 
he did a very successful shoe business 
which ran well into six figures. He has 
impressed his trade as being a decidedly 
ambitious young man, one that is well 
grounded in shoe retailing, too. 


Eastern Firm Sales 


Manager Visits Coast 


Los ANGELES, CALIF.—Elmer M. 
Fischer, sales manager of the Wilbur 
Coen Co., has been visiting California 
stores in conjunction with Elmer Upp- 
se western representative for the 

rm. 
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Exhibitors at Allied 
Shoe Products Show 


New York—The following firms will 
exhibit at the Allied Shoe Products and 
Style Exhibit at the Belmont Plaza 
Hotel, New York, on Sept. 14, 15 and 
16: 

Acme Backing Corp., Brooklyn, 
N. Y., 802; American Shoemaking, Bos- 
ton, Mass., 1000; American Stay Co., 
East Boston, Mass., 828; Arch Leather 
& Supply Co., Brooklyn, N. Y., 822; 
Armstrong Cork Co., Lancaster, Pa., 
1002; Atlantic Tubing & Rubber Co., 
New York City, 1017-1018. 

Barth Binding Co., New York City, 
903; Beacon Bow & Novelty Co., Brook- 
lyn, N. Y., 822; Geo. E. Belcher Co., 
Stoughton, Mass., 902; Ben-Berk Shoe 
Styles, New York City, 933-934; Berte 
Shoe Styles, New York City, 1033-1034; 
Raphael Bing Styles, New York City, 
901; Irving Block Styles, New York 
City, 1038; Bowcraft Co., New York 
City, 1027; Jean Brock Styles, New 
York City, 800. 

Canada Last Co., Ltd., Preston, Ont., 
Canada, 812-814; Cedar Cliff Silk Co., 
Ine., New York City, 1007; Comet En- 
velope & Paper Co., New York City, 829. 

Daetsch & Woodward, Inc., Brook- 
lyn, N. Y., 812-814; C. H. Daniels, 
Stamford, Conn., 1012-1014; Davis Box 
Toe Co., Brooklyn, N. Y., 1006; L. Drex- 
sage & Co., New York City, 1017-1018. 

Bea Evan Styles, New York City, 
803. 

Fells Mfg. Co., Melrose, Mass., 1005; 
Footcraft Novelty Works, New York 
City, 1029; Joyce Forbes, New York 
City, 1026; French Beading & Novelty 
Co., Philadelphia, Pa., 1020. 

Gitterman & Co., New York City, 
824, 

Haley-Cate-Rockwood Co., Inc., Ev- 
erett, Mass., 1025; Holden & Quick, 
Inc., New York City, 840; Homasote 
Co., Trenton, N. J., 925. 

Herbert F. Kenworthy, Kew Gar- 
dens, L. I., N. Y., 1005; Curt Kliche 
Styles, Kew Gardens, L. I., N. Y., 830; 
Kowal Ornament Co., New York City, 
1027. 

Latex Process Co., Inc., Kew Gar- 
dens, L. I., N. Y., 1005; Al Lewis Shoe 
Styles, New York City, 926-927-928; 
Lipp & Hirsch, Inc., New York City, 
838-839; Lorman Shoe Stylist, New 
York City, 1028. 

Marathon Novelty Co., Norwalk, 
Conn., 807; Mitchell & Smith, Inc., De- 
troit, Mich., 1017-1018; Maynard H. 
Moore, Jr., Inc., Stoneham, Mass., 845- 
846. 

Norwalk Tire & Rubber Co., Nor- 
walk, Conn., 1017-1018. 

Palatine Corp.. New York City, 804- 
823; J. M. Perkins & Co., New York 
City, 1004, 

Quinn Products Co., Brooklyn, N. Y., 
825. 

Respro, Inc., Cranston, R. I., 1001; 
Chas. I. Rockmore, Inc., Brooklyn, 
N. Y., 926-927-928; Rosemont Silk Co., 
Inc., New York City, 1039. 

Samson Mfg. Co., New York City, 
1023; Service Backing Corp., Brooklyn, 
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c, of GOLF, WE REFER TO THE PRO 
eM WOES WITH KISTLER BENCH 5 


If you have never sold men’s shoes with Kistler 
BENCH BRAND Leather Soles, you cannot realize 
how many sales can be credited to the influence of this 
fine feature. It exerts a constant build-up of prestige 
and profits because, by wear of shoes bottomed with it, 
customers become wedded to it. They find that they 
receive unusual value in comfort and service. 


KISTLER"BENCH BRAND SOLE LEATHER 


is tanned in the old-time way plus new, practical, 
quality-building operations. The result is a tannage 
of uncommon merit, being particularly suited to the 
quality standards so vital to success in selling men’s 
street, dress, sport, orthopedic and work shoes. It has 
strength of fibre for wear—fiexibility for comfort— 
complete tanning penetration for moisture resistance 
—and uniform rich color for eye-value bottoms. All 
essential and impressive qualities which induce profit- 
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N. Y., 903; Henriette Simon Style Cre- 
ations, New York City, 1022; Sophe 
Styles, New York City, 1031; Sterling 
Last Corp., New York City, 945-946. 

Thos. Taylor & Sons, Inc., Hudson, 
Mass., 1003-1024. 

Fred Ullman Shoe Fashions, New 
York City, 1009-1010-1011; United Last 
Co., Boston, Mass., 1044-1045-1046. 

Alfred Vamos (Lastex), New York 
City, 831-832-833-834; Alfred Vamos 
(Styles), New York City, 831-832-833- 
834; Venus Art Embroidery Co., New 
York City, 904. 

Waldes Koh-I-Noor, Inc., Long Island 
City, N. Y., 801-826; Wavershoe Trim- 


ming Co., New York City, 820; E. E. 
Weller Co., Providence, R. I., 827; 
Windram Mfg. Co., South Boston, 
Mass., 1021. 

Sam Yellin Styles, New York City, 
805. 


Mills Named Basement 


Shoe Manager 

Syracuse, N. Y.—Arthur A. Miller, 
formerly associated with Thomas Can- 
ton & Sons, Inc., at Coshocton, Ohio, 
has recently joined the E. W. Edwards 
Department Store, Syracuse, as man- 
ager of the basement shoe department. 
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LOOK BETTER 
WHEN STAGED ON 


MOHAWKS 


Richly colored . . . beautifully patterned, Mohawks add 
to the value of your shoes. As a smart background they 
show-off shoe lines and styles. As a soft background they 
show customers that your shoes feel as good as they look. 
Built to keep their freshness through wear and weather— 


there’s a Mohawk color, design, weave and price to fit 


Before you recarpet, be sure to write 
Mohawk Carpet Mills, Inc., Amsterdam, New York. 
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DESIGNED TO SELL SHOES 





Wool Labeling Act as Applied 
to Shoes 


[CONTINUED FROM PAGE 40] 


wool content is an important factor, whereas neither 
the trade nor the consumer is primarily concerned with 
the amount or kind of wool fiber used in a pair of 
gabarbine shoes. The act is concerned with practices 
described as “misbranding,” “deceptive acts or prac- 
tices,” “falsely or deceptively labeled” products, or 
products “represented as wool.” Such deceptive prac- 
tices have not existed in the shoe business, so far as the 
wool content of shoes are concerned, and it is pointed 
out that if the act is intended to protect consumers from 
misbranding, as the act itself says, it would have to 
apply to conditions that existed before the enactment of 
the law. If the act is interpreted as trying to correct a 
condition that never existed until the act was passed, and 
if the act is interpreted as creating a condition and then 
correcting the condition created only by the act, the act 
itself becomes inconsistent and incongruous. 

In his statement announcing receipt of the Federal 
Trade Commission’s decision, President Ball, of the 
National Boot and Shoe Manufacturers Association, said: 
“There have been many conflicting interpretations of 
the act by inexperienced laymen, which resulted in con- 
siderable confusion among shoe manufacturers and shoe 
retailers. However, our association, after employment of 
outside counsel in addition to our own legal staff, has 
continued to advise members that, in our opinion, both 
from a legal and practical point of view, shoes, in the 
main, would be exempt under Section 4(d) of the act.” 
When asked to explain his reference to “interpretations 
of the act by inexperienced laymen,” Mr. Ball said that 
laymen are usually inclined to interpret a law or ad- 
ministrative order in terms of the language of the law 
or order itself, while a lawyer is supposed to render an 
opinion based on a background of law and decisions 
of the courts. 

“Much of the confusion and needless excitement that 
has been generated in this particular instance,” Mr. Ball 
added, “has been based upon such restricted interpreta- 
tions of the act, whereas the position of the association 
from the beginning has been that, having filed a care- 
fully-drawn petition with the Federal Trade Commission, 
and having supported the petition with substantial evi- 
dence and exhibits, the Association has declined to enter 
into controversies over different interpretations of the 
act itself. 

L. E. Langston, executive vice-president of the 
National Shoe Retailers Association in commenting on 
the decision said that in his opinion, from a practical 
point of view, one of the most significant sentences in 
the decision is Mr. Miller’s statement concluding his 
letter, as follows: “With the foregoing exemption, | am 
sure the comparatively small number of shoes required 
to be marked will involve no undue burden on the 
industry.” 
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“Surely,” continued Mr. Langston, “if the Federal 
Trade Commission held the opinion that the application 
of the Wool Products Labeling Act to the shoe industry 
was as important as some who are all steamed up about 
it seem to think, the Commission would never have made 
such a statement.” 

Mr. Langston further stated that his contacts with the 
Federal Trade Commission had convinced him that there 
would be the same careful consideration and reasonable- 
ness in the application of the act as the Commission has 
extended to the petition for exemption for shoes. 


Bullets Before Boots 


THE Office of Production Management of the United 
States, on March 7 last, delegated the priority powers of 
that office to the Director of the Division of Priorities. 
In September, 1940, section 120 of the National De- 
fense Act of 1916 was made part of the present Selective 
Service Act. By that law the President and those whom 


he delegates have authority to contract for the necessary | 
military and defense equipment. The statute provides | 
further that, “Compliance with all such orders shall be | 


obligatory and take precedence over all other orders,” 


with a penalty for disobedience of three years imprison- | 


ment and a $50,000 fine. 


Five army tanks on a single shift of eight hours; | 


fourteen for every twenty-four hours on three shifts will 
be the accomplishment of one organization; one hun- 
dred thirteen ton tanks a month the role of another 


manufacturer; a hundred million shells for 1942 pro- | 


duction. The defense production of the country is 
“traveling.” 
In the execution of Priority Division activities, there 


is a “critical list.” On this list are about three hundred | 
named essentials for military equipment. Orders in- | 


volving any of these items may be given a priority or 
preference rating by military contracting officials. 

Such a rating attaches to that particular contract what 
might be called a “right of way” over any other con- 
tracts of that manufacturer, insuring prompt delivery. 

These preference or priority ratings will, in the fu- 
ture, become increasingly comprehensive. The effect 
on the production and marketing of consumer goods 
become more and more onerous. Speaking before an 
association of retailers last June Mr. Edward Scriven, 
of the Priority Board, said: 

“You men as retailers will find yourselves faced with 
many new problems as vital raw materials are increas- 
ingly allocated for defense purposes. My plea to you 
is to begin now to anticipate those problems and have 
your alternate procedures planned in advance so that 


you will not be seriously hurt by these changes. Here | 


let me sound an optimistic note. As the nation heads 
toward full employment the national income will rise 
and consumers will have more spendable dollars. Even 
with higher taxes the distribution of this spending power 
will be such that there will be a greatly increased de- 
mand for consumer goods.” 
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Packed in patented. plastic-top Fulvu* boxes 


FOR TOP-OF-THE-COUNTER SELLING 


Made by the oldest and largest narrow fabric mill 
in the country SHUBRAIDS is the ultimate in qual- 
red and appearance, the leader of 


> THE GREATEST SHOE LAGE LIN 
@® 3 


Priced right for Uberel profits 4 declers— 
outstanding value to consumers; 


Packed in a specially designed sell-on-sight 
FULVU* counter display box; 


Gi :. Advertised widely and vigorously, it marks 4 


THE GREATEST — IN SHOE LAGE HISTORY 


If you would top all your shoe lace sales and profits 
of the past beginning tomorrow, be sure to order a 
supply of de Luxe SHUBRAIDS today! 


YOUR WHOLESALER HAS THEM OR CAN GET THEM FROM— 


INTERNATIONAL BRAID COMPANY 


= FULVU" DISPLAY BOX PAT. PENDS. 
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‘Back-To School-Pets’”’ 








the feet “high and dry.” 


sole taps attached. 
instep heights. 


Smoked Elk. 
Order Today 





Stock No. 422—patented 


“CO-EDS”—the RAIN or SHINE SHOES, are the 
last word in WOODEN SOLE perfection. Campus 


Pets for rainy days, as well as sunshine, they keep 


Made with the REECE “PERFECT ROCKER” 
WOODEN SOLE—mahogany rubber heel and 


Attractive waterproof leather uppers—in three 


Colors — British Tan — White — Saddle Tan — 


REECE WOODEN SOLE SHOE CO. 
COLUMBUS, NEBRASKA 
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THESE WORLD FAMOUS 


ENGLISH 
RIDING 
BOOTS 


ARE MADE IN ENGLAND 
BY MASTER CRAFTSMEN ONLY 


IN STOCK 


ALL WIDTHS 
ALSO FIELD, AVIATOR & 
JODHPUR BOOTS 


MANFIELD & SONS 


325 ARCH STREET 
PHILADELPHIA, PA. 





Salesmen Chalk Up Good 
Business at Chicago Show 


CuIcaGo, ILt.—With the Fall selling 
season well under way in retail quar- 
ters, an excellent business in re-orders 
and shoes for at-once delivery was done 
at the monthly shoe show held by the 
Chicago Shoe Travelers, August 25 and 
26 at the Hotel Morrison. In-stock 
houses were especially busy, since many 
retailers, faced with the problem of 
slow deliveries, needed shoes for school 
opening, for Fall window trim and for 
pre-Labor Day selling. 

Black suede continues the number 
one seller in all types. Nail-head types 
were novelty leaders. Bow trimmed 
pumps and low and high heel sandals 
with open toes were in heavy demand. 
Evening slippers in gold and silver 
mesh and in white satin sold well at 
this show. Moccasins continued to be 
the number one sport shoes in all ver- 
sions. 


A growing interest was noted at the 
show in cloth type shoes. There is also 
evidence of a definite trend toward buy- 
ing of the simpler and plainer shoes, 
the theory being that these shoes will 
move through the factory sooner and 
are not so likely to be held up for extra 
stitching, trimming, etc. In some quar- 
ters delays in securing metals for trim 
and other finds were held responsible 
for delays in delivery. 
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He’s in the Army Now! 


St. Louis, Mo.-—Phillip Cohen of the 
Fashion-Thimble Shoe Co., St. Louis, 
operators of 52 stores and departments 
in the Middle West, recently was in- 
ducted into the army at Jefferson Bar- 
racks, Miss., under the compulsory 
Military Training Service Act. 


PHILLIP COHEN 


Up to the time of his induction, Mr. 
Cohen was an associate buyer of shoes 
for his company, under L. C. Zellinger. 
He attended Washington University, 
and later the City College of Law. He 


is the son of Jack Cohen, executive of 
the Fashion-Thimble Co. 


A. E. Burgess Named 
Hickey Treasurer 


WorRcESTER, Mass.—Arthur E. Bur- 
gess has been elected treasurer of the 
Hickey Leather Co., Shrewsbury, to fill 
the vacancy caused by the death of 
T. Frank Hickey. Mr. Burgess is 
treasurer of the A. E. Burgess Leather 
Co. and has been engaged in manufac- 
ture of leather and leather products 
for 20 years. 

One of the oldest leather-manufac- 
turing concerns in the country, the 
Hickey Leather Co. was established in 
1782 in its present location. Early in 
the century there was originated there 
the Shrewsbury grain leather which 
was at one time a standard leather for 
the U. S. Army shoes. 


Defense Stamps for Change - 


SEATTLE, WASH.—Leed’s Shoe Store 
at Third Avenue and Pike Street, and 
the Gallenkamp retail shoe stores lo- 
cated in several strategic sections of 
the city, are facilitating distribution of 
Defense Stamps by giving the stamps 
instead of change to many patrons. 
Cashiers of the stores handed out ten 
and twenty-five-cent stamps as change 
from shoe sales. 
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Groves Host to 
Chicago Shoe Men 


Cuicaco, ILt.— With the weather 
man lending his support by providing 
an ideal sunny day, more than 150 
turned out for the fourth annual picnic 
and outing of the Chicago Shoe Travel- 
ers Association, held Aug. 23. The pic- 
nic, the largest thus far, was given by 
George Groves, head of Groves Shoe 
Company, at his estate in Bensenville, 
Il. 

Guests arrived early in the day and 
spent their time swimming, playing 
ball, pitching horse shoes, and enjoy- 
ing other games along with a tour of 
the beautiful gardens and nursery 
which are a part of the estate. The 
feature attraction of the day was the 
baseball game between Joe Messner’s 
Young Republicans and Norman South- 
er’s Old Time Democrats. Both Joe 
and Norman served as managers and 
encouraged their respective teams en- 
thusiastically from the side lines. Af- 
ter a slow start Messner’s team won, 
the final score being 19 to 4. Louis 
Haller, manager of the Republic Build- 
ing, home of many shoe offices, was 
umpire. 

Mr. Groves, the genial host for the 
affair, was also chief chef when it came 
time for the corn roast. Nearly 500 
ears of corn, picked just a few hours 
before from his farm were roasted by 


CAREFULLY FITTED, FLEXIBLE 
COUNTERS, WELL SHAPED, 
EXPERTLY LASTED, MAKE 


“Precision” is the word for upper fitting, their 
assembly, skiving of counters, stitching and lasting 
in Mrs. Day's Ideal Baby Shoes, so that American 
baby’s ankles may be given maximum support 
with no sliding or chafing. This carefully super- 
vised workmanship is typical of every operation in 
this great factory. Result—a better shoe to safe- 
guard the Infant Foot Health of a nation, and a 
source of pride and profit to Ideal Baby Shoe 
retailing. 


him over the outdoor fire place. A meal 
of hot dogs, salads, baked beans, and 
coffee was also served. 


Spellman Bros. Open 
New Tacoma Branch 


TACOMA, WASH.—One of the newest 
and most beautiful family shoe stores 


in South Tacoma was opened recently pate 


at 5439 South Tacoma Way. It is the 
sixth and latest unit in the expanding 
chain of retail shoe stores owned by the 
Spellman Brothers—J. B. Spellman, of 
Portland, Ore., and William M. and 
J. A. Spellman of Tacoma, Wash. The 
firm also owns and operates shoe stores 
in Bellingham, Vancouver and Bremer- 
ton, Wash., as well as in Portland, Ore., 
in addition to the headquarters store, 
at 1122 Broadway, this city. 

The new Spellman family store is 
one of the outstanding shops in the 
Pacific Northwest, with a smartly 
streamlined exterior surfaced in attrac- 
tive buff glass, and the interior tan 
and cream. 

Don A. Wise, salesman with Spell- 
man Brothers for a number of years, 
has been promoted to the post of man- 
ager and placed in charge of business 
and-the personnel at the new South 
Tacoma branch. 


Hertgen Named 

Hanover Store Manager 
READING, Pa.—H. Joseph Hertgen, 

former manager of the Lebanon Han- 


over Shoe Store, assumed his duties as 
manager of the Hanover store here. 
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and distinctive pat- 
tern of Red Felt for 
the coming holiday 
season. 








Mr. Hertgen, who was manager of 
the Lebanon store for sixteen years, is 
active in the Lebanon County Council, 
Boy Scouts of America, and other com- 
munity activities. 

He is succeeded at the Lebanon store 
by Hanson Ortmyer, of Cleveland, Ohio. 


Stocking Colors Match 
New Military Polishes 


New YorK—Dyed to match the two 
military polishes for resort and Spring 
shoes are two new hosiery colors .. . 
Olive Drab and R.A.F. Blue . . . named 
for these same polishes. They are avail- 
able now in nylon, but will probably be 
used in other yarns and weaves for 
Spring. Although specially dyed to go 


with the shoe colors, they can also be 
worn with costumes in the same tonali- 
ties. 


Dayton Retailers to Elect 
Officers September 10 


DayToN, OHI0—Election of officers 
of the Dayton Shoe Retailers club will 
be held on Sept. 10 during the first 
Fall meeting of the season. Edward 
Blomquist, club president who is serv- 
ing his first term, has appointed a 
nominating committee to select a slate 
of new officers. 

Those comprising the nominating 
committee are: Jack Schaeffer, chair- 
man; Robert Emory, Don Broughton, 
A. B. Clark, and Harlan Krotts. 
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Innersoles 





The feet prefer to “take it easy,” 
The porous texture makes it breezy. 





NEWFLEX PIGSKIN 


LES - COUNTER WELTI 


eel il li ali eh 


Bowling Shoes 
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PROFESSIONAL 
BOWLING SHOES 


Men’s Men's Women's 


Rubber Sole 
Rubber Heel 
Left Foot 
Buckskin Sole 
Rubber Heel 








Obituaries 


G. A. Krause 


RockrorD, Mico. — G. A. Krause, 
founder and president of the Wolverine 
Shoe & Tanning Corporation, died re- 
cently at the age of 87, following a long 
illness. 

He held a position of being practi- 
cally a community builder, inasmuch 
as the population of Rockford has 
doubled since he started his business 
there. Back in 1903 he started the plant 
with 18 employees and at the time of 
his death there were 1000 employees 
in the Rockford plant and in the glove 
factory he founded in Greenville. 

His business was a stock sharing con- 
cern with 45 per cent of the employees 
owning stock in the concern. The com- 
pany paid out more than $1,000,000 to 
its employees under the profit sharing 
system, started in 1919. 

In addition to this, 497 $100 awards, 
a total of $49,700 to date, has been 
paid to employees under another plan 
established earlier by Mr. Krause. This 
plan paid $100 to each employee upon 
the completion of a ten-year period of 
employment in the Wolverine industry. 

Mr. Krause was the moving spirit in 
the Rockford Home Builders’ organiza- 
tion that has financially built about 
one-fourth of the homes in Rockford. 

Mr. Krause’s father and grandfather 
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were tanners engaged in the leather 
business in Prussia. The family came 
to America and when Mr. Krause was 
15 years old he was employed by his 
father who had his business in Ann 
Arbor, Mich. In 1883, he formed a 
partnership with Frederick Hirth, his 
uncle, in Grand Rapids, Mich. This 
firm was known as Hirth-Krause & Co. 
Later he moved to Rockford where he 
could have his business and also farm- 
ing. 

In 1913, Mr. Krause was named presi- 
dent of the Western Association of 
Shoe Wholesalers. He had previously 
served on the executive committee of 
the organization. 

Rockford loses a great civic figure 
with Mr. Krause’s passing. He was the 
donor of land for a Boy Scout cabin 
at Rockford, he donated the Rockford 
library costing more than $20,000, in 
memory of his wife and daughter, 
Dorothea, and he had been generous 
with other community gifts. 

Three of his six children survive 
him. 


John G. Sattler 


BurraLo, N. Y.—John G. Sattler, 
pioneer shoe merchant, here, died re- 
cently in this city, at the age of 70. 
Nationally known in mercantile circles 
and prominent in the growth of Buffalo 
for half a century, he was president 
of Sattler’s Inc. 

His first job—and only one under a 
man other than himself—was with 
Eckhart’s Department store on Broad- 
way, at three dollars a week. He rose 
to head of the shoe department and at 
the age of 17, he opened a “one-man, 
one-room” shoe store on the present 
site, 992 Broadway, in 1889. The street 
was cobblestone, with plank sidewalks 
and on the other side was the Broad- 
way Market. He called his store the 
“Broadway Market-Shoe House.” He 
had only one price—98 cents. 

In 1900 he built a larger store on the 
present site. In 1927 he started to ex- 
pand when he added a_ three-story 
addition. At this time it was known 
as the largest retail shoe store between 
New York and Chicago. He later added 
women’s wear. 

From then on five expansion pro- 
grams have been carried out. The most 
recent was in 1940 when he added 450 
feet to the length, giving it a total of 
350,000 square feet of floor space. 

Mr. Sattler’s wife died ten years ago, 
and he leaves two married daughters. 


William J. Crowley, Sr. 


PITTSBURGH, PA.—William J. Crow- 
ley, Sr., who had been active in the re- 
tail shoe business here for more than 
40 years until ill health forced him to 
retire five years ago, died recently at 
his home in Brookline. 

Mr. Robert Taylor is now manager 
of the W. J. Crowley Co., which oper- 
ates two retail shoe stores on Wood and 
Forbes Streets. 





KREIDER’'S 
WEETHEARTS 


For Gener V ations . 
MOTHERS’ FAVORITE 


BABY SHOES 


Fine leather shoes. 
Cuddle Feet in 
comfort. - 
entifically with 
for Growth. 


Cushioned insole. 
Smooth inside. 


Soar ils ‘Pre. 
welt construction. 


ped Py ay Baby’s shoes 
expensive. Sizes from 
cradle to 4 years, 








AMERICA'S OUTSTANDING 
POPULAR PRICED PRE-WELT 
Order from nearest dealer 
Keehn Bros., Chicago, Ill. 

Hill Shoe Co., Philadelphia, Pa. 
Spector Bros., Boston, Mass. 


A. S. Kreider Co. 
Lebanon, Pa. 
New York Office 47 W. 34th St. 

















Samuel Patthey 


PITTSBURGH, Pa.— Samuel Patthey, 
veteran shoe salesman, died recently. 

During his 30 years on the road, Mr. 
Patthey represented many well known 
shoe firms and was well known and 
well liked by his many friends in the 
trade. 

At the time of his death he repre- 
sented the Gil-Ash Shoe Co. 


Louis Gottschalk 


MILWAUKEE, Wis.—Louis Gottschalk, 
52, a divisional merchandise manager 
for Ed. Schuster & Co., Inc., operator 
of three local department stores, died 
recently at his home, here. 

Mr. Gottschalk was in charge of 
men’s and boys’ wear and shoes for 
the firm’s three stores. He had been 
associated with the company for the 
past 25 years. 





Named Life-Member of 
San Diego Business Bureau 


San Disco, CaLir.—Russell B. Wil- 
liams has been made a life member of 
the advisory board of the Better Busi- 
ness Bureau of San Diego. This is in 
recognition of the splendid work Wil- 
liams did as president and as an active 
worker for better retail conditions in 
his home city. 
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How strong is YOUR NEW LINE? 


[JNLEss you've got one or more good jodhpur 

styles, it’s not as strong as it might be. For 
leading men’s stores report that this military-type, 
comfortable shoe is in for its best selling season. 


So plan one or more jodhpurtype shoes. The 
design is simple and easy to make. There’s this about 
the buckle, however. Use cast or sheet metal, as 
you please, but be sure that the buckle is sturdy 
enough and big enough to wear well and look right 
on this heavy masculine shoe. 


COME TO MARKET 


EVERY SHOE NEED OF A NATION 
CAN BE FILLED HERE 


N the MARBRIDGE BUILDING are more shoe 
and allied concerns than in any other building in 
America. You see complete lines in orderly display. 
The MARBRIDGE BUILDING is in the very 
heart of midtown New York. All the great retail 
stores are nearby. All the subways, including the 
new Sixth Avenue Subway—meet at this famous 
corner of 34th and Broadway—the traffic center of 


the world. 
D. S. Macdonald, Manager 


MARBRIDGE BUILDING 


47 WEST 34TH STREET 
also 1328 Broadway, New York 
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To get the right kind of buckle for your jodhpurs, 
write North & Judd for samples today. Have you 
seen our % inch No. 6134 Buckle? 


NORTH & JUDD MFG. CO. 


NEW BRITAIN, CONNECTICUT 
New York . Boston . Philadelphia . Chicago . St. Louis 


Los Angeles . San Francisco Is 


M. K. Weil Modernize Store Mr. and Mrs. Team Land Some Big Ones 


St. Louis, Mo.—The M. K. Weil Shoe 
Company, St. Louis jobbers, recently 
air-conditioned their Washington Ave. 
store and offices, with an Airtemp unit. 
At the same time a touch of the mod- 
ern was added by installing fluorescent 
lighting throughout. Mr. Weil states 
that air conditioning has played a def- 
inite part in stimulating the floor sales. 
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Manages Children’s 
Department 


BROOKLYN, N. Y.—Sylvia S. Winkler, 
who has been connected with R. H. 
Macy & Co., Inc., for the last four 
years, has joined the staff of Martin’s, 
here, as manager of the children’s shoe 
department. 


Coast Store Promotes 


L d with Good Results Chuck and Ruth Harkreader (Mr. and Mrs.), he's sales representative for Boyd- 

San Dieco, Catir.—At Marston’s, Welsh, Inc., of St. Louis, in the Southwest, caught and landed six tarpon recently, 
lizards are selling very good at the Fall between 7 A.M. and 1 P.M. off Port Aransas, Texas. If you know the fighting quall- 
openings, with every indication of their ties of these fish you'll realize it was some fishing. The smallest fish was five feet, 
continuing right through the season. two inches in length and the largest five feet, ten and three-quarter inches. Only 
Both high and low heels are selling *hree of the fish are shown here; after all, there had to be room for Chuck and 


with the greater interest in the latter. his wite in the picture. 
Zipper front closings in shoes for the 
college and business girls in both calf- 
skin and alligator are developing into “Business is swell,” reports shoe partment is making real gains in sales, 
some real volume selling. buyer Otto Vaught, “and the men‘s de- far more than we ever anticipated.” 
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Workshoes 
Teeneeeeeeee MEN'S & BOYS WORK SHOES 


Shoes 


Honest Value 
In Buery Pair 
ROBERTS-HART, INC. 
KEENE, WN. Ht. 
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Soles and Heels 
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LITHOX CORD HEELS 
NON-SLIP 
The popular heel because of 
Quality and price. 


THE LITHOX corp. 
WAPAKONETA, OHIO, U. 8S. A. 














At 


Children's Shoes 


The C. A. Haines 

Shoes for Children 

IN STOCK 
to retail 

iM, OA-8 

BED: all colors 


soft 
smooth inside, scent 
feally designed; 
— Write for Cate” 22104 
wie Ek 


SUPERIOR SHOE CO., Mfrs. 


508 S. Peoria St. Chicago 
also carried in stock 








Exhibits at Chicago 
Monthly Shows 


Cuicaco, ILt.— Maurice O. Lustig, 
who represents two handbag firms, is 
now exhibiting regularly at the month- 
ly shoe shows held by the Chicago Shoe 
Travelers Association at the Hotel 
Morrison. Mr. Lustig represents the 
Gaybrand Handbag Co. featuring bags 
to retail from $1 to $1.95, and Routh 
Rosenthal, featuring bags from $2.00 
to $3.00. The line places special em- 
phasis on bags styled to match current 
shoe styles. 
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New Budget Basement in South 


The new basement shoe department of Richard's, Miami, is as modern and attractive 
as most first floor shoe sections. 


MIAMI, FLA.—With the remodeling 
of its shoe departments in Richard’s 
here, the basement was given a budget 
shoe rating rather than the old “Bar- 
gain Basement” title. The space was 
increased 50 per cent and instead of 
row upon row of tables piled high with 
shoes, a double row of upholstered 
chairs runs the entire length of the 
department. These are upholstered in 
aqua leather and with the dark maroon 
of the heavy floor covering, present a 
pleasing appearance. Stock shelves line 
one end and side of the space while 
above has been created a continuous 
glass-fronted display case. Approxi- 
mately 10,000 pairs of inexpensive 
shoes for women, with a top price of 


$5.75, were stocked for the initial offer- 
ing when the department was opened 
to the public. W. H. Connell has been 
named manager. 

If and when it becomes necessary to 
provide more display room in the event 
of special price promotion events, then 
tables will be set up along the front 
line of the department. Present seating 
arrangement will take care of more 
than a half hundred customers at a 
time. 

At the extreme right end of the de- 
partment is the shoe repairing depart- 
ment, making it easy for a customer to 
have heels straightened or other minor 
repairs made to her shoes while select- 
ing new ones. 





C. A, Eaton Company 
Operating Two Factories 


BROCKTON, Mass.—In the previous 
world war, the C. A. Eaton Shoe-Com- 
pany of Brockton, was one of New En- 
gland’s outstanding producers of army 
shoes, and the present National De- 
fense program finds the firm again 
turning out a prominent share of foot- 
wear for the country’s armed forces— 
nearly 1,000,000 pairs to date—in addi- 
tion to a greatly increased production 
of the custom line of “Crawford Shoes,” 
manufactured by the Eaton company 
for three generations. 

Anticipating the great demands that 
defense requirements would make on 
their production facilities, C. A. Eaton 
Company, in a remarkably short time, 
set up, fitted out and completely staffed 
with ‘workers, a complete separate fac- 
tory unit for the exclusive manufacture 
of army shoes. 

The value of this quick thinking and 
planning has been amply demonstrated 
during the Spring season. For, not only 
has the firm completed every U. S. 


Army contract in advance of the spe- 
cified delivery dates, but it has also in- 
creased its production of Crawford 
civilian shoes by better than two-thirds. 
We understand also that the capacity 
of the Crawford civilian division is now 
undergoing further expansion, to in- 
crease production of the Fall and 
Winter Crawford line by still another 
50 per cent. 


Open New Branch 


STERLING, ILL.— Bowman Bros. op- 
erating a group of shoe stores through- 
out Illinois have recently opened a new 
and the most modern of their units 
here. 


Installs New Orthopedic 
Section 


EVANSTON, ILL.—Lord’s department 
store, here, has recently added an 
orthopedic and clinic shoe department. 
The new section will be part of the 
regular first floor shoe department. 
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Modern Shops for 
Army Shoe Repairs 


ROCHESTER, N. Y. Uncle Sam 
learned through experience in the 
World War that proper fitting shoes, 
kept in repair, make better soldiers. 

His new understanding is illustrated 
in the modern shoe repair shop in the 
Pine Camp military reservation. 

Fifteen expert shoe repair men un- 
der the leadership of John G. Grieb, a 
native of Ithaca, who was formerly a 
Philadelphia shoe manufacturer, han- 
dle the work for this camp, as well as 
Plattsburg barracks, Madison barracks, 
Fort Ontario and Fort Niagara. 

All have passed Civil Service exami- 
nations. They work in a shop that is 
as modern as tomorrow—right up to 
date with electrically driven machin- 
ery. An average of 200 pairs of shoes 
are repaired daily for the soldiers. 

If it appears that shoes cannot be 
reclaimed economically they are re- 
turned with a recommendation that a 
new pair be issued to the soldier who 
had been wearing them. 


With Harrison Parks’ Store 


Cotumsia, S. C.—Alex Brunson, for- 
merly with the Berry Slipper Shop, is 
now with the floor staff of the Harrison 
Parks Shoe Company. 


Women Show More Interest 
In Casual Shoes 


Houston, Texas — J. W. Melville, 
stylist for Arnold Authentics, held a 
showing of chic casual sports, specta- 
tor and casual shoes at The Fashion 
store, here. Women are becoming keen- 
ly interested in casual shoes, Mr. Mel- 
ville said in showing the shoes. The 
big color for this season, he said, seemed 
to be black cherry, a rich, darker ruby 
red with an antique finish. The collec- 
tion in the show at The Fashion in- 
cluded antiqued leathers in all of the 
tan shades. There were a great many 
of the military and monk styles of tai- 
lored types. Soft leathers, hand stitch- 
ing and walking heels played an im- 
portant part in the display of shoes. 
These shoes were all of the polishable 
types. Henry Wexner, manager of The 
Fashion shoe department, is giving a 
free “shine” with every purchase of a 
pair of polishable shoes. When the 
customer makes her purchase, women’s 
shoes are handled exclusively, she re- 
ceives a little card entitling her to a 
“shoe shine.” 

Mr. Melville said, “We shoe manu- 
facturers are naturally interested in 
producing shoes which harmonize with 
the costumes of the day. With relief 
and national defense work playing such 
an important part in the lives of 
American women, it is also natural that 
they are wearing tailored clothes. De- 
signers have projected the military 
touch and feeling into them, therefore, 
shoe manufacturers are creating shoes 
of the same type.” 


September 6, 1941 





“GALOCHA moderna 


A product of BRAZIL 


Made of pure Para rubber 


MOST POPULAR IN SOUTH AMERICA 


@ An entirely NEW rubber overshoe. 
Unlined and elastic, so it is flexible, stretches like a rubber 


bard. 
. Zephyr we 


There is rthing in excess, just watertight protection. 


‘@ Easy to Fit 


It adapts itself to size and shape of shoe. 


@ Easy to stock 


Only three sizes to buy—small, medium and large. 
It adapts itself to size and shape of shoe. 
@ Always stay put on the shoe. 
@ Easy to merchandise 
It appeals for design, for lack of bulk (they fold up to 
pocket size). They are perspiration proof, non skid, and 


streamlined. 
*REG. U. S. PATENT OFF. 


Came. A S. AGENT: A. K. 


MAURO, 


ALWAYS IN STOCK 
Price, sample pair $1.35 prepaid 


538 WIDENER BLDG., PHILADELPHIA, PA. 
Agents for New York: John Winter & Co., 
22 West 45th Street 











Dates to Remember 


Official Opening of American 
Leathers for Spring, 1942, Tan- 
ners’ Council of America, and 
N.S.R.A. Style Conference, Wal- 
dorf-Astoria Hotel, New York. 

September 15, 16, 1941 

Monthly Shoe Show Shoe Travelers 
Association of Chicago, Hotel 
Morrison, Chicago, Ill. 

September 29, 30, 1941 

Introduction of Spring Footwear 
Fashions of St. Louis Shoe Man- 


October 26, 27, 28, 29, 1941 
Shoe Manufacturers’ Spring Open- 
ing, Hotel New Yorker, New 
York. October 26, 27, 28, 29, 1941 
Annual Fall Frolic Boot and Shoe 
Travelers Association of New 
York, Hotel Roosevelt, New 
York City, Tuesday Evening. 
October 28, 1941 
Boston Shoe Fair, New England 
Shoe & Leather Association, 
Hotels Statler and Parker House, 
Boston, Mass. 
December 1, 2, 3, 4, 1941 
Annual Convention, National Shoe 
Travelers’ Association, Morrison 
Hotel, Chicago, IIl. 
January 3, 4, 1942 
NATIONAL SHOE FAIR, Hotel 
Stevens, Chicago, IIl. 
January 5, 6, 7, 8, 1942 
Michigan Annual Shoe Fair, Jointly 
Sponsored by Michigan Retail 
Shoe Dealers Association and 
Shoe Travelers Club of Mich- 
igan, Hotel Statler, Detroit, Mich. 
January 11, 12, 13, 1942 
Joint Annual Convention Texas- 
Oklahoma Shoe Retailers Asso- 
Shoe 
Texas 


ciation and Southwestern 

Travelers Association, 

Hotel, Fort Worth. Texas. 
January 11, 12, 13, 14, 1942 





One Shoe Man Not Worried 


About Gas Shortage 


RocHEstTer, N. Y.—Howard S. Baker, 
former shoe manufacturer, who ob- 
served his 70th birthday recently, is 
not worried about a possible gasoline 
shortage, the reason being that he does 
all of his traveling on his bicycle. 

The meter on his “wheel” recently 
showed that he had covered 111,111 
miles on it during the 18 years he has 
been riding. During that time he has 
been taking all of his vacations awheel 
—going to Maine, Chicago, Detroit, 
Toronto or whatever place his fancy 
chose. 

When he returns he generally calls 
at newspaper offices to give an account 
of his wanderings. Only once during 
that time did he have an accident. Re- 
tired from his duties in the Depart- 
ment of Public Works this year, he 
now says that he will “see Monroe 
County first” on his bicycle. 

Mr. Baker had a shoe factory here 
in the early years of the 20th century. 


Announce Two Contests 


St. Louis, Mo.—Jim Legg, sales man- 
ager for Moulton Bartley, Inc., re- 
cently announced two national contests 
to his customers. 

First, a cash prize will be given to 
the Moulton Bartley customer who 
gives the best suggestion for re-design- 
ing the company’s Modeart Trade- 
mark. Second, a cash prize for the best 
letter on the advantages of selling 
Modeart shoes as a line. Both contests 
are open to all shoe men. 

Mr. Legg states that these contests 
are a part of a general plan for stream- 
lining the operating and selling poli- 
cies of the company. 
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STEEL TOE 
SAFETY SHOES 
and 


POPULAR PRICED 
WORK SHOES 


UNION 
MADE 








COMPANY 
Holliston, Massachusetts 
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Riding Boots 


FOR MEN, WOMEN 
and CHILDREN 
ALSO 
JODHPUR & FIELD 
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If the customer treats them rough, 
Newflex Insoles have the “stuff.” 





NEWFLERX PIGSKIN 


| 


real source of profits. 
Inquiries invited 
357 Fourth Avenue 


LYNCHBURG, VA. 


PUT 


Our factoring service makes it possible 
for the shoe executive to devote full time 
to production and selling activities—the 


Branch Offices 
GRAND RAPIDS, MICH. LOS ANGELES, CALIF. 
TTT 


Pd 


WILLIAM ISELIN & Co., INC. 


FOUNDED 1808 


Tersots:, 


for Manufacturers 
and Selling Agents 
of Shoes, Leather 
and Allied Products. 


NEW YORK 











Latt Discontinues 
Sample Store 


HARRISBURG, Pa.—The Shoe Mart, lo- 
cated on South Third Street, just off of 
Market, this city, is being closed by 
Herman Latt, the owner. The store, 
which was opened six months ago for 
the sale of sample shoes, accomplished 
its purpose, that of acquainting the 
public with nationally advertised brands 
of shoes. Customers are being advised 
they may purchase similar brands from 
the stocks of Mr. Latt’s other two 
stores in the city. 
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Drum Beats for Uncle Sam 


Chicago, Ill.—William F. Ludwig, 62-year-old owner and founder of the WFL 
Drum Company of Chicago, whose company is working on a large order for drums 
placed with it by the U. S. Army, shown testing the tonal quality of one of the 
completed instruments. Drumheads constitute another defense need for leather. 





Tanning Firm Adds 
To Factory Space 


MARSHFIELD, Wi1s.—A new one-story 
addition will be erected to the Albert 
H. Weinbrenner Co. plant here to pro- 
vide approximately 10,000 additional 
square feet for use as storage space. 
The new addition is expected to be com- 
pleted within 45 days and will greatly 
increase the efficiency of the firm’s op- 
erations. 


Opens New Children’s 
Department 


GREEN Bay, Wis.—The H. C. Prange 
Co. has opened its new children’s shoe 
department on the second floor of its 
store. The new department is modern 


in every detail and includes new fix- 
tures, new furniture and new fitting 
facilities. In addition to shoes, the de- 
partment carries a complete line of bed- 
room slippers and rubber footwear in 
size from infants to misses. 


“Well Decked Out” 


SoutH BEND, IND.—Robertson Bros. 
Department Store, Inc., presented a col- 
lege girl well-decked-out for school in 
her college room with a window dis- 
play. The co-ed occupied the top deck 
of a double-deck bed in the center of 
the window space. On each step of the 
ladder leading to the top deck was a 
pair of footwear for the modern college 
girl, with all styles for all occasions 
included in the entire group of steps. 
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Retailers See Black Suedes 
Tops for Fall 


MONTGOMERY, ALA. — Shoe buyers 
here are generally agreed that the 
black suede pump for dress wear and 
the saddle leather sports shoe will oc- 
cupy the spotlight on the Fall footwear 
horizon. 

While the step-in pump is expected 
to continue a favorite, many variations 
in style are prophesied, including the 
classic, cross-strap sandal, offside zeph- 
yrs with open toe, and a heel-less and 
toe-less tie oxford with gold nailhead 
decorated platform. 

Black suedes will form around 50 per 
cent of the stock at such family type 
shops as DeShields shoe department at 


Alex Rice and Covington’s foot correc- | 


tive shop. Brown will follow with a 
good percentage, and some blues and 
wines are expected in the picture. Shoe 
departments featuring novelty shoes. 
place black first or give black and 
brown equal percentage. Manager 


Calvin Lee of Al Levy’s shoe depart- | 


ment places brown first, while black is 
given the heavier percentage at John 
Danziger, Inc., where stock is styled by 
Harry Bellows, manager. 


A decided trend to lower heels, par- | 


ticularly 16/8 and 18/8, will be evident 


in Fall shoes for sports and street | 


wear, the buyers say. With these low- 
er heels, more closed toes with round 
wall lasts and square toes will be 
shown. Tongue effect trimming at the 
inset and gold nailhead trimming will 
be popular, and will be shown on both 
suede and crushed kid, and also in calf- 
skin. 


A good season for reptile in brown, 
blue and wine, fashioned in wall last 
Cuban heel pump with the same tongue 
effect at inset is forecast by certain 
shoe departments stocking novelty 
shoes. Another novelty for Fall is the 
heel-less, toe-less tie oxford in black 
suede with high cut-out wedge heel. 

Most important shoe in the sports 
and casual wear field will be the saddle 
leather oxford in low heels and boot- 
maker finish, continuing a popularity 
already gained last year. The new ox- 
fords are already being shown in plain 
and in contrasting colors, with increas- 
ing interest in the one-color type fore- 
cast as Fall advances. 


Increase Wages 


New York, N. Y.—Due to the in- 
crease in the cost of living, the Waver- 
shoe Trimming Company Inc., has vol- 
untarily given to their employees a 10 
per cent increase starting as of Sept. 1. 


Morrison Store Remodeled 


HARRISBURG, PA.—Alterations costing 
upwards of $1,000 are being made to 
Morrison’s Shoe Store at 19 North 
Front Street in suburban Steelton. New 
shelves, benches and carpet will be in- 
stalled, David H. Morrison, proprietor, 
has announced. 
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a PRON-A-METER 





The Pron-A-Meter scien- 
tifically insures accurate 
shoe fitting. here pro- 
naiion exists, the Pron- 
A-Meter registers the 
degree of pronation so 
accurately that each foot 
can be fitted individually. 


Use of the Pron-A-Meter 
establishes customer’s re- 
spect and confidence in 





the store. This. plus the 
greater comfort gained 
thru proper fit, increases 
sales, and builds repeat 
business. 


Pron-A-Meters are leased 


only to retailers of high 
grade shoes. 


C 
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Named Rhodes Children’s 
Shoe Manager 


SEATTLE, WaSH.—For the past 15 
years an expert in the fitting of chil- 
dren’s shoes, Mrs. Elizabeth Burgh has 
been appointed manager of the chil- 
dren’s shoe department on the main 
floor of Rhodes Department Store, Carl 
B. Williams, general manager of the 
store, announced. 


Increased Tempo in 
Stores and Factories 


Rocuester, N. Y.—While observing 
cautions about extensive commitments 
for the future, shoe retailers of this 
city are going along the even tenor of 
their way, but with the increased tempo 
of busy times. 

So far as women’s shoes are con- 
cerned, there have been few increases 
in prices—in some instances none at all, 
with none to be made until shoes for 
which slightly higher prices have to be 
paid come through. 

Frequent want ads calling for the ser- 
vices of shoe clerks indicate and tell 
their own story of improved business, 
which began before Easter and has con- 
tinued uninterruptedly. 

Not only that, but the shoe factories 
of the city continue working at a pace 
which was unknown here for many 
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years. Some are not looking for new 
business now, for they are booked ahead 
with orders. 


New Shoe Salon 
At C. S. Drake Co. 


ELKHART, IND.—Women’s shoes in a 
price range of $4.95 to $8.95, and sports 
and casuals at $2.98 and $3.95, are 
featured in the new shoe salon on the 
first floor at Chas. S. Drake So., here. 


Named Fort Wayne Manager 


Fort WAYNE, IND. — Jack Ellison 
from the South Bend store, has been 
named the new manager of the Fort 
Wayne Reed’s Shoe Store. Mr. Elli- 
son’s place at South Bend has been 
filed by W. Sheppard, who has man- 
aged Reed’s shoe stores in Evanston, 
Ill., Columbus, Ohio, and Fort Wayne, 
Ind. 


Edwards Transferred 
As Shoe Manager 


St. JosepH, Mo.—Bert Edwards has 
just been transferred to St. Joseph, to 
become the new manager of the Miller- 
Wohl shoe department located at 708 
Felix Street, here. This shoe depart- 
ment handles women’s and misses’ 
shoes exclusively. 
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The 


JUSTIN 
AERO 
SHOE 


Design 
Patent 
No. 129,261 


The Justin Aero (as ll- 
lustrated) 
No. 688-— Army Brown 


Calf 

No. 687—-Biack Calf 
Lined throughout with 
Smooth Domestic Full 
Grained Calf (Not Kid 
or Twill) 

The Justin Aero Oxford 


i. os B. 
Cait a Twill tined Vamps. 
No. 681—Bilack Calf Leather lined Quarters. 


Now you can get the fast selling Justin Aero Shoe in 
quantities to meet the extra Fall demand. Designed by 
and for Army Aviators, this smart shoe has gained tre- 
mendous popularity for business, sport and campus wear. 
Its individual styling is fully protected by design patents. 
Can not be duplicated! 


If you are located near an Army Post or Aviation Field, 
you will need this shoe for Fall and Winter selling. 
Order this profitable Fall and Winter seller NOW! Ox- 
fords, $6.50—Hightops, $7.50. Terms 5%—30 Days. F.O.B. 
Fort Worth, Texas. 








Do you need a HELP 
HELP? Bs z HELP 
Qe 


Consult the CLAS- = 


SIFIED PAGES of 
Boot and Shoe Recorder. 


“Road” and “Inside” Men turn 
to these pages for worthwhile 
connections. 


INEXPENSIVE! 
EFFECTIVE! 


BOOT AND SHOE RECORDER 


Classified Advertising Dept. 
100 E. 42nd St., New York, N. Y. 


H. J. JUSTIN & SONS, INC. 


BOX 548 FORT WORTH, TEXAS 

















“Private Sale” 
Stimulates Buying 


SALINA, KANs.—A clever idea in wo- 
men’s footwear promotion which has 
helped Stiefel’s department store, here, 
to increase the sale of women’s foot- 
wear by as much as 20 per cent twice 
a year, is “Private Sale,” which offers 
an opportunity for regular customers 
of the store to make a saving on foot- 
wear purchases without involving the 
rush and bother of the ordinary type 
of sale. 

Shoe Buyer Drell Nother, who has 
operated the department for several 
years, has found this type of promotion 
particularly valuable, since the depart- 
ment starts its footwear prices at $6.85, 
and consequently appeals to the better 
type of customer who will respond to 
any suggestion that she is being spe- 
cially invited to make a saving. There- 
fore, in Spring and Fall, Mr. Nother 
stages his private sale to run from ten 
days to two weeks, according to how 
large a stock is on hand. Three days 
prior to the beginning of the sale, all 
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regular customers listed on the shoe 
department’s mailing list are notified 
that from September 1 to September 12, 
for example, the shoe department will 
hold a private sale for its regular cus- 
tomers entirely without newspaper ad- 
vertising. Eleven hundred of these sent 
out on the last occasion brought in over 
75 per cent returns, as proof of how 
effectively the feature has taken hold 
in this section of Kansas. Many of the 
customers invited in this way are rural 
residents, who can be depended upon 
to buy from 1 to 3 pairs of shoes at a 
time, and to wait for the next “Private 
Sale” to make further purchases. 

During the ten-day to two-weeks’ pe- 
riod, Stiefel’s run absolutely no news- 
paper advertising on footwear, and 
even go so far as to remove shoes from 
display windows. This proves to the 
shopping customer that the store is 
actually keeping its word in stating 
that the sale is private, and always 
scores an excellent impression upon the 
woman who feels that she is being “let 
in on something.” 

Markdowns from 10 to 25 per cent 


are featured during the length of the 
sale, and the store has found it neces- 
sary to hire two extra footwear sales- 
men for this period. A time of year 
when no regular advertised footwear 
sales are scheduled is always chosen, 
and thus Stiefel’s has been able to bal- 
ance its footwear volume over all sea- 
sons of the year. 


Add Special Footwear Salon 


SEATTLE, WASH.—A new aisle-wide 
shoe salon for special footwear has been 
created by Frederick & Nelson on its 
main floor adjacent to the Fifth Avenue 
side of this Seattle store. A nationally 
famous make of feminine footwear is 
featured. The salon is streamlined and 
equipped with latest fixtures. 


Open Shoe Store in Miami 


MiAMI, Fta.—The S & S Shoe Shop 
has opened at 1720 N. W. 36th Street. 
A complete line of nationally advertised 
brands of men’s, women’s and children’s 
shoes has been stocked. 
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Color Fall Windows 


with Decorative 
Display Cards 





Mutual Company 


' 
Why Not? Have Your Personal Accident 


and Health Insurance with... 


COMMERCIAL TRAVELERS 


EASTERN 


@ No Agents @ No Branch Offices 





MASSACHUSETTS CO., INC., 1894 





ACCIDENTAL 
DEATH 

$5, 000- 

$10,000 





ACCIDENT POLICY PAYS| HEALTH POLICY PAYS 
WEEKLY 
DISABILITY 
$25.00- 
$50.00 


Estimated Annual Cost $15.00 


$25.00 $10.00 
it Week Per Week for 
Sickness Sickness 
Estimated Annual Cost $18.00 











PAYS WHILE YOU ARE LAID UP 
PAYS FROM THE FIRST DAY OF DISABILITY 
45 YEARS OF UNFAILING SERVICE 


No Policy Is Cancelled, Rates Increased, or Benefits 
Reduced on Account of Any Agel 





SEND THE 
COUPON 














TODAY 
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Detailed Information on Monthly Service at Your Request. 


BOOT AND SHOE RECORDER 





> 








Nn 
o 
wo 


SOUTH STATE STREET * CHICAGO, ILLINOIS 
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John $. Whittemore, Sec.-Treas. 

Eastern Commercial Travelers 

80 Federal St., Boston 

Without obligation, please send complete 
information and application for membership 


Name 














Specializes in Fitting Children 

MONTGOMERY, ALA. — Abe Baker, 
manager of Jay’s family type shoe 
store, has found that making a spe- 
cialty of fitting children’s shoes with 
X-ray has built up a steady clientele 
of permanent customers, and in doing 
so has made permanent customers of 
many parents, too. 

In advertising by mail and news- 
papers, Jay’s calls attention to the fact 
that the entire foot future of the child 
depends upon correct fitting in shoes 
“built the doctor’s way and fitted by 
X-ray.” 

When a parent comes into the store 
with the child, he or she is made a part- 
ner in the fitting process, which is car- 
ried out much as an educational proce- 
dure or object lesson. Stressing that 
every mother should know and see the 
essential steps in fitting her child’s 
shoes, Mr. Baker shows them how mea- 
suring of both feet, three measures of 
each, with a scientifically accurate de- 
vice, is necessary; how posture must be 
studied for any possible defect in the 
child’s gait or weight placement; and 
finally how the child’s feet can be re- 
checked by X-ray to see how the shoes 
fit and to guard against error. 

Since Jay’s opened in Montgomery 
about four years ago, Mr. Baker, who 
is one of the two partners of J. B. Shoe 
Company, owners of the store, has built 
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up one of the best children’s clientele in 
the city. He attributes this in large 
measure to the use of the X-ray, with 
promotional advertising featuring this 
device for perfect shoe fitting, and call- 
ing attention to the necessity of testing 
children’s feet at regular intervals. 

A sale of children’s shoes is naturally 
followed by a suggestion for shoes for 
the parent, too, and in a large per- 
centage of cases, another sale is com- 
pleted before the customer leaves the 
store. 


Southern Store Opens New 
Women’s and Juvenile Dept. 


MONTGOMERY, ALA. — Montgomery 
Fair announces the opening of a com- 
pletely remodeled and restyled shoe de- 
partment for women and children. 

The new department has been equip- 
ped with luxurious tubular metal and 
leather fitting chairs, recessed display 
cases, and a modern X-ray machine. 


Open in New Location 

EVERETT, WASH.—Grand opening of 
Karl’s Shoe Store took place, recently, 
in the store’s new location at 2808 Colby 
Avenue, where it has placed on view its 


latest parade of new styles. For the 
grand opening in the smart new setup 
a pair of silk hose was given with 


each pair of ladies’ shoes sold during 
the initiation and house-warming of 
the new store. 


Expect Record Attendance 
At Leather Show 


NEw YorK—Reservations being made 
for the Leather Show and Style Con- 
ference at the Waldorf-Astoria, New 
York, Sept. 15-16, indicate that atten- 
dance will reach record proportions. 
Cards of admission have been mailed by 
the Tanners’ Council to shoe manufac- 
turers and others eligible for admis- 
sion during the first day and a half of 
the show. On Sept. 15 and until noon 
on the 16th, attendance will be limited 
to the following: Shoe manufacturers, 
retailers and wholesalers; chain store 
representatives and resident buyers; 
handbag and leather goods manufac- 
turers and retailers; other direct cus- 
tomers of tanners, trade and newspaper 
representatives and fashion writers. 

The following trades will be admitted 
after 12 p.m. Tuesday, Sept. 16: Hide 
and skin dealers and brokers; supply 
trades (tanning materials, machinery, 
etc.) ; pattern, pull-over and last man- 
ufacturers, and other shoe manufac- 
turers’ supplies; non-exhibiting tanners 
(including members of the Tanners’ 
Council), leather merchants and im- 
porters. 





Classified and Want Ads 














SALESMEN WANTED 


FOR RENT 


WANTED TO PURCHASE 













MANUFACTURER of Women’s fine, hand- 
lasted shoes to retail $8.75 to $10.00. The 
only shoes of this kind in America. Must be 
live wire; for Chicago and Middle West; also 
one man for the Southwest and the Pacific 
Coast. Give details as to experience and previ- 
ous employment. Address $278, care Boot & 
Shoe Recorder, 100 East 42nd Street, New 
York, N. Y. 


NEW ROCHELLE, NEW YORK; 500 
Main Street, Modern Stores, 100% loca- 
tion; ideal for shoe stere, reasonable rent. 
WILLIAM KUSCHE, owner, 95 Locust 


Street, New Rochelle. 





HANDBAGS 






















POSITION WANTED 





RTHOPEDIC SHOE SALESMAN, 25 
years in field; can make own corrections 
and adjustments. Full knowledge of family 
trade. Address $279, care Boot & Shoe 
a 100 East 42nd Street, New York, 





MERCHANTS’ NEEDS 





ADVERTISING 
\a COTTE 


—here's how to get 


More Business! 


HE Vincent Edwards idea Clipping 

Service has over 2,000 satisfied users. 

Each order filled acco to what 
you want; wholesalers usually request 
best retail ads; manufacturers usually 
want ads of competitive brands. 

You will find that a study of newspaper 
ad clippings is the quickest and least ex- 
pensive way to keep in touch with what's 
going on. 

Use coupon below to learn more about 
this valuable service and the special short 
term trial offer. No obligation, of course. 


VINCENT EDWARDS & CO. 


World’s Largest Advertising Service Organization 
342 Madison Ave., New York City 
Please tell me more about your news- 


paper ad clipping service and special 
short term trial offer. 











CONSIGNMENT— 
HANDBAGS FOR CONSIGNMENT 
TO RETAIL FOR $1.00 TO $2.00 


Here is interesting — offering 
25% commission. rite for full details. 


NEW YORK LEATHER GOODS 
300 W. Adams St., Chicago, til. 














DEARBORN 0686 











CASH 


For Entire Stocks or Surplus Merchandise. 
This is a good time to dispose of them. 
We can use any quantity and pay the highest 
prices. 
CAMITTA SHOE COMPANY 
16 8. 3rd St. Philadelphia, Pa. 
Phone Lombard 2062 

















SHOE STORES WANTED 
FOR CASH 


Men’s, women’s, children’s shoes retailing 
from $5.00 and up. Short term leases as- 
sumed, Write in confidence to 
A. L. BARIS, Pres. 
BARIS SHOE CO., INC. 
79-81 Reade St., New York 
Unusual references on request 








HOTELS 




















MANUFACTURERS—RETAILERS 
SURPLUS STOCKS 
We buy for cash surplus or complete shoe stocks. 
Branded or unbranded. Generous prices. 
Write, wire or phone. 


BARSH & CEASAR 
19 N. Fourth St. Philadelphia, Pa. 
Phone Market 1 




















Plan Sixth Unit 


PHILADELPHIA, Pa.—The Dial Shoe 
Company, Inc., here, have recently ac- 
quired the lease for the store at 3609 
Germantown Avenue, this city, where 


they will open their sixth store. 


The property will be improved and 
modernized at a cost of approximately 


$15,000. 


New Store Ready to Open 


CoLtumBIA, S. C.—The new home of 
the Berry Slipper Shop is nearing com- 
pletion and will be ready for occupancy 
shortly. It will be one of the finest 
retail shoe stores in Columbia. 








SELL YOUR SURPLUS STOCKS 
te 


KIRSCH-BLACHER CO., INC. 
established 1915 
We buy surplus or complete stocks of shoes 
from retailers, jobbers and manufacturers. 
Visit our new warehouses 
108-110 Duane Street, New York 
Phone: WOrth 2-5377 and 5378 and 5379 




















WE BUY 
Entire or §& us Wholesale and Retail 
Stocks. Also randed Shoes such as 
Walk-Over, Florsheim, Enna-Jettick, Vital- 
ity, Arch Preserver, Queen Quality, Bos- 
tonians, Stetson, Red Oross, Nunn-Bush, Etc. 
IRVIN RUBIN 
“The House of Jobs’’ 
898 Reade St., Cor. Church 
Phone Barclay 7-7887. New York City 























CLASSIFIED ADVERTISING RATES 
The rate for “Position and Lines Wanted" advertisement is 4 cents per word for all undisplayed advertise- 
ments. Minimum charge, 75 cents. For all other classified advertisements the rate is 7 cents per word. Minimum 
charge, $1.25. When a box number is desired twelve words should be added for the address. In all other cases 
each word of the address should be counted. 
The rate for all display classified advertisements is $5.00 an inch with a maximum of 46 words. 
Classified advertising is payable in advance. 
ew Advertisements for this page must be in our New York office on Friday of the week preceding publication. -wa 
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MERCHANTS’ NEEDS 


MERCHANTS NEEDS 





MERCHANTS NEEDS 





MAKE MORE SALES 


with the original 
SHOE DOCTOR SHRINKERS 






Roller type device 









FOOT COMFORT easily 
provided for hard-to-fit or 
abnormal feet. Our Shoe 
Doctor Shrinkers when used 
with our specially pre 
peared fluids, give the 
proper fit to shoes whic! 
it large around the top 
slip at the heel, or gap a: 





eee the sides. Any fullness o: 
$12.50 wrinkles in leather or fab- 

ric are easily shrunk with 
Curved type ires out harm. 


Special combination offer $25.00 (fluids in- 
cluded in above prices). 


Send your order or write for detail information 


E. C. SMELTZER CO. 


121 BE. Gist Street, Indianapolis, tna 








Open Buying Indicates Bid 
Prices on New Army Order 


Boston, Mass.—An indication of 
what the army will pay for the million- 
odd pairs of new garrison shoes, when 
bids are opened on Sept. 8, was had 
recently when open-market buying of 
25,008 pairs of this type of shoe was 
done at prices ranging from $3.17 to 
$3.25 per pair. Successful bidders for 
this small lot were the Curtis Shoe Co., 
12,000 pairs at $3.17 per pair; E. J. 
Givren Shoe Co., 5000 at $3.225; Stone- 
Tarlow Co., Inc., 2700 at $3.25; Conrad 
Shoe Co., 2700 at $3.25, and Leonard & 
Barrows Shoe Co., 2608 at $3.25. South 
Shore manufacturers had been fearful 
that the scale of wages set by the union 
for this dress shoe, as compared with 
that used in figuring the cost of the ser- 
vice shoe, generally classed as a work- 
shoe type, would put them out of the 
running. 

The Aug. 26 bid opening of bids on 
knee-length rubber boots has resulted 
in contract awards to the Hood Rubber 
Company and the United States Rub- 
ber Company. The former will make 
5000 pairs at $2.63 per pair, and the 
latter, 20,000 pairs at $2.70 per pair. 

The local quartermaster depot also 
announces the purchase of 1000 shoe 
stretchers from the Standard Shoe 
Machinery Co., of Lawrence, Mass., at 
59.25 cents each. 


Mazar Joins 


George Wyman & Co. 

SoutH BEND, INpD.—Jules A. Mazar, 
formerly shoe manager for Newman’s, 
has joined George Wyman & Co. de- 
partment store as manager of their 
first-floor shoe salon. 
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BRANNOCK 
SHOE FITTING DEVICE 


1. FIT BETTER—SELL MORE 


increase repeat sales 


2. ATTRACT NEW CUSTOMERS 
more professional skill 


3. CUT FITTING TIME IN HALF 


fewer try-ons; more sales 


Write for Scientific Folder and 
list of manufacturers offering 
Brannock Devices at special co- 
operative price. 








Hendrickson Covers Midwest 
For Diamond Shoe Co. 


New York—J. E. Hendrickson is now 
representing Diamond Shoe Company 
in Ohio, Michigan, West Virginia, and 
Kentucky. 

Mr. Hendrickson has been with Dia- 
mond for the past three years, and was 
formerly connected with Maling Bros., 
Chicago for 2 years as manager of one 
of their retail stores. Also was western 
division manager of Wohl Shoe Com- 
pany for five years. 
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| mers are lost, not 
} through any fault of 
| the shoes you sell, } 
| but because their feet 
will not permit chem , 
| to wear any shoes comfortably. These same 
people will be your most loyal repeat cusro- 
| mers if you show them how to enjoy being on 
their feerywith Trimfoot Foot Relief. Write 
| today and learn how you can offer a complete 
foot relief service on a surprisingly small 
investment. Address Trimfoot Company, 
4060 Forest Park, St. Louis, Mo 


TRIMFOOT FOOT RELIEF 


INSOLES 


WIZARD ADJUSTABLE LDERS 


| 
| 
| 
| 
TRIMFOOT METATARSAL 
ARCH 6B 





The Old Adage Still Works 

Los ANGELES, CALIF.—A “boot leg- 
ger” who didn’t leg quite fast enough 
was caught by D. W. Cowan in front 
of his store at 452 South Main St. 
Cowan missed two right boots from a 
display table which was set in front 
of his store, and he didn’t think they 
were stolen by a one-legged man. A 
trap was set with the mates of thc two 
missing shoes. Soon a crash was heard 
as the display table was overturned by 
the one snatching the other boots. 
Cowan and two husky clerks grabbed 
the alleged boot snatcher for the police. 
The latter found the two right boots in 
the man’s home, so he was booked on 
suspicion of burglary. 





All-Purpose Woman’s Oxford 





Soft-toed nurse's oxford with punched-through decorative perforations, made of 


A. H. Ross & Son's white Kieenette washable leather. Type 


of leather and shoe 


practical for women in every kind of work, from homekeeping to defemse jobs. 
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DR. POSNER’S 
Muscle Builder 


Built-in wedge on Peg to keep wedge 
inner side of heel at correct angle 


Thousands of mothers — your 
customers—are looking for a shoe 
that will “do something” for their 
children’s feet. To these mothers 
you'll find it easy and satisfying to 
sell the Muscle Builder Shoe. 


It’s the only shoe built on the 
wedge-and-peg principle to help 
prevent Pronation. It eliminates 
the need for cobbled-wedging. 


Dr. Posner’s Muscle Builder Shoe 
has excellent acceptance amongst 
physicians and mothers. The first 
sale invariably means repeat busi- 
ness for years to come. 


Since better merchandise will be 
easier to sell this fall, promote 
with profit this fine health shoe. 


A complete point-of-purchase pro- 
motion plan and a compelling cam- 
paign to the medical profession to 
help you get immediate action 
when you stock the line. Write 
for details—today! 


FOR BOYS ci AND GIRLS 





A Buying Guide 


BOOTS AND SHOES 


BANCROFT-WALKER CO., Waltham, Mass. 
BROOKS SHOE MFG. CO., Philadeiphia, Pa. 
CAMBRIDGE RUBBER CO., Cambridge, Mass. 
CONNEL, J. M., SHOE CO.. Braintree, Mass. 


Philadelphia, Pa. 
GERBERICH-PAYNE SH OE CO., Mt. Joy, Pa. 
GOODWILL SHOE CO., Holliston, Mass. 
HEALTH SPOT SHOE SHOPS, INC., Danville, tll. 
JUSTIN, H. J., & SONS, INC., Fort Worth, ve 
KREIDER, A. S., CO., Lebanon, Pa. 
MANFIELD & SONS, ae oa Pa. 
MISHAWAKA RUBBER & Ny bs os MFG. CO., Mishawaka, Ind 
MRS. DAY’S IDEAL BABY SHOE CO., Danvers, Mass. 
NETTLETON, He E., CO., tvdoden: N. Y. 
POSNER, DR. , SH OES, ey New York City 
REECE WoobeNn SOLE SHO 0., Columbus, Neb. . 68 
RICE-O’NEIL SHOE CO., St. outa OIE, DER Ka old te eee dis 66 00 50 ail 2nd Cover 
ROBERTS-HART, INC., Keene, N. H. 72 
SELBY SHOE COo., THE, Portsmouth, O. 
SUPERIOR SHOE Co., SOS Wile noo 6 0 ba cb nnd Oana gE ncencdss caseccncccccocccccsccee 


LEATHER AND OTHER MATERIALS 


BARBOUR WELTING CO., Brockton, Mass. 

BURG, A. S., CO., Boston, "Mass. 8 
COLONIAL TANNING CO., Boston, Mass. . .. 2.2... cece ccc ence nen neeeeeees 3rd Cover 
DEWEY & ALMY CHEMICAL CO., Cambridge, Mass. .......-.. 66. ccc ccc enn cence 12, 13 
EINSTEIN, J., INC., New York City 17 
ENGLAND-WALTON, Boston, Mass. 

KIEFER, EDGAR S., TANNING CO., Grand Rapids, Mich. 

KISTLER LEATHER CO., Boston, Mass. 

ROCKMORE, CHARLES I., Brooklyn, N. Y. 

TAYLOR, THOMAS, & SONS, Hudson, Mass. 

UNITED STATES RUBBER CO., New York City 

VAMOS, ALFRED, New York City 


STORE EQUIPMENT AND ACCESSORIES 


BRANNOCK DEVICE CO., Syracuse, N. Y. 
MOHAWK CARPET CO., New York City 

NEW YORK LEATHER GOODS CC., Chicago, Il! 
SHOE FORM CO., INC., Auburn, N. Y. 
SMELTZER, E. C., co., indianapolis, Ind 
TRIMFOOT COMPANY, St. Louis, Mo. 


MACHINERY, LASTS, MFRS." SUPPLIES, DRESSINGS, Ete. 


OAETSCH & WOODWARD CO., Brooklyn, N. Y 

COMPO SHOE eae CORP., Boston, Mass. 

DU PONT DE NEM RS, E. 1., & Co., INC., Arlington, N. J. 

GOODYEAR TIRE & RUBBER CO., Akron, O 

INTERNATIONAL BRAID CO., Providence, R. 

LITHOX, THE, CORP., Wapakoneta, O. 

NORTH ‘ JUDD MFG. CO., New Britain, Conn. 

PIERCE, C. S., CO., 

SINGER SEWING MACHINE se. » New York City 

SPAULDING FIBRE CO., No. Rochester, N. H. 

UNITED LAST COMPANY, Boston, Mass 

UNITED SHOE MACHINERY CORP., = Mass 9, , 
VULCAN CORPORATION, Portsmouth, 0. ............6c cece cece cen ennees Front Cover 


MISCELLANEOUS 


BARIS SHOE COMPANY, New York City 
BARSH & CEASAR, Philadelphia, Pa. 
CAMITTA SHOE COMPANY, Philadeiphia, Pa. 
EASTERN COMMERCIAL TRAVELERS ASSN., Boston, Mass. 
HOTEL LENNOX, St. Louis, Mo. 

HOTEL McALPIN, New York City 

ISELIN, WM., & CO., INC., New York City 
KIRSCH-BLACHER CO., INC., New York City 
MARBRIDGE BUILDING, New York City 
REPUBLIC BUILDING, Chicago, Ill. 

RUBIN, IRVIN, New York C City 


LEATHERS—SECTION Two" 


AGOOS LEATHER COMPANIES, Ge Boston, Mass. 
ALLIED KID CO., Boston and New Y ork 
AMALGAMATED. LEATHER COS., Wilmington, Del. 
AMERICAN HIDE & LEATHER Cco., Boston, Mass. 
CARR LEATHER CO., Peabody, Mass. ......... 
DONOVAN, F. C., iNC., Boston, Mass. 
DUNGAN, HOOD &@ CO., Philadelphia, Pa. . 
EISENDRATH TANNING CO., eo i. 
Be & CO., Camden, N. J. 
,& SONS. CORP., Milwaukee, Wis. 
GUTMANN | a COMPANY, INC., Chicago, mW 
HUBSCHMAN, E., & SONS, INC., Philadelphia, Pa. ai 
HUNT-RANKIN LEATHER CO., ‘Boston, SEITE <2 bp oc bo kate op obec Obit Ua dbs UUs + soR bah 
& CO., INC., New York City 
& PRICE, IG TD nds a 6 dba dels 6 Mi etiles L owadbid ds siebeets c's ded es 126 
NORTHWESTERN LEATHER CO. TRUST, Boston, Mass. 
OHIO pe te co., Girard, 0 
ROSS, A. H., & SONS co., Te no i an. ie Faded ah ee the bee Whe RE debs én'b'n 50 Cs 8 
SETON LEATHER CO., Newark, N. J. 
SURPASS LEATHER Co., Philadelphia, Pa. 
TROSTEL, ALBERT, & SONS CO., Milwaukee, Wis. 
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COLONIAL PATENT 
for ELASTICIZED shoes 


As practical as it is beautiful, Colonial special Patent for elasticized shoes 


has won the approval of leading designers and manufacturers. It is 
being sampled in volume for the new Spring lines, and promises to be 
one of the season’s outstanding materials. Ask to see samples made up 
of this new and attractive leather, and note its lively and exceptional 


good looks. 


Interested manufacturers should consult the Colonial experts who 
developed the leather, and the method, for making elasticized 
patent leather footwear. 


COLONIAL TANNING CO: 


BOSTON 
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This Fall is a prosperous season for GERBERICH dealers, in many cases, the best they’ve ever 
seen. The reason is simple: more boys are wanting GERBERICH’S And Asking For Them By 
GERSERICHS Name, because GERBERICH’S have what real boys want in Style, in Materials, and Wearability. 
And GERBERICH dealers have exactly the shoes these boys want; GERBERICH’S, Stride-Rite, 
Junior Arch Preserver and Official Boy Scout Shoes. And they have them in adequate quantities 
and sizes, so essential to careful fitting. Every sale of GERBERICH-PAYNE SHOES is a profit- 
able one, allowing a fair mark-up and insuring a prompt replacement from In-Stock, Seasons 


like this prove the stability of GERBERICH-PAYNE service. 


GERBERICH-PAYNE SHOE COMPANY 


MOUNT JOY, PENNA. w. y. OFFICE, MARBRIDGE BLDG., ROOM 405 * LOS ANGELES, HOTEL LANKERSHIM 


€ack season Wore Boyes make it lore Prag ial: 
Git Gor Co Sold GERBERICH-PAYN® 











E. HUBSCHMAN & SONS, PHILADELPHIA 
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1G. LEVOR & CO., INC] 


NEW YORK 
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“SYMBOL OF HIGHEST ACH/EVEMENT™ 


«“BUCKO Wc ... 


FOR SPRING AND SUMMER 


INFANTA RUSSIA CALF 
SOFTONA CALF 
RETNA SUEDE CALF 


In Mack, White & Colors B OOTH 
HUNT-RANKIN LEATHER CO. 


BOSTON 














WW hte 


Tested for— A. R. Ross 
Sots : 
ate 
Tests 5 6~6~4) 
597 y 
$0 Lar Requisition : 


Samples 27596 


Report No. 


Subject: Lux 


(The teat resnty, A SHING TEED 

This Pai Mt iven, rela only 10 the cee 

On 6.4.4], °° "*8hable #x), is tested. 

. net te" leather ‘ 
shoes Was r 

SCei veg 


dur racking or ap *tisfact 


during fy ®PParent ye}; 27 Clean 

this Ve washes Yellows af 

sri Sample to verzare, sesiaones 

ing five washec’?* 
* 


A. H. ROSS & SONS CO. 


CHICAGO, ILLINOIS 
Merchant-Loveys Boston 
Al W. Meier Co. St. Louis 
Schoenberg Leather Co. Philadelphia 
A. W. Patton Milwaukee 
Bankart & Samuelson New York City 
A. J. & J. R. Cook Los Angeles 
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L unm THE LAST WAR, when American boys deseed through Flander’s muddy 
fields, KITCHENER was in there taking it underfoot. Back home and back to work, 
they found the same water and heat resisting KITCHENER in their work shoes. All 
during the twenty-odd intervening years KITCHENER has kept pace with time, and 
has been constantly improved to the point where it is today America’s Outstanding 
Service Leather. In National Defense today, it is playing a dramatic role in both marching 
and working army shoes. When this emergency is over, KITCHENER, like all North- 


N western Leathers, will play an important part in the march of American progress. 


orthwestern Leather Company Trust 


BOSTON 
MASSACHUSETTS 
































BLACK and COLORED 
Suede Calf 


* * * 
CARR LEATHER CO. PEABODY MASS. 
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SE] are the first two personalities in Who’s 
Who in American Leathers . . . Capre Kid and 
Surpass Black. Capre Kid enters its fourth year of 
popular approval and constantly increasing volume. 


Its elasticized comfort and the rich beauty of its 
texture and color make it ideally suited for 1942’s gayest shoes. 


... and Surpass Black will dominate the Spring black silhouette again in 1942! High fashion and 
volume agree that Surpass Black is the “fashion appeal” leather for the indispensable black shoe. 


Surpass Service, the quality and uniformity of its textures, weights, and colors, in Blue and Brown 
Glazed Kid, Black Suede Kid, Surpass Kid Linings, and the famous Surpass-tanned Kangaroo, as 
well as Capre and Surpass Black have won for this famous house the high respect and admiration 
of shoe manufacturer and retailer alike. 


*Trademark registered 


SURPASS LEATHER COMPANY 


9TH & WESTMORELAND STREETS PHILADELPHIA, PA. 


September 6, 194! 
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STERLING DIVISION e BOOTH 63 


McNEELY DIVISION ¢ BOOTH 63 
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This famous vegetable tannage suits the spirit of the times. 
Long favored by custom bootmakers, it has qualities that win 
men who do things—a rich, virile look, combined with lux- 
urious softness. The softness remains, too, even after re- 
peated wettings and dryings . . . Another talking point is 
relative freedom from pinching as weather changes occur 
. . . Notice how shoes of Norwegian Calf catch the eye and 
make sales, when you spotlight them in the window, in the 
store, and at the fitting stool . . . Gallun numbers appear in 
the catalogs of leading manufacturers. Check them on your 
next order. A. F. Gallun & Sons Corporation, Milwaukee, Wis. 








Norwegian Calf Cretan Calf Eskimo Calf 
hand-boarded grain smooth but not glazed water-resistant 
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How a Great Industry Has Met the Problems Raised by the War 
Emergency and National Defense, Avoided Serious Dislocations 
and Continued to Serve its Customers with Orderly Efficiency 


WHENEVER we attempt to analyze the state of the shoe 
industry, whether it be from a broad economic stand- 
point, from the angle of price movements or the changing 
aspects of style, we instinctively and immediately think 
of leather. True, there are other materials that play an 
important réle in shoemaking. Design and workman- 
ship are likewise of vital significance. But shoes and 
leather are so closely related to one another that the 
very mention of either one suggests the other. And 
when we try to form an estimate of what the future of 
the shoe business is likely to be for any given period, we 
invariably turn first to the leather market because on 
the materials end, leather is the shoe industry’s first 
resource. 

If shoe men up to now have been able to meet the 
impact of the war and the defense program without the 
serious dislocations that have affected many other indus- 
tries, we must credit this fortuitous circumstance in a 
very considerable measure to the far-sighted vision of 
the leather industry. Tanners have conducted their busi- 
ness in an orderly fashion, pursuing policies that were 
sane and conservative, with the result that leather has 
had a degree of stability that has enabled it to meet the 
crisis successfully, without being swerved from the course 
which those who guide the destinies of the industry had 
carefully charted, or the policies that experience had 
demonstrated were essential in such an emergency. 

Early in the Summer it was pointed out by Merrill A. 
Watson, executive vice-president of the Tanners Council 
of America, that in all probability the consumption of 
leather in the ‘United States in the present emergency 
would be the largest in a generation and more, and that 


1941 


September 6, 


to meet the demand for the year 1941, more raw mate- 
rial would have to be imported than at any time since 
the World War. Fortunately, the market situation was 
such that these foreign purchases could be made with- 
out undue strain on raw material sources. 

“Prior to the outbreak of the war,” said Mr. Watson, 
“imports of this order by the United States would have 
created a profound price dislocation in world hide 
markets. In order to buy such a quantity of hides, it 
would have been necessary to outbid all the other 
nations which also filled their deficiencies in the South 
American market. Probably the only reason hide prices 
did not advance to even higher levels recently” (before 
price ceilings were established) “would seem to be that 
the United States and Britain provided the only major 


outlet.” 


IN the same address, which was delivered at the con- 
vention of the National Leather and Shoe Finders Asso- 
ciation the last week in June, Mr. Watson stated: 

“I want to emphasize as strongly as possible that in 
spite of the difficulties facing the tanning industry over 
the past year, difficulties of exaggerated demand on the 
one hand and supply on the other, tanners have met 
their customers’ requirements. At no time have leather 
markets been disorganized, and tanners have consistently 
taken the initiative in urging caution and restraint upon 
their customers. In fact I cannot recall another instance 
in which the sellers of a product have been so consistent 
in stressing temperate policies and asking excited 
buyers to forego the risks of speculative accumulation.” 

[TURN TO PAGE 126, PLEASE] 
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ALLIGATOR 


P RIZED because of its beautiful markings, and also be- 
cause of its adaptability to various shoe styles alligator is 
one of the most popular leathers in both dress and sport 
types. The difficulty in procuring alligator skins adds to 
their value. Baby alligators, most adapted for use in shoes, 
are to be found in the tropical Everglades of Florida, along 
the Florida coast, in the swampy regions surrounding the 
Gulf of Mexico and along the coast of Cuba. When finished 
with a high gloss, alligator skins are rich looking and 
smart; when antiqued, the beauty and regularity of the 
markings are emphasized. In recent years, advances in 
tanning processes have produced alligator skins which are 
supple and exceedingly light in weight. 


CALFSKIN 


CONTEMPORARY shoemaking requires soft, yielding 
upper leathers that can “take it.” Calfskins feel soft and 
look soft, yet they keep their shape after wearing, even in 
unlined shoes. . Smooth and boarded calfskin, in either 
chrome or vegetable tannage, can be identified in the 
finished shoe by fine uniform hair cells, almost invisible, 
yet still perceptible to give a grain to the leather, and 
almost impossible to imitate. These leathers on the grain 
side as well as the crushed and ecrase finishes on calfskin 
are dyed and finished so that no heavy top finish covers this 
natural grain. Shoes made of these leathers have quarters 
that fit smoothly without wrinkles over the counter, without 
taut strain over walled lasts. The vamp of these calfskin 
shoes has a soft break when flexed, and moulds smoothly 
over the last forepart. These calfskin shoes can be antiqued 
or treated with the new bootmaker finish. Suedes are made 
on the flesh side of calfskins, and are noted for their close 
velvet nap without fibrous texture. They are easy to care 
for with a small rubber sponge cleaner and a bristle brush, 
but never a metal brush. Reptile and novelty embossed and 
printed calfskins have the surface appeal of the exotics, 
with the flexible softness of calfskin. 


CORDOVAN 
CORDOVAN, leather taken from the shell of a horsehide, 


is becoming increasingly popular in men’s shoes. It is one 
of the least porous and most long wearing leathers tanned. 
It is naturally a light tan in color, but is known best to the 
shoe buying public when it is pigment finished in a deep 
dark mahogany brown. This leather may be polished to a 
very high gloss and is a mark of quality in the shoe. 


KANGAROO 


K ANGAROO is known as the strongest leather available 
in given weights and thicknesses. It has a firm, tightly 
woven grain, consisting of closely interwoven fibers. Kan- 
garoo shoes are attractive, long wearing and soft on the 
foot. The leather does not scuff easily. It has a very 
definite place among men’s shoe materials, and is preferred 
by many on account of its comfort and durability. It is 
also used in certain types of women’s and children’s foot- 
wear. 


KIDSKIN 


KIpsKIN is one of the most flexible of leathers . . . soit 
... light .. . kind to the foot. In spite of its lightness, kid- 
skin is not fragile. Scientific tests prove that weight for 
weight, kidskin is very strong. Kidskin is naturally porous. 
It doesn’t need perforations and artificial treatment of any 
kind to permit the foot to breathe. And any doctor knows 
how important this is to foot health. Kidskin holds its 
shape. If put on trees, and properly cared for, kidskin 
shoes will keep their shape until they wear out. With kid- 
skin shoes it is never necessary to buy a size or a half size 
too large to do away with the discomfort of “breaking in.” 
Customers can enjoy the beauty of a shoe that fits perfectly, 
and yet is easy from the start. Kidskin is the most easily 
cared for of all leathers. A little buffing, a quick application 
of cream, and kidskin comes back to its original beauty. 
With the present vogue for polished leathers, this is an im- 
portant point on the practical side, particularly when women 
are as active as they are today. 


PATENT 


ONE of the dressiest of all shoe leathers, patent for several 
generations has been regarded universally as a “high- 
fashion” material for footwear. Patent leather possesses 
that highly finished, immaculate look everyone associates 
with smart grooming, and for this reason is number one 
in men’s formal shoes as well as in women’s dress foot- 
wear. 

Its wide versatility, particularly in black, makes patent 
leather an eisential requisite in the shoe wardrobes of well- 
dressed worien. Any classic pattern, fashioned of black 
patent, becomes a shoe that can be worn becomingly with 
almost any informal costume in any season. 

In addition to style utility, black patent has perennial 
appeal through its flattery of the foot. The highlights of 
its smooth, shiny surface tend to foreshorten foot size and, 
in the arch portion of the shoe, accent the curves with en- 
hanced grace. One of the most-used selling points for 
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patent leather shoes revolves around this characteristic: it 
makes the foot look younger as well as smartly groomed. 
There has been recurrent volume selling of patent leather 
footwear for Spring, although much of this material is also 
used as trim on suede in Autumn shoes. 

Patent leather shoes need only one point of care, which 
is another reason for their nationwide popularity. In Win- 
ter, they should be gradually warmed to the temperature 
of the foot by gentle rubbing with a cloth before being 
worn. Then, prior to going out into the cold air from a 
heated building, the wearer of patent leather shoes should 
moderate the extreme change by brief but gradual ex- 


posure. 


REPTILE 


TuIs classification of leathers includes lizard, watersnake, 
python, cobra and boa, as well as the alligator previously 
discussed. Reptiles are one of the few groups which are 
killed because of their skins; most of the animals whose 
hides are used for leather are killed because of their meat 
or raised because of their milk or wool. Reptile leathers 
are used primarily as trim on shoes, although all-over shoes 
of reptile have been featured from time to time. They have 
beautiful natural markings which the tanning process em- 
phasizes; they can be dyed a variety of colors, and they add 
a dressy note to an otherwise sober shoe. A very popular 
use is in high colors—monotone or multicolor—in sandals. 
Reptile skins are durable, resisting scuffing to a marked 


degree. 


SHEEPSKIN 


LicHT in weight and soft in texture, sheepskin is one of 


the most popular leathers for use in shoe linings. Shear- 
lings (sheepskins which have been sheared before the 
animal was killed) are used to provide a soft, warm, furry 
lining to house slippers, after-ski boots, and other Winter 
Often cuffs of shearlings are used to add a 
Sheepskins, themselves, are tan- 


footwear. 
decorative note to boots. 
ned in sueded effects or glazed to recemble more expensive 
leathers such as kid or calf. The leather takes a wide range 
of dyes both in the sueded and glazed effects, and for this 
reason is good in the play shoe classification, where dura- 
bility is not of prime importance. 


SOLE 


SoLE leather, tanned for the most part from cattle hides, 
is firm and solid in texture, yet flexible enough to provide 
The leather must be relatively heavy in 
Various tannages are used 


foot freedom. 
weight to give \good service. 


to produce sole leather, the highest quality resulting from 
oak tannage in which the hides are immersed in a bath con- 
taining oak bark. This produces a highly flexible, firm, 
smooth leather, creamy tan in color, with good wearing 
qualities. Leather for insoles is somewhat lighter in weight, 
with an even grain. The insole together with the outsole 
carries most of the wear of the shoe; it is important, there- 
fore, that good quality leather be used for these two pur- 


poses. 


SIDE 


SIDE leather is cowhide which has been split down the 
back for ease in handling, thus making two “sides” of one 
hide. The term generally refers to leather of this type 
which has been split into various thicknesses to obtain the 
weight desired for use in shoes. Side leather has a number 
of uses, among them sole leather and upper leather in full 
or corrected grain. It is a good heavy leather which is used 
in shoes for the army, in heavy farm boots and in heavy 
footwear for lumbermen and sportsmen, particularly in the 
form of oil grain and waterproof sides—side leather which 
has been treated with oils to waterproof it. Side leathers 
are durable, yet flexible; they are less expensive than many 
of the leathers used for shoe uppers, and since they are 
uniform, are favored for use in shoes in the lower price 


rarges. 








More Popular than Ever for Spring 1942 Are 
Smooth Surfaces, Glossy Finishes and High 
Polishes. Of Growing Importance, Too, Will 


Be the Crushed and Grained Leathers. 


COLOR and material tell much of the style story in 
Spring shoes. Silhouettes will be clean cut; trim- 
ming treatments simple and restrained. (A more 
detailed discussion of patterns will be found in the 
main section of this issue in an article entitled 
“Fashion Faces the Facts”.) The simple outlines 
and treatments have two results . . . they conserve 
leather and labor and they express the growing trend 
to dispense with superfluities. 
This does not mean that shoes will be lacking in 
style interest this Spring. Take the collection of 
designs shown on these pages which are full of in- 
terest. Variety in leathers and finishes has made for 
diversity of types and treatments. Glossy, highly 
polished, demi-lustrous, crushed and grained . . . 
all these surfaces and finishes are being shown in 
the Spring shoes. Very high style is the hand-rubbed 
demi-lustrous appearance of some of the new black 
calfskin shoes. Continuing the popular antiquing 
and bootmaker finishes are the various new types of 
polishes and finishes. The two newest . . . the Olive 
Drab and R.A.F. Blue military polishes . . . are dis- ably 
cussed in the main section of this issue in the article . ri 
entitled, “Hints for the Winter Resort Season.” 7 


Reading from top to bottom: Airway Blue Brogandi in 
smart tailored oxford. Note foreshortened vamp and 
decorative stitching; also unusual treatment of lace stay. 

From Camden Tanning Division, John R. Evans & Co., 
Inc. Pretty treatment of patent leather in dressy sandall- 
ized stepin. Grosgrain forms top line and trims throat 
ornament. From Colonial Tanning Co., Inc. Smart low 
heel walking shoe of Lasticalf, elasticized calfskin. 
Smooth and polished, this leather belongs in the 1912 
Spring style picture. Note cable stitching; also square 
toe and deep folded tongue both having a foreshortening 
effect. Good example of a suit shoe. From Barrett & Co. 





Reading from top to bottom: Smooth fine kidskin ideal 
for a dressy sandal like this in Delphinium Blue, em- 
broidered in Liberty Red, Sunny Yellow and Airway 
Blue, kidskin. From Standard Division, Allied Kid Co. 
Crushed kidskin combined with Croco, new alligator 
grain, made principally for tips and foxing, quarters and 
trims. From Amalgamated Leather Companies, Inc. 
Perennially popular and always smart is the dressy black 
patent leather oxford. From Seton Leather Co. Dainty 
dressy pattern in “Pale Brown” calfskin, just right for 
the soft silhouettes and the lovely browns, beiges and 
golden tones in Spring dresses. From The Ohio Leather 
Co. At left: Softly tailored stepin of sleek smooth calf- 
skin with interesting white lacing on tongue. Open shank 
gives Spring look. From E. Hubschman & Sons, Inc. 


Elasticizing continues as a major influence on 
style. Leading leathers are successfully elasticized. 
Patent and smooth, as well. as crushed, kid- 
skin can be elasticized. Calfskin which has been 
especially tanned for elasticizing is made to look 
like a smooth surface leather. The crushed leathers 
have been made into very smart Spring patterns 
from casual to softly tailored types. The handwork 
look has been carried out in cable and running 
stitches, in embroidered and laced effects, on all 
types of leathers and shoes. These contrasting 
stitchings are a major trimming treatment in this 
Spring of simplification of detailing. Grosgrain 
ribbon with patent leather is a popular combination. 
Contrasting piping and binding continues in a num- 
ber of smart designs. The use of perforations in 
new kinds of decorative designs is an important 
trend that you should watch. 

Leading color family for Spring shoes . . . prob- 
ably even ahead of black and blue . . . will be the 
saddle to brown group. This includes all-over Turf- 

[TURN TO PAGE 124, PLEASE] 








Many Style Possibilities in Summer Shoes Due 
to Wide Choice of Leathers and Colors Used 
in All-Over Shoes or Contrast Combinations. 


Reading from top te bottom: Dressy spectator in 
white suede with contrast trim in Racer Grain on 
calf. Its shiny grainy surface makes Racer Grain 
smart in black as trim as well as all-over shoes. From 
The Ohio Leather Co. All-over white Capre kidskin 
makes good all-occasion shoe. Note decorative per- 
forations, due for strong revival in new versions. 
From Surpass Leather Co. Elasticized white Agobuck 
with tip and foxing in smooth leather. From Agoos 
Leather Companies, Inc. At right: Jersey (cream 
color) Maracain trimmed with Airway Blue Maracain 
strikes new note in Summer spectators.  Elasti- 


cized. From New Castle Division, Allied Kid Co. 


ON these pages the distinction between Spring and 


Summer shoes has not been too closely drawn. Such 
colors as the light beige and saddle tones featured here, 
as well as the single red shoe, will also be part of the 
Spring color story. Definitely Summer, however, are 
the white and cream color . . . the latter, biggest news 
in Summer colors . . . shoes shown here. 

Cream color, combined with Golden Tobacco, Town 
Brown, Airway Blue or Blue jacket, will be the newest 
note in the group of Summer town and country specta- 
tors. Used as an all-over color, it will blend with the 
leading _pastel or brilliant Summer dress and coat 
fabrics. 

White will, of course, still be the volume color for 
Summer. All-over white and white with Turftan or Air- 











Reading from top to bottom: Charming low heel 
slipon in red Valencia. The leather, color and pattern 
makes it a smart many occasion shoe. From Camden 
Tanning Division, John R. Evans & Co., Inc. Popu- 
lar ghillie effect oxford in white suede with smooth 
blue calf trim for Summer walking shoe. From Hunt- 
Rankin Leather Co. Two tones of beige in a smart 
tailored slipon of soft but sturdy Domoc. From F. C. 
Donovan, Inc. Natural color lambskin with contrast 
stitching and built-up leather heel makes a practical 
attractive walking oxford. From A. C. Lawrence 
Leather Co. At left: Dressy slipon of White Crush 
simulates an oxford with contrasting blue lace stay 
and red laces . . . interesting version of patriotic 
theme. From G. Levor & Co., Inc. 


way Blue. Leathers in the white shoes shown here are 
typical of the interesting choice available. White suede 
trimmed with reptile grain calfskin. White suede trimmed 
with smooth calfskin. Dressy white suede trimmed with 
smooth leather lace stay in a contrasting color. A 
heavier white reverse leather with a contrast smooth 
saddle. All-over white crushed kidskin with smart con- 
trast piping. Cream color crushed kidskin trimmed 
with the same leather in a contrast color. 


BRIGHT blue . . . Unity Blue, the new patriotic blue . . . 


will carry on last year’s vogue for red shoes for town 


and country wear. Liberty Red, the new red for casual 
and play shoes, sandals and moccasins. We show here a 
[TURN TO PAGE 126, PLEASE] 
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IN these days of threatened rationing of materials and 
simplification of production through standardized foot- 
wear, it is refreshing to note that as far as the men’s 
shoe industry is concerned, next Spring’s shoes can be 
even more varied as to style, color and material than any 


other shoes American men have worn. 

The promotional idea in shoe retailing is to sell a 
man a half dozen or more pairs of shoes, and every 
extra pair is an added dollar or two in the cash register 
representing the culmination of a long and carefully 
planned campaign to put it there. Several years ago 
tanners, manufacturers and retailers realized that active 
promotion of lighter colored leathers, chiefly tans and 
browns, produced extra sales in men’s footwear. While 
the sale of these lighter shades at first were confined to 
the so-called high-styled segment of the men’s shoe busi- 
ness, of late they have comprised a good percentage of 
the entire volume. These lighter colors have made better 
looking, more salable shoes. And the variety of leather 


On the opposite page, left to right: The genuine, 
white Buck, full brogue, with crépe or red rub- 
ber sole is a warm weather standby. Interesting 
wing tip and quarter treatment, using white Buck 
and tan Calf. Tan Calf on wing tip and lacestay 
makes an interesting trim for this white Buck 
blucher with red rubber sole. These three shoes 
4y Heywood Boot & Shoe Company. Greene- 
baum Tanning Company's No. 2437 Extreme 
Dreside is used to trim this classic wing tipped 
brogue, by Commonwealth Shoe & Leather Co. 


colors and surfaces have been an inspiration to designers 
to create new patterns, and to the man at the fitting 
stool to exert added sales effort to sell them. 

This plan has been to the advantage of the consumer, 
too. Besides being given more chances for a choice in 
leathers and patterns, he is actually buying shoes in 
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Unrestricted Variety of Spring Leathers and Colors Offers Retailers Unprece- 
dented Opportunities for Additional Sale of Whites, Trimmed Sport Shoes and 
Brown-and-Tan Street Types 


lower-price brackets made of leathers, which, before this 
program was instituted, were confined only to high- 


srade shoes. 


On the opposite page, left to right: The classic 
saddle shoe using Greenebaum’s full grain, pearl 
Elk, a change from white, with brown Elk saddle; 
and a brown and white golf shoe, using Greene- 
baum’s Elk with Westmore full grain trim. Both 
these shoes from G. H. Bass & Company. White 
Buck and tan Norwegian Calf, cleverly combined 
in this blucher, with Norwegian front, by Hey- 
wood Boot and Shoe Company. A mudguard pat- 
tern in a Walk-Over Koolie by Geo. E. Keith Com- 
pany, featuring attractive perforations on Gutt- 
man white Ski Grain, trimmed with No. 4001 
Flacor by the same tanner. 


An ample supply of crushed and rained goat, kid and 
calf suedes, and improvement in the tanning of the so- 
called “surface” leathers, splits and side leathers, will 
fill the demand for leathers for all-white and trimmed 
sport shoes. 

This enterprising industry-wide association of tanner, 


manufacturer and retailer sees no necessity for stand- 
ardization of shoes in style or leather. It is not part of 
their promotional type of thinking which looks forward 


constantly to selling every American man more pairs of 
shoes than he has worn the previous season. With this 
in mind the tanners have developed a range of Spring 
and Summer leather colors and surfaces of which they 
can be proud, and which will enable the manufacturer 
to make and the retailer to sell the diversified footwear 


American men desire. 








by MARGARET HAYDEN RORKE, 
Managing Director, Textile Color 
Card Association of the 
United States, Inc. 


THE following style and coordination guide has been 
prepared to assist the shoe and leather industry in the 
merchandising of the eight official colors for women’s 
shoes, chosen for Spring, 1942, by the joint committee 
of tanners, shoe manufacturers and retailers in coopera- 
tion with the color organization. 


WOMEN'S SHOE AND LEATHER COLORS 
SPRING, 1942 


TOWN BROWN The fashion recognition accorded light 
chocolate tones of brown gives this rich new version high 
rating as a basic style color for Spring leathers. Very 
distinctive for wear with costumes in blending tones, such 
as the milk chocolate and soft cocoa types, also with light 
neutrals in the natural, sand and creamy beige range, 
greyed medium blues, the dusty rose gamme, subtle 
bluish greens and aqua tones, also greys. 


GOLDEN TOBACCO Introduced last season as a smart 
golden tone of brown, this lively shade continues its suc- 
cessful career as a swagger military type color for the 
walking or casual shoe. Harmonizes well with the im- 
portant new golden tones in costumes and accessories, 
like the patriotic American Eagle Gold, as well as with 
light golden browns and military tans. Also goes smartly 
with greens of the vibrant emerald type, as well as the 
yellower casts in the olive drab or khaki family, navy 
and greyed blues and oxford or tweed mixtures. This 
color is effective with bootmaker polish. 


TURFTAN Retains wide acceptance as an animated russet 
shade for spectator sports shoes, particularly in com- 
bination with white or saddle-toned leathers. Very effec- 
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tive with natural and sand tints, lively sunbaked tans, 
lime, chartreuse and melon tones, aqua and other green- 
ish blues, gay sports colors and white. In all-over shoes 
of the casual type for town or country wear, it lends it- 
self well to antiquing. 


BLUEJACKET Universally accepted navy tone for basic 
use, whose name has greater promotional value than 
ever, because of the important part played by our in- 
trepid sailor boys in our two-ocean navy. Bluejacket 
harmonizes well with classic navy tones in Spring cos- 
tumes, as well as with medium blues of the soldier and 
air corps types. Also appropriate with all versions of 
red, beige or natural tones and greys. 


AIRWAY BLUE This lively light navy again wins fashion 
approval for Spring as a complement to costumes in 
harmonizing blues, also bluish red and rose tones, in- 
cluding the smart American Beauty, ruby and magenta 
versions, lilac and other violet shades, beige and natural 
tones, dusty pastels and white. Used alone or in com- 
bination with white. The name, Airway Blue, has like 
Bluejacket increased promotional value, because of our 
naval bases established in the Western Hemisphere. 


AMERICAN SADDLE Smart new saddle shade from our 
own colorful Southwest. A warm, creamy tan favored 


for play or leisure shoes to wear with slacks and other 
sports clothes in brilliant or soft pastel Sun and Play 
Colors. Also well adapted to casual shoes for town or 
country wear, when it is often darkened through an- 
tiquing and polishing. Likewise answers the require- 
ments for a smart beige tone, used alone or in combina- 
tion with brown or black leathers. 
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LIBERTY RED and UNITY BLUE The 
theme, more firmly entrenched than ever in American 
fashions, finds increased promotional appeal in these 
two valiant hues symbolizing our national defense. For 
sports and play shoes, this spirited red and blue are 
smart alone or in combination with white. Also effective 
in dressier sandal types for wear with gay prints. 


stirring patriotic 


NOTES The all-white shoe retains its importance for 
Spring and Summer. White in combination with color 
continues its popularity in sports and play shoes. 


Black shoes maintain their basic significance. 


MEN'S SHOE AND LEATHER COLORS 
SPRING, 1942 


The following merchandising suggestions are to assist 
the shoe and leather industry in the successful promo- 
tion of the six official colors for men’s shoes selected for 
Spring, 1942, by the joint committee of tanners, shoe 
manufacturers and retailers in cooperation with the 
color organization. 


TOWN COLORS 


YANKEE BROWN Remains the most important staple color 
for volume business. Best adapted to conservative style 
town shoes in all kinds of leathers. 


AMERICAN TAN Continues its wide popularity as a lighter 
basic color for town, as well as casual or country shoes. 
Particularly suited to grained or boarded surfaces, but 
used also for smooth types. Although a much favored 
color without antiquing, it may also be stained to take 
on a darker bootmaker finish. Used alone but important, 
too, for sports shoes in combination with white. 


September 6, 1941 


NATIONAL BROWN A smart, ruddy brown for town and 
conservative type country shoes. Suitable for boarded, 
crushed, smooth or reversed leathers. Though darkened 
by staining and polishing, it still preserves its warm ap- 
pearance. A high style color in combination with white 


for sports types. 


SPORTS AND CASUAL COLORS 


GARRISON TAN This important russet color takes on 
added significance, because it is the shade which the 
United States Army has adopted for the new garrison 
plain-toed blucher oxford. Suitable for sport or coun- 
try type shoes in reversed, crushed or boarded leathers, 
as well as in smooth surfaces. Used alone or in combina- 


tion with white. 


SADDLEBARK A rich, golden saddle tone derived from 
our picturesque Western ranch country. Used in sports 
shoes to wear with slacks and other leisure clothes. Fea- 
tured in grained or elk, crushed and reversed leathers, 
also smooth saddle finished. This outdoor shade lends 
itself well to antique staining. 


ADOBE TAN Successful light saddle shade for country 
shoes, to be worn with sports and leisure clothes. Adapt- 
able for reversed, crushed, grained or elk finishes, as 
well as smooth leathers. An excellent color for stained 


finishes. 


NOTES All white shoes retain their popularity for Sum- 
mer wear. White combined with tan, russet, brown or 
cordovan tones also has wide use for sports shoes. 


Black has its usual basic importance. 





To Exhibit New Colors 
in Ameriean Leathers 
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THE TANNERS COUNCIL OF AMERICA 
LEATHER SHOW 


SEPTEMBER 15-16, 194! 
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Tanners Council of America Affords Manufacturers and 
Merchants an Opportunity to Familiarize Themselves 


with Leathers Designed for Spring Shoes 


EXHIBIT COMMITTEE 
George H. Mealley, The Ohio Leather Co., Chairman 


Daniel N. Gutmann, Gutmann & Co. 


Robert J. Mellin, A. C. Lawrence 
Leather Co. 


Fred J. Blatz, Amalgamated Leather 
Cos., Inc. 


Milton Hubschman, E. Hubschman & 
Sons. 

Daniel H. Hickey, Surpass Leather 
Co. 

J. S. C. Harvey, Jr., John R. Evans 


& Co. ROBERT E. BINGER 


Active on the Colors Committee. 


COLORS COMMITTEE 


Robert E. Binger, New Castle Divi- 
sion, Allied Kid Co. 

George H. Mealley, The 
Leather Co. 

Carl J. Barnet, J. S. Barnet & Sons. 

William H. Barrett Barrett & Co. 

Joseph Kaplan, Colonial Tanning Co. 

Frederick J. Blatz, Amalgamated 
Leather Cos. 


Ohio 
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Harry M. Came, American Hide & 
Leather Co. 

James T. Gormley, B. D. Eisendrath 
Tanning Co. 

J. W. MacPherson, John R. Evans 
& Co. Leather Co. 


Milton Hubschman, E. Hubschman & Daniel H. Hickey, Surpass Leather 
Sons. Co. 


Robert J. Mellin, A. C. Lawrence 
Leather Co. 

Frank H. Miller, G. Levor & Co., Inc. 

Burt W. Rankin, Hunt-Rankin Leather 
Co. 


Fred J. Rueping, Fred Rueping 
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J. W. MacPHERSON 
Member of Colors Committee. 


DANIEL H. HICKEY 


Member of Colors and 


Exhibits Committees. 


J. LOUIS NELSON 


Secretary, Tanners Council 
of America. 


PARTICIPATING TANNERS 


Agoos Leather Companies, Inc. 
Boston, Mass. 


Allied Kid Company 


Standard Division, Boston, 


Mass. 


McNeely & Quaker City Divi- 


sions, Philadelphia, Pa. 


New Castle Division, New York, 


N. Y. 


Sterling Division, Wilmington, 


Del. 
Amalgamated Leather Com- 
panies, Inc. 
Wilmington, Del. 
William Amer Company 
Philadelphia, Pa. 


American Hide & Leather Com- 


pany 
Boston, Mass. 


American Kid Company 
New York, N. Y. 


Carl Antholz, Inc. 
Newark, N. J. 


Armour Leather Company 
Boston, Mass. 


Peter Baran & Sons 
Harrison, N. J. 


J. S. Barnet & Sons, Inc. 


Boston, Mass. 


Barrett & Co., Inc. 
Newark, N. J. 


Beggs & Cobb, Inc. 
Boston, Mass. 


Benz Kid Company 
Lynn, Mass. 

Besse, Osborn & Odell, Inc. 
Boston, Mass. 

Bissell Leather Co. 
Peabody, Mass. 

Brandt Leather Corp. 
Norwood, Mass. 

Burk Bros. 
Philadelphia, Pa. 


W. D. Byron & Sons of Md., In- 


Williamsport, Md. 
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Carr Leather Company 
Peabody, Mass. 


Colonial Tanning Co. 
Boston, Mass. 

Crestbrand Leather Co. 
New York, N. Y. 

Donnell & Mudge, Inc. 


Salem, Mass. 


F. C. Donovan, Inc. 
Boston, Mass. 


Dungan, Hood & Co., Inc. 
Philadelphia, Pao. 


Eagle-Ottawa Leather Co. 
Grand Haven, Mich. 

John R. Evans & Co. 
Camden, N. J. 


Fleming-Joffe, Ltd. 
New York, N. Y. 


S. B. Foot Tanning Co. 
Red Wing, Minn. 

A. F. Gallun & Sons Corp. 
Milwaukee, Wis. 


Goniprow Kid Co. 
West Lynn, Mass. 


J. Greenebaum Tanning Co. 
Boston, Mass. 


Griess-Pfleger Tanning Co. 
Boston, Mass. 


Gutmann & Co. 
Chicago, Ill. 


L. H. Hamel Leother Co. 
Haverhill, Mass. 

Thomas B. Harvey 
Philadelphia, Pa. 

Hiteman Leather Co., Inc. 
West Winfield, N. Y. 

E. Hubschman & Sons, Inc. 
Philadelphia, Po. 

Hunt-Rankin Leather Co. 
Boston, Mass. 


Horween Leather Co. 
Chicago, Ill. 


Irving Tanning Co., Inc. 
Boston, Mass. 
1. M. Kaplan, Inc. 
Boston, Mass. 
A. C. Lawrence Leather Company 
Peabody, Mass. 
G. Levor & Co., Inc. 
New York, N. Y. 


Hermann Loewenstein 
New York, N. Y. 


Malis Leather Company 
Philadelphia, Po. 

Marcus, Forscher & Co. 
New York, N. Y. 

McNeely & Price Co. 
Philadelphia, Pa. 

Mitchell & Peirson, Inc. 
Philadelphia, Pa. 

Monarch Leather Co. 
Chicago, Ill. 

R. Neumann & Co. 
Hoboken, N. J. 

Northwestern Leather Co. Trust 
Boston, Mass. 

The Ohio Leather Co. 
Girard, Ohio 

Paris Tanning Co. 
South Paris, Me. 

Fred Rueping Leather Co. 
Fond du Lac, Wis. 

Scherer Leather Co. 
Cudahy, Wis. 

Seton Leather Co. 
Nework, N. J. 

Surpass Leather Co. 
Philadelphia, Pa. 

Tan-Art Co., Inc. 
New York, N. Y. 

Albert Trostel & Sons Co. 
Milwaukee, Wis. 

Winslow Bros. & Smith Co. 
Norwood, Mass. 


Richard Young Co. 
New York, N. Y. 





SPRING LEATHERS AND COLORS 


Brands and Shades to Be Shown by Tanners Exhibiting 
at the Waldorf-Astoria, September 15-16, 1941 


\ 


Lists as received from tanners up to time of going te press. 


Bluejacket, No. 1330 
Rico Brown, No. 40 


AGOOS LEATHER COMPANIES, Golden Blonde, No. 1500 


INC, 


White Agobuck 

Colored Doeskins 

Crushed Softee 

Camel Sides 

Congo Alligator Calf 

Baby Orinoco Alligator Calf 
Calcutta Lizard Calf 

Vobuk 


ALLIED KID COMPANY 


Standard Division 
Doeskin 


Jersey, No. 719 

Golden Blonde, No. 703 
Town Brown, No. 748 
Turftan, No. 714 

Unity Blue, No. 783 
Airway Blue, No. 774 
Golden Tobacco, No. 757 
Nutria, No. 756 

Liberty Red, No. 728 
Emerald Green, No. 768 
Enamel Blue, No. 785 
Dusty Blue, No. 780 
Dusty Pink, No. 708 
Sunny Yellow, No. 709 
Spring Violet, No. 794 
White 

Bluejacket, No. 776 
American Saddle, No. 717 
Delphinium Blue, No. 784 


Glazed Kid 
Jersey, No. 175 
Golden Blonde, No. 274 
Town Brown, No. 91 
Turftan, No. 15 
Unity Blue, No. 538 
Airway Blue, No. 536 
Golden Tobacco, No. 627 
Nutria, No. 222 
Liberty Red, No. 45 
Emerald Green, No. 65 
Enamel Blue, No. 440 
Dusty Blue, No. 312 
Dusty Pink, No. 322 
Sunny Yellow, No. 303 
Spring Violet, No. 7 
White 
Bluejacket, No. 137 
Delphinium Blue. No. 420 


Cordigan 
Jersey, No. 1510 
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Town Brown, No. 1540 
Turftan, No. 1550 

Airway Blue, No. 1564 
Golden Tobacco, No. 1542 
Liberty Red, No. 1543 
White, No. 1520 
Bluejacket, No. 1530 
American Saddle, No. 1541 
Sugar Maple, No. 1579 
Black, No. 1594 

Canyon Brown, No. 1553 


Kashmir Kid 


Golden Blonde, No. 274 
Town Brown, No. 591 
Turftan, No. 614 
Airway Blue, No. 536 
Golden Tobacco, No. 627 
Liberty Red, No. 43 
Emerald Green, No. 63 
White, No. 650 
Bluejacket, No. 538 
Palomino, No. 603 
Black, No. 694 


Bali 


Golden Blonde, No. 4710 
Town Brown, No. 4748 
Turftan, No. 4714 

Airway Blue, No. 4764 
Golden Tobacco, No. 4757 
White, No. 4720 

American Saddle, No. 4741 
Black, No. 4794 


Linings—Glazed and Sueded 


Sunset Pink, No. 109 
Agua Green, No. 111 
Sky Blue, No. 133 
Nutmeg, No. 126 
Water Lily, No. 151 
Bamboo Beige, No. 153 
Tropic Beige, No. 186 
Whisper Grey, No. 170 
Shadow Grey, No. 197 


New Castle Division 
Giazed Kid 


Black 

White 

Jersey, No. 810 

Golden Blonde, No. 901 
Airway Blue, No. 1364 
Dusty Blue, No. 1370 
Unity Blue, No. 1374 
Linen Blue, No. 1314 


Golden Tobacco, No. 42 
India Brown, No. 3N 
Liberty Red, No. 1220 
Patriot Red, No. 1225 
Dusty Pink, No. 1600 
Cyclamen, No. 1675 
Spring Green, No. 1170 
Sunny Yellow, No. 155 
Spring Violet, No. 1010 


Maracain 


Black 

White 

Jersey, No. 810 

Golden Blonde, No. 900 
American Saddle, No. 401 
Airway Blue, No. 1364 
Dusty Blue, No. 1370 
Unity Blue, No. 1374 
Linen Blue, No. 1314 
Tunic Blue, No. 1315 
Bluejacket, No. 1330 
Canyon Brown, No. 150 
Rico Brown, No. 40 
Golden Tobacco, No. 42 
India Brown, No. 3N 
Turftan, No. 351 
Liberty Red, No. 1220 
Patriot Red, No. 1225 
Dusty Pink, No. 1600 
Cyclamen, No. 1675 
Varsity Green, No. 1139 
Spring Green, No. 1170 
Sunny Yellow, No. 155 
Spring Violet, No. 1010 
Sugar Maple, No. 425 


Sterling Division 
Nurocco 
V¥ omen’s 


Golden Blonde, No. 2900 
Sugar Maple, No. 2425 
American Saddle, No. 2401 
Turftan, No. 2390 

English Oak, No. 2971 
Jersey, No. 2810 

Town Brown, No. 2126 
Bluejacket, No. 2365 
Liberty Red, No. 2236 
United Blue, No. 2363 
Golden Tobacco, No. 2127 


Men’s 


Yankee Brown, No. 2888 
American Tan, No. 2971—*1 
[TURN TO PAGE 116, PLEASE] 
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Amalgamated Leather Companies lead in white 


leathers . . . AMAZON, beautiful, snowwhite, Pre- 


shrunken seihine .-- AMBUCK, America’s foremost 
white suede. Fine, close napped, it’s the first choice 
of leading manufacturers for their most favored 
styles. And Amalgamated WHITE GLAZED KID, 
the original white kid, is the popular choice for 


practically all white types. 


Wee, 


BUC 


TRADE WARK REGO. 
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OFFICIAL COLORS srrive- 1922 


AS APPROVED BY THE TANNERS’ COUNCIL COLOR COMMITTEE | 








Charmooz 
971 








402 
446 


TURFTAN . 
AMERICAN SADDLE 989 
SPORTING TAN 990 380 
AIRWAY BLUE 911 459 
BLUEJACKET 462 462 159 
483 
477 











459 411 








DEFENSE GREY 983 483 426 

AMERICAN EAGLE GOLD) 977 477 499 

LIBERTY RED 924 424 424 466 

UNITY BLUE 979 479 479 450 

WHITE AMBUCK SNOWITE SNO 81 
Vor 


Official Opening American Leathers, Waldorf 
Astoria, September 15 to 16, Booth No. 30 
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Spring Leathers and Colors 


Garrison Tan, No. 2127—*2 

Adobe Tan, No. 2717 

Saddle Bark, No. 2803 

*1. English Oak in Women’s Line 

*2. Golden Tobacco in Women’s 
Line 


Patent Colt 


Black 


Metallic Kid 


Gold and Silver 


[CONTINUED FROM PAGE 112] 


Eagle Gold, Liberty Red, Unity 
Blue and White. 

Also, complete line of all popular 
shades of Lining Stock, Amalac 
and Amalco (Lustre Trimming 
Leathers). Genuine Gold and 
Silver Kid. All shades of Slip- 
per Stock; and a complete line 
of genuine Reptiles. 


WILLIAM AMER COMPANY 
Black Glazed “King Kid” 

Black Satin “King Kid” 

King Goatskin Garment Leather 


J. S. BARNET & SONS, INC) 

Barnet Suede 

Thorobred Calf 

Brawnie 

Gloria 

Sport—Men’s and Women’s leath- 
ers 


BARRETT & COMPANY, INC. 
Lasticalf 


Black 
White 
Golden Tobacco 


McNeely Division 


Men’s 


Turftan 


AMERICAN HIDE AND LEATHER Bluejacket 


Yankee Brown, No. 28 
American Tan, No. 19 


Glazed Kid 


Town Brown, No. 25 
India Brown, No. 74 
Bluejacket, No. 88 

Java Brown, No. 52 


Super-Crushed 


Town Brown, No. 25 
Bluejacket, No. 88 
Golden Tobacco, No. 28 
Sugar Maple, No. 66 
Turftan, No. 30 


COMPANY 


Willow Calf 

Royal Calf 

Princess Calf 

Mat Calf 

Rosebay Willow Calf 
Ooze Calf 

Crushed Calf 
Pocketbook Willow Calf 
Cadet Patent 

Empire Sides 

Empire Kips Full Grain 
Amerigrain Elk 

White Buck 


Airway Blue 
Town Brown 
American Saddle 
Liberty Red 
Unity Blue 


Llama Calf 


LM—lined weight 
HM—unlined weight 
Black 

White 

Golden Tobacco 
Turftan 

Bluejacket 

Airway Blue 
American Saddle. 


Black AMERICAN KID COMPANY, INC. 
Suede Kid 
Silver Grey 


Sturditand BEGGS & COBB, INC. 


Yankee Brown, No. 28 
Black 


Suede 


Black 


Quaker City Division 
Women’s Black Silkid 
Women’s Black Glazed Kid 
Men’s Black Silkid 

Men’s Black Glazed Kid 


AMALGAMATED LEATHER 
COMPANIES, INC. 


Charmooz (Suede Kid) 
Amazon (Crushed Kid) 
Softee (Crushed Kid) 
Kidskin 

Aersnakes 

Calcutta Lizards 
Alligator Lizards 


All in the following shades: 

Town Brown, Golden Tobacco, 
Turftan, American Saddle, Sport- 
ing Tan, Airway Blue, Blue- 
jacket, Defense Grey, American 


Beige 

White 

Blue 

Lining Kid—New Spring Colors 
Slipper Leather—Black and Colors 
Glazed Kid—Black and Colors 
Crushed Kid 

Gold and Silver Kid and Cabrettas 


CARL ANTHOLZ, INC. 


Reptilian Leathers, as well as 
Genuine Seal Skins, and Genuine 
Buffalo in the newest colors of 
the season. 


ARMOUR LEATHER COMPANY 


Maison 
Cossack 
Skeet 
Ivory 
Babuck 
Bokide 


PETER BARAN & SONS, INC. 


Genuine Baran Tanned Alligator 
Leather in the laiest 1942 Spring 
shades. 


Dress smooth white 

Dress snooth colors 
Snobuck 

Sport Elk, white and colors 
Metallic 

Komfi-Kip 

Boarded leathers. 


Complete line of shoe, slipper and 
glove splits. 


BENZ KID COMPANY 
Glazed Kid 
Women’s Colors 


Java Brown 
Madrid 
Wellingbro Blue 


Men’s Colors 


Madrid 

Rosewood 

Benco Crushed in popular shades. 
Slipper colors and Linings. 


BESSE, OSBORN & ODELL, INC. 
Natural Calfine and colors for shoe 
® linings. 

[TURN TO PAGE 118, PLEASE] 


Boot and Shoe Recorder 





September 6, 1941 


=e TW dla 
oy “S22 om 


Littlidlbli. 


- 


every season and get more style use 
of them than from anything else.” 


“Me, too! I always 
have several pairs 
of patent shoes.” 


He name for patent leather 
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Spring Leathers and Colors 


Hat-sweat leather 

Rechrome and oiled meter leather 
Boot-lining Leather 

Specialty Leathers 


BISSELL LEATHER COMPANY 


Full line of Pastel & Seasonal col- 

ors on Chrometite Tannage for 
linings. 

Full color range of Veg. tannage. 

Grain and Suede Coat leathers. 

Embossed Leather 

Millinery and Bag Suede. 


BRANDT LEATHER 
CORPORATION 


Staple and fancy finished leathers 
in sheep, goat, and calf for all 
purposes. 


BURK BROTHERS 


Black Glazed Kid 

Dull Satin Matt 

White-Black Crushed Kid. 
Black-Brown-White Suede Kid 
Black Colored Slipper Stock 

Elk Leathers—Black and Colored 


COLONIAL TANNING 
COMPANY, INC. 


Complete range of grades and sizes 
in Black Patent Leather, includ- 
ing quality kips for women’s 
shoes, and grades all the way 
down: from kips, small extremes 
and large leather for a complete 
range of different grades of shoes. 
Also special patent for elas- 
ticizing. 

Colors to be featured: 

Airway Blue, No. 166 

Sailor Blue, No. 182 

Navy Blue, No. 364 

Unity Blue, No. 446 

Bluejacket, No. 556 

Flagship Blue, No. 574 

Mascara Brown, No. 99 

Marrona Brown No. 169 

Conga Brown, No. 258 

Golden Tobacco, No. 480 

Town Brown, No. 532 

Etruscan, No. 567 

Coffee Tan, No. 257 

Turftan, No. 544 

Liberty Red, No. 101 

Old Glory Sno-White 

Military Grey, No. 11 

Varsity Green, No. 278 

Hunter Green, No. 430 

Red Port, No. 195 

Bordeaux, No. 196 


[CONTINUED FROM PAGE 116] 


Play Tan, No. 482 

American Saddle, No. 541 

Parma Rose, No. 536 

Dusty Blue, No. 467 

Dusty Pink, No. 459 

Sunny Yellow, No. 349 

Violet, No. 552 

Blue Sea, No. 550 

Capri Pink, No. 506 

Bark Tanned Leather, top grain and 
deep buff, for bags, belts and 
novelties. 

Complete line of Black, White and 
Brown Smooth Side Leather, 
Black, Brown and White Elk, and 


White Buck. 


Split Division 
Suede 


White, No. 700 
Black, No. 730 
Burgundy, No. 786 
Cheer Red, No. 715 
Bluejacket, No. 756 
Bamboo, No. 767 
Conga Brown, No. 712 
Dusty Pink, No. 727 
Dusty Blue, No. 728 
Sunny Yellow, No. 729 
Spring Violet, No. 731 
Lime Green, No. 732 


Ooze Linings 


Tropic Lime, No. 921 
Sunny Yellow, No. 922 
Capri Pink, No. 923 
Grey-Dark, No. 926 
Grey-Light, No. 927 
Waterlily, No. 927 
Beige, No. 930 


Dope Sole 


Black, No. 826 
Oak, No. 827 


Worksshoe Splits 


Black, No. 874 

Natural, No. 875 

Dark Chocolate, No. 876 
Chocolate, No. 877 

Tan, No. 878 

Brown, No. 892. 


Side Leather Splits 


Black, No. 860 
Tan, No. 861 
Brown, No. 862. 


Pyroxlin Linings 


Light Tan, No. 835 
Stroller Tan, No. 836 


White, No. 837 
Natural, No. 838. 
Brown, No. 834 


Natural Sale Splits 


F. C. DONOVAN, INC, 


DOV Linings (Natural) 
NAVONOD Kip Linings (Colors) 
DOMOC (Natural and Colors) 
DOMOC Nobby Crush 


DUNGAN, HOOD & CO., INC. 


Black Glazed Kid 
Black Dull Kid 

Black Suede Kid 
Crushed Kid 

White Suede Kid 

Black Glazed Brazilians 
Black Dull Brazilians 
Black Satin Brazilians 
Brown Glazed Brazilians 
Blue Blazed Brazilians 


EAGLE OTTAWA LEATHER 
COMPANY 


Sport Elk 
Merican Grains 
Wolverine Grains 
Tuftoe 
Huarachehide 
Vegeprints 
Beolin 


JOHN R. EVANS & COMPANY 
Women’s Colors 

Ruby Glazed Kid 

Peerless Glazed Kid 


White 

Town Brown 

Golden Tobacco 
Yankee Brown (Men’s) 
Airway Blue 

Turftan 

American Saddle 

Unity Blue 

Liberty Red 
Bluejacket 

(Also in Satin Finishes) 


Evanette Suede 
White Tofbuk 


Town Brown 
Golden Tobacco 
Bluejacket 
Airway Blue 
Turftan 
American Saddle 
Unity Blue 
[TURN TO PAGE 120, PLEASE] 
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Custom wing tip Brogue 
with a half double sole, 
made of Eisendrath’s No. 8 
Storm (boarded) Vegetable 
Calf, antiqued, with bold 
perforations and pinking, 
and heavy wheeled stitch. 
The Stetson Shoe Co., Inc. 
South Weymouth, Mass. 
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Spring Leathers and Colors 


Liberty Red 
Black 


Gold and Silver Kid 
Brogandi 


(Unlined and lined substances) 
White 

Town Brown 
Golden Tobacco 
Bluejacket 
Airway Blue 
Turftan 
American Saddle 
Unity Blue 
Liberty Red 
Black 


Valencia 
White 
Town Brown 
Golden Tobacco 
Bluejacket 
Airway Blue 
Turftan 
American Saddle 
Unity Blue 
Liberty Red 
Black 


Hand Crushed Kid for Shoes and 
Accessories 
Sealee Cara-Kid Bokhara Morocanna 
White 
Town Brown 
Golden Tobacco 
Bluejacket 
Airway Blue 
Turftan 
American Saddle 
Unity Blue 
Liberty Red 
Black 


Peerless Kid Linings 


In glazed and suede— 
all new Spring colors 


Men’s Colors 
Brogandi 


Yankee Brown 
American Tan 
National Brown 
Garrison Tan 
Saddlebark 
Adobe Tan 


Ruby Glazed Black 


S. B. FOOT TANNING COMPANY 


Full Grain and Corrected  Water- 
proof Leathers for service shoes 
and sporting boots. 

Gopher Grain 
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Skagway Grain 

Elskar Grain 

Wine Fairway 

Full Grain Work Elk 

Work Shoe Retan or Glovtan 
Moccasin Pac Leather 

Cow Garment Sides 

Horse Garment Sides 

Luggage Elk 

An assortment of the popular colors, 
large and medium spread, and all 
weights of Corrected Elk. 

Also, finer, smaller spread of Full 
Grain Stratford Elk in Brown and 
White, with the washable finish on 
White leather, both full grain and 


corrected. 


A. F. GALLUN & SONS 
CORPORATION 
Aztec 
Cretan 
Eskimo 
Norwegian 
Wax Norwegian 
Viking 
Apache 
French Process Wax 
Baguette 
Lining 
Domino 
Mandarin 
Lido 
Milwaukee 
Fancy Grains 
Normandie 
Saratoga 
In various colors and black 


GONIPROW KID COMPANY 


Kid 


Grey, No. 20 

Dark Grey, No. 25 
Waterlily, No. 75 
Chaff, No. 55 
Fawn, No. 35 
British Tan, No. 36 
Thistle, No. 38 

All Pastel Shades 
Slipper Colors 


J. GREENEBAUM TANNING CO. 


Primo 


Corrected Grain elksides in White. 
colors including Garrison Tan 


and Black. 


Dreside 


Smooth corrected grain dress sides 
in colors including Garrison Tan 


and Black. 


Retan Sides 


In colors and Black. 


Full Grain Elk 
White, Black and colors. 
Splits 
Ooze finish and finished lining 
splits. 
J. Greenebaum Tanning Co. will 


also show all leathers they are tan- 
ning for defense needs. 


THE GRIESS-PFLEGER TANNING 
COMPANY 


Lozant Russia Sides 
Lozant Sport Elk 
Lozant Buck 
Lozant Bison 
Lozant Beaver 
Lozant Grains 
Lozant Splits 


GUTMANN AND COMPANY 
Ski 
Ganbola 
Shubuck 


Hunter Kip 
Smooth Sides 


L. H. HAMEL LEATHER CO. 
Lining Kid 

Medium Brown, No. 357 
Dawn Grey, No. 317 
Green, No. 309 

Blue, No. 308 

Pink, No. 311 

Mocha, No. 323 

Jade, No. 303 

Water Lily, No. 327 

Grey, No. 300 

French Grey, No. 394 
Special Grey, No. 334 
Medium Grey, No. 356 
Special Parchment, No. 354 
Paris Grey, No. 359 


Black Kid 


Lining Kid Ooze 


Water Lily, No. 327 
Special Grey, No. 386 
Mocha, No. 323 


Crushed Kid 


Golden Tobacco, No. 701 
Paniola Tan, No. 702 
Kona Red, No. 703 

Town Brown, No. 704 
Bluejacket, No. 705 
Turftan, No. 706 
American Saddle, No. 707 
Unity Blue, No. 708 


Lambskin Gar Leather 


Buck Grain 
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THE OHIO QUALITY STANDARD 
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BASIC American SPRING 


leathers 


COLORS (fama 619 4 2 
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MEN'S COLORS WOMEN'S COLORS 





LUXOR Bluejacket - - - - No. 578 


Yankee Brown - - - , Golden Tobacco - - No. 588 


American Tan - - - 


Saddlebark 


Town Brown - - - No. 539 


No. 504 
National Brown - - No. 15 
Airway Blue - - - No. 520 


Garrison Tan - - - No. 141 
American Saddle - - No. 563 
SPORT LEATHER libertyRed- - - - No. 994 


AdobeTan- - - - No. 178 Unity Blue - - - - No. 995 








THE OHIO LEATHER COMPANY 
GIRARD, OHIO 














September 6, 1941 





Spring Leathers and Colors 


Walnut Grain 
Black Grain 


Goat Garment Leather 


Walnut 
Aviation 


Suede Garment Leather 


Marrona 
Buck 


Lambskin Linings 


Mocha, No. 123 

Jade, No. 103 

French Grey, No. 194 
Water Lily, No. 127 
Grey, No. 100 

White, No. 150 


Lambskin Ooze Linings 


French Grey, No. 194 
Mocha, No. 123 
Water Lily, No. 127 
Dark Brown, No. 125 
Dark Grey, No. 195 


THOMAS B. HARVEY 


White Swan-Buc 
Black Suede Kid 
Brown Suede Kid 


Colored Kid Linings 
HITEMAN LEATHER COMPANY, 


INC. 
Ebon-Apex 


Black 


Promenade 


A line of colors for men’s shoes 


Junior Prom 
A line of colors for men’s and 
women’s medium priced shoes 
Pedigree 


A line of high colors for men’s 
and women’s slippers and play 
shoes 


E. HUBSCHMAN & SONS, INC. 
Calf Leathers 
Black, White and all desired Spring 
colors. 
HUNT-RANKIN LEATHER CO. 


Infanta Russia Calf 

Softona Calf 

Bucko Calf 

Retna Suede Calf 

Velvetta Suede Calf 

In Black, White. and Colors. 
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HORWEEN-LOEWENSTEIN 
“It’s Timber-Tanned” ; Forest, Wood- 
land and Cedar Calf for men’s and 
women’s shoes in both lined and 
unlined weights. 


1. M. KAPLAN 


Genuine Buffalo suitable for sport 
type and unlined shoes. 
Baby Alligator 

Boston Alligator 
Patcho Alligator 

Baby Racer 

Baby Lizard 

in the following colors: 
Golden Tobacco 
Turftan 

Old Glory Red 

Old Glory Blue 
Yankee Brown 

Adobe Tan 


A. C. LAWRENCE LEATHER 
COMPANY 


Calfskin 


Juniper Calf (for Women’s Shoes) 
Black, White and Colors 

Juniper Calf (for Men’s Shoes) 
Black 

Duro Calf (for Men’s Shoes) 
Colored 

Weilda Suede Calf (for Women’s 
Shoes) 


Shoe Side Upper Leather (Sides & 


Kips) 


Nubuck— White 
Hikon (Elk) 

Black, White, and Colors 
Gun Metal 

Black, White, and Colors 


Diamond Patent Leather—(Sides and 


Kips) 


Black, and a complete range of 
Spring colors. 


Sheepskin 


Colored Lambskin (for linings) 

White Chevrita—(Outsides and 
Trimmings) 

Colored and Natural Barilla— 
(Linings) 

White Barilla Lambs, both grain 
and suede finish—Natural and 
Colored 

Barilla (for Playshoes) 

Colored Lawroleather (for Play- 
shoes ) 

Lawrosuede (for Playshoes) 


Shearlings 


Bark Shoe Stock 
Cuff Stock—White, Natural, and 
Electrified Colors 


G. LEVOR & CO., INC. 


White Glazed Kid 

White Glazed Cabretta 

White Grain Calf 

White Flexy Calf 

Flexy Kid in White, Black and 
Colors 

White Suede Kid 

Mello Crush in White, Black and 
Colors 


Cream Suede Kid 


HERMANN LOEWENSTEIN 


Gamuza Suede Calf in ali the staple 
and leading colors. 

Tenchnicalf in colors 

Expansion Calf 

Genuine buck in white and cream 


MALIS LEATHER COMPANY 


White Glazed Kid 
White Crushed Kid 
White Suede Kid 
Black Suede Kid 
Black Glazed Kid 


McNEELY & PRICE CO. 


Black and White Suede Kid 

Buti Crushed Kid in White, Black 
and Colors 

Black Glazed Kid 

Lining Stock—All Standard Shades 

Slipper Stocks 


MITCHELL & PEIRSON, INC. 


Black Glazed Kid 

White Glazed Kid 

Black, White and Colored Crushed 
Kid 

Slipper Kid—All Popular Colors 

Linings 

Garment Leather 


MONARCH LEATHER COMPANY 


Vegemont Sides 
Montan Sides 

Otter Waterproof Sides 
Ansonian Sides 

Elk Sides 


Grains 


Oxford 
Exeter 
Dartmoor 
Barrmoor 
[TURN To PAGE 124, PLEASE] 
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Dunhood leathers not only look good —they are good! 


Their superior quality results from two things: First, 
\NY the use of only carefully selected goatskins — each one 
especially chosen for the production of a specific type of 
leather. Second, the employment of only the most mod- 
ern, scientific methods of tanning and 
fnishing. In both men’s and women’s 
shoes, you will always find the per- re 
formance of Dunhood leathers to be th es 

as pleasing as their appearance ! Soom 7 
Waldorf-Astoria 


Dungan, Hood & Co, Inc, | september 15-1 
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Spring Leathers and Colors 


R. NEUMANN & COMPANY 


Ostrich 
Seal 
Buffalo 
Pig 
Calf 


NORTHWESTERN LEATHER 
COMPANY TRUST 


Kitchener 

Sootan 

Russide 

Elko Pac Leather 
Smocth Chrome Custom 


THE OHIO LEATHER COMPANY 
Women’s 


Kafforite, Kozy Calf and Softex 
in the following colors: 


Town Brown 
Golden Tobacco 
Bluejacket 
Airway Blue 
Turftan 
American Saddle 


Embossed Calf—Women's 


Zombie 
Mayan 
Bayou 

Baby Yucca 
Sauria 
Racer 

Baby Ganges 
Ganges 
Baby Mexican 
Chamela 
My-Ak-Ka 
Vento 


Luxor—Men’s 


Yankee Brown 
American Tan 
National Brown 
Garrison Tan 
Saddlebark 
Adobe Tan 


Washette Calf in White and a full line 
of Spring colors, including pastels. 


PARIS TANNING COMPANY 


Lordco Sport Elk in full grain and 
corrected kips, and in full grain 
and corrected extremes. 

Lordco Smooth Sides in black, 
white and popular colors. 

Patent Leather in black and colors. 

Heavy Grain Leathers for men’s 
shoes. 


[CONTINUED FROM PAGE 122] 


Embossed Leathers 
grains. 


in popular 


FRED RUEPING LEATHER 
COMPANY 
Kin Kin 
Kankakee 
Hiawatha 
Mohawk 
Leisure Grain 
Anlyn Smooth 
Anlyn Crushed 
Calumet 
Tartan 
Retan 
Oneida 
Cadet 


SETON LEATHER COMPANY 


Patent Leather in all new Spring 
Shades 

White and Cream Zephyr Buck Kips 
and Sides 


SURPASS LEATHER COMPANY 


Glazed Kid 


Black 
Blue, No. 13 
Brown, No. 35 


Black Suede Kid 


Genuine Capre Kid in Black, White 
and all Official Spring colors. 
Genuine Kangaroo 


Pastel and Staple Linings 


TAN-ART COMPANY, INC. 


Suede Kid 
Black, White and Colors 


ALBERT TROSTEL & SONS 
COMPANY 


Nubian Calf—for Men’s Shoes 

Black and Colored Atasco Calf—for 
Men’s and Women’s Shoes 

Mellotan Calf—for Women’s Un- 
lined Shoes 

Minotaur Calf—for Women’s Un- 
lined Shoes 

Velva Suede Calf 

Antiquity Brogue Calf 

Pochette Calf—for Women’s Hand- 
bags 

Tuxedo Sides—for Dress Shoes 

Centaur Sides—for Dress Shoes Un- 
lined 

Zebu Sides—for Work Shoes 

Wapiti Sides—for Work Shoes 


WINSLOW BROS. SMITH CO. 


Lambskin Shoe linings 

Full Crome or Combination tan- 
nages in all standard and popular 
shades including White 

Garment Leathers in suede, Smooth, 
or Embossed Grains 

Glove Leathers, all popular shades 

“Electrofur” Lamb 

Shearlings, Natural and Colored 

“Wincro” Shearlings with Cream or 
White Wool 


RICHARD YOUNG COMPANY 


Cape Finish Lambs for Playshoes, 
Smooth and Grain Finishes 

White Buckskins 

Glazed Black Kangaroo 

Ryco and Rychrome Colored Lamb- 
skin Linings 

Black and Colored Suede Lamhb- 
skins 


Highlights in Spring Leathers 
[CONTINUED FROM PAGE 101] 


tan . .. plain or antiqued; all-over 
Golden Tobacco and all-over Town 
Brown, particularly for tailored town 
and dressy opened-up shoes. In addition 
there will, of course, be combinations 
of tan and brown leathers with gabar- 
dine in khaki color, Olive Drab, Army 
Tan and beige. Beige gabardine will be 
combined with Golden Tobacco, Turftan 
and Town Brown. 

For black shoes there will be all-over 
patent leather; black gabardine trimmed 
with calfskin, patent leather and kid- 
skin; vinyon net or mesh combined with 
patent leather or calf. All-over black 
calfskin shoes with a hand-rubbed look 

. . not a high polish . . . will be high 
style. There will also, of course, be the 
basic black kidskin shoes, the crushed 
kidskin and calf shoes, and the alligator 
and soft leathers in tailored, casual and 
sport shoes. We show here a new alli- 
gator grain combined with crushed kid- 
skin. 

Last of the three major color families 
for Spring is blue. Bluejacket will be 
used in all leathers, as well as, of course, 
fabrics. Airway Blue will have the 
same uses. Bright Flag and Royal Blues 
will be seen in some tailored alligator 
and calfskin shoes to wear with suits. It 
is a carrying on of the idea of last 
year’s bright red. This year it will be 
known as Liberty Red and will be used 
in tailored town, as well as casual and 
play sandals and moccasins. 
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the Tanners’ Council Showing of 1942 spring and summer leathers 
at the Waldorf-Astoria, New York City, September 15 and 16; and 
view the American Hide and Leather Company line of 13 outstand- 
ing upper leathers that will aid you in securing a style victory for 


your shoes the coming year! 


BOOTHS 15 and 23 


( AMERICAN HIDE ano LEATHER COMPANY 4escox 
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No Shortage of Leather Here 


At least there's none in evidence in this oversize catcher's mitt, worn 
by Al Schacht, baseball's professional clown, as he boerds plane at 
Kansas City. 





Army Is Great 
User of Leather 


One of the great leather users of 
the world is the United States Army 
for which the Quartermaster Corps will 
require several million hides this year, 
according to the War Department. The 
Army uses hides of all kinds—cowhides, 
steerhides, horsehides where heavy 
leather is required, and calfskins, 
sheepskins, lambskins, kidskins, elkskins 
and even pigskins for other purposes. 

Leather is an essential material in 


an astoundingly large number of items 
used by the Army. If an article isn’t 
made of leather it is a pretty safe bet 
that in all but a few isolated instances 
it utilizes leather in some form. It 
may be a leather lining, or a leather 
strap, or a leather covering, or maybe 
a leather sole or heel, but somewhere 
in the equipment a use for leather is 
almost certain to exist. 

Cowhide and steerhide, the tough 
leathers, are the most widely used. 
They are found in shoes, boots, heavy 
gloves, gauntlets, haversacks, pioneer 








20 CENTURY KID LEATHERS for Spring 
BUTI CRUSHED KID 


In Black — White — Colors 





WHITE SUEDE 





BLACK & COLORED GLAZED KID 








QUALITY LININGS 
Especially made for long lasting 


appearance and wear. 


SLIPPER LEATHER 
In Standard colors 
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We cordially invite you to inspect these leathers during the Show 
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rolls, leggings, saddles, hobbles, stir. 
rups and other items of equipment, 
Then they are also used in such ob. 
scure roles as basic materia! for fire 
men’s trousers, money bags, and mio- 
torcycle seats. And in conjunction with 
other leathers they are to be found in 
cooking outfits, officers’ messes, com- 
missary rolls, carrier packs, trunks, 
and lantern packs. 

The softer leathers, while less widely 
used, are still an important factor in 
Army equipment. Calfskin, for exam- 
ple, is used in shoe pacs, bridles, tool 
rolls, covers for musical instruments 
and certain boots, while sheepskin is 
indispensable for nurses’ gloves, linings 
for boots and leggings, and frequently 
for field caps and service shoes. Lamb- 
skin linings for Winter caps, elkskin 
for canteen covers, horsehide for heavy 
gloves and barbed wire gauntlets all 
play an important part in the picture. 

Pigskin is used to some extent in 
boots and leggings and kidskin is ideal- 
ly adaptable to use for dress gloves. 

For straps of all kinds, for flags, for 
rigging covers, for miscellaneous packs 
and rolls, for bands and for laces, for 
drum heads, hat bands, etc., there is 
many a use for leather throughout the 
Army. 


Leathers for Summer 
[CONTINUED FROM PAGE 103] 


smart little stepin in red crushed kid- 
skin, good for many town and country 
occasions. 

The two light saddle or beige shoes 
shown here carry over a popular color 
of last year. 

Combinations of colors will be impor- 
tant again in play shoes. Red, white 
and blue; gold, blue and red; emerald 
green and red; emerald green and 
blue; all-over gold or yellow. A few 
indications for purples and violets. Pas- 
tels will be used in a limited way chief- 
ly in multicolors. Single color pastels 
have been found to be too limited in 
their possibilities for costume coordi- 
nation. Multicolors in bright colors 
will also be good. 


Leather—The First Resource 
[CONTINUED FROM PAGE 97] 


But if the leather industry has thus 
pursued policies that were cautious and 
conservative on the economic side, it has 
at the same time been bold, enterprising 
and progressive in the creation of prod- 
ucts that would appeal to the public 
and lend themselves to profitable mer- 
chandising by shoe manufacturers and 
retail shoe merchants. It has co-oper- 
ated intelligently and efficiently with 
the shoe industry in producing and pro- 
moting the kinds of leathers that would 
help to sell more shoes. Thus it has 
proved a dependable partner in these 
critical days, when effective teamwork 
was a vital need, and the shoe industry 
is fortunate indeed in being able, for 
the duration of the emergency, to count 
upon the strong, intelligent co-operation 
of leather, its first resource. 


Boot and Shoe Recorder 





od kid- 
ountry 


. shoes 
r color 


impor- 
white 
nerald 
n and 
A few 
s. Pas- 
chief- 
pastels 
ted in 
‘oordi- 
colors 


urce 


DOMOC 


IN NOBBY CRUSH 


A new DOMOC retaining all the 
features you like, and adding the 
mellowness so much desired in shoes 


for Spring and gSummer. It can be 
truly said that NOBBY CRUSH not 
only pleases the eye, but the foot. 


“DOMOC IS THE 
LEATHER YOU CAN ey yee PO ea 


LOOK INTO....NOT AT” F c. DONOVAN INC. 


192 SOUTH ST., BOSTON 


* REG. TRADE MARK NO. 370240 








White Agobuck is justly famous for its uniformly fine bucky nap and dear 
whiteness. Actual wearing tests in shoes have demonstrated that White Agobuck — 
retains its buckiness and glovey feel after consistent cleanings and does not dry 
up. In the factory it requires less cleaning because the tannage and finish shed 
dirt and moisture. 


White Agobuck has been used consistently in volume for the past five years 
by leading makers of nationally known quality footwear. 


AGOOS COLORED DOESKINS are now ready in NEW FALL SHADES 


Booth No. 24 C. . y » 
AGOOS LEATHER > sap ) COMPANIES, INC. 
145 SOUTH ST. 4 BOSTON, MASS. 


TANNERIES LYNN, MASS. 





